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Spain — COVID 19 Status - 28th April - Status

Diagnosticados Muertos

56.253 people have died, Mundo 3.023.795 211517 876.290
210.773 are infected, more than 25.000 health Eiroon 1395.627 127.283 462.445
prOfESSionals infeCtEd' EEUU 988.469 56.253 111.583
111.583 have been discharged Espaia® S 23,822 102.548
The government has extended officially the confinement until 9th May. s e sl S
Daily confirmed cases are in the stabilization phase. G i i il
Another positive sign is that the variation in growth of these cases from

day to day is decreasing. In a month it has gone from a daily growth of L )

more than 42% to less than 2%.

Since April 26 children under 14 can make limited outings (one adult
accompanying 3 children maximum - one hour per day from 9 am to 9 pm). — Total positivos — Muertos
De-escalation - The plan to abandon the confinement will begin on May
11th and it’ll last 8 weeks throughout the national territory, it will be
"gradual, asymmetric and coordinated" and "there will be no mobility
between provinces or islands until the new normal is reached." In other
words, the permitted activities "can only be carried out in the province or
island where we live”.

Every 15 days an evaluation of the situation will be made and new places
will be added to the 4 phases that the President has outlined. Before, 60.000
next Monday, May 4, a certain opening will be allowed in the Balearic

Islands and 3 Canary Islands (La Gomera, El Hierro and La Graciosa). 0 / yo
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Impact of coronavirus outbreak in the labor situation in Spain as of April 2020

The coronavirus outbreak has drastically changed

many aspects of society's every day life, including T
the way we work. Spain, severely affected by the
pandemic, had to transform the way its workforce
operated to curb the spread of the coronavirus

28%

ERTE (temporary layoff)

Jjust like many other countries in the world. As Of Special working hours/shifts, same workplace
April 2020, almost 30 percent of Spain's workers

were required to do home office and resume Work as usual
activity as usual. Some 17% of respondents were

placed under ERTE regulations, by which they CloSUFE oo BUSIHESS
were temporarily laid off and had access to

unemployment benefits paid by the Spanish At home, not working
Government.

On sick leave
Source: Statista

On vacation

Laid off
0% 5% 10% 15% 20% 25% 30% 35%
Share of respondents
Additional Information:
Spain; IMOP Insights: March 30 to April 3, 2020; 347 respondents; 14 years or more; Computer-assisted telephone intervis
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' | l I European Jobless Rates Surge

Unemployment rates for select countries
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Share of the population that practiced social distancing due to coronavirus (COVID-
19) in Spain as of March 2020, by age group
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Source Additional Information:
Funcas Spain; Funcas; March 9 to 14, 2020: 713 respondents: 14 years and older
Source: Statista @ Statista 2020




Impact of coronavirus (COVID-19) on consumer spending in selected countries as of
March 2020, by retail category
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Groceries Quick-service  Restaurant Footwear Apparel Jewelry Accessories Furnishing
restaurant and
appliances

® italy @ Spain UK @ Us

Sources Additional Information:
McKinsey ta estimates " in; United Kingdom; United Stat

Source: Statista @ Statista J.S.; 1,007 UK: 1,0¢
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Main measures that the advertising industry in Spain took to curb investment impact
of coronavirus in Spain as of March 25th, 2020

Lower media investment 25.7%
Maintain or reinforce social media presence
Relocate investment to digital channels
Lower or delay agency fees

Divert investment to reinforce e-commerce
Lower out-of-home advertising investment
Maintain or reinforce media investment
Relocate investment to TV

Relocate investment to radio

Investment mostly relocated to digital channels
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Share of respondents

Source Additional Information:

Good Rebels Spain; March 23 to 25, 2020; 120 respondents: communications and marketing managers and professionals: Online survey
Source: Statista © Statista 2020



Perception of the impact of the coronavirus crisis on the investment in digital
marketing in Spain during the second quarter of 2020

Will increase 7%

Will maintain 12%

Will decrease 81%
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Share of respondents

Source Additional Information:

Deloitte Spain; Deloitte; March 23 to 26, 2020: 207 companies: companies based in Spain; Email survey
Source: Statista © Statista 2020



Weekly percentage change in the digital advertising investment due to the
coronavirus crisis in Spain as of March 29th, 2020, by sector
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Year-on-year change of advertising in television time in Spain between March 14 and
22,2020, by sector

Agriculture. manufacture, work materials
Public and private services
Cleaning

Health

Automotive

Food

Misceaneous

Home

Construction

Clothing

Beauty and care products
Business and office equipment
Drinks

Sports and leisure
Telecommunications and internet
Restaurants and delivery

Energy

Finance and insurance

Culture, teaching and media
Transportation, travel and tourism

Personal items

Total

~100% 50% 0% 50% 100% 150% 200%

YOY change

Source: Statista
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| l l IMF Expects Swift Recovery
After COVID-19 Contraction

Global GDP growth forecasts before and
during the COVID-19 pandemic

World Economic Outlook, January 2020
M World Economic Outlook, April 2020

.

2019 2020 2021

Source: International Monetary Fund

Source: Statista @ @ @ statista E MM _
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SPANISH

STAND UP Brands - Initiatives
born in adversity report
Statistics on consumer
behavior, actual context, media
and social media.

By Shackleton

Access to report - https://
www.shackletongroup.com/pdf/
stand-up-brands-7.pdf

1.3 CONTEXTO > Medios

=3 Incremento del acceso a contenido de pago
en TV y plataformas de video bajo demanda.

En las dltimas cuatro semanas se ha incrementado el porcentaje de

individuos con acceso a television de pago y a plataformas de
video bajo demanda (VOD)

+14% [P
individuos [l v
PORPIRA  clcsde 16 de marzo

amazon
- ’Il“l“ prlmewdeo

Fuente: 4° Barometro IMOP Insights Coronavirus (14 Abnil)

Stand lTp Brands
Aumento de consumo de radio
durante el confinamiento.
La radio al su pico de enla del 15 de marzo.

Durante las primeras semanas de confinamiento la radio hablada crecio
un 9,2% frente al periodo anterior al confinamiento

de los oyentes id d da la inf
presentada a través de la radio.
sigue escuchando las mismas emisoras de antes
10"% esta comenzando a escuchar nuevas cadenas.

28% El consumo de radio en streaming ha crecido en

Fuente: AIMC Cuaderno de Bitacora 06-12 abril. 3 Ola Barometro IMOP Insights Coronavirus /
(*) Kantar Media Worldpannel

MMA
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SPANISH

Now Next - Hub with reports:
Market experiences, strategies, sector statistics, ...
By Accenture

Access to hub and reports - https://www.accenture.com/es-es/
about/company/coronavirus-business-economic-impact?src=SOMS

Now 2 NEXT

COVID-19: gostlonando el
riesgo econémicoy
humano

On Grances desstios 3 cambios Bgnicathes
I3 ABRIL 2020

Superar la incertidumbre: cémo actuar hoy,
qué hacer maiana
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SPANISH

Confinement and technology: digitized at high speed -
“Confinamiento y tecnologia: digitalizados a marchas
forzadas”

Source: Retina el Pais

Full article: https://retina.elpais.com/retina/2020/04/24/tendencias/
1587724712_353160.html

If we now all replace some
activities that have helped us
to cope with the confinement,
we can make it difficult to
recover from the economic
crisis that the pandemic will
cause.

Si ahora todos sustituimos
algunas actividades por las
alternativas que han ayudado
a sobrellevar el encierro,
podemos dificultar la
recuperacion de la crisis
economica que dejara la
pandemia’.
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SPANISH

The 30 'normalities' that coronavirus will impose when the crisis ends - “Las 30 ‘'normalidades’ que impondra el coronavirus cuando
acabe la crisis”
Source: El Economista

Full article: https://www.eleconomista.es/sanidad/noticias/10503829/04/20/Las-30-normalidades-que-impondra-el-coronavirus-cuando-acabe-la-crisis.htm|?
fbclid=IwAR2YXcgsboQn5sGW9kuXsXL5iqVDcP7HOGNOqZ7NuurrkLzuoH4b-EiVGWM

COVID-19, impacto econémico

Andlisis sectorial (% de variacién sobre Afio Anterior)

Conclusions @ viracin @ rest ) resavrntisyoso @ ves @) rors
AISLAMIENTO + RESTRICCIONES ESTABUZACON RECUPERACION
1. China strengthened 16. Brake on public transport il Acosio &=
2. Indebted, supervised and inflated 17. Health is what matters
3. Business protectionism 18. eCommerce takes command
4. Telework, the first workforce 19. Immunity ID Card
5. Space and more space 20. Aless emptied Spain i
6. The virtualized office 21. Public events affected
7. Video telephony to the rescue 22. Renewal of collective agreements
8. Slaves of the screens 23. Data economics | Home =
9. Cyber monitoring of the population 24. Hotels without contact Vi Coporat TR
10. Facial recognition 25. Transport sector - miraculous formulas to " Sorntsico prrese
11. Permanent cyber threats avoid bankruptcy - i 78 = 1 oo | 1 1 1 5 L L
12. Local self-sufficiency 26. Local Tourism Andls sctorin (% devaricén scbre Ao Anteion .
13. Disaffection with the stock exchange 27. Blockchain comes to the rescue e e X 8 m}gw = O
14. Opportunity for speculators 28. Laboratory challenges el elnpaco
15. Conversion of savers into investors 29. eSports “sorpasso” ey Vi (Tinetg et Ve e Wiimeke | WTimesks Wi Timeste
30. Logistics will multiply its value SLZ&T*"”?;‘ oH1% 06 -38% -48% 35% £
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We'll come through this
together!
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