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ZALO CHAT APP SHAPING THE
CONVERSATION 3.0 IN VIETNAM
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Messaging Apps - The Next Frontier In Mobile Marketing s toan

People are more and more engaged with chat app than public social media networks for their to day-to-day
communication

Messaging Apps Have Surpassed Social Networks Mobile phone messaging app user penetration (% of mobile
Monthly active users for top 4 sociol networks and messoging apps 3,500 phone internet Users) 2014 2015 --26-1-6--5 2017 2018 2019
S Latin America 57.5% 68.1% ;70'4%:73'0% 75.7% 77.4%
----------------------------------------------- b o
3 | Asia-Pacific 57.7% 64.6% 167.2% 169.5% 712% 731% |
=8ig 4 Messaging Apps ; i t B o, o, ) 0 [ o )
! 2600 North America 44.6% 58.7% 161.6% 1659% 70.2% 74.5%
—8ig 4 Social Networking Apps i x
! Western Europe 50.7% 58.0% 159.2% i 59.9% 61.1% 62.3%
1
y z,oms Central & Estern Europe 41.7% 53.5% 156.5% 1 59.0% 61.9% 64.4%
1.3005 Middle East & Africa 30.7% 39.5% 140.8% | 41.3% 42.2% 42.9%
Worldwide 51.7% 60.1% 162.4% i 64.5% 66.4% 68.2%
000 o . . o
1 Mobile phone messaging app user rlaenetruhon (% of mobile
1
phone users) ! !
500 North America 30.8% 44.0% 149.3% | 55.1% 60.1% 64.9%
Western Europe 30.3% 39.1% 143.4% 146.5% 49.3% 51.2%
0
Latin America 26.7% 36.1% 141.7% 1 46.3% 50.5% 53.6%
i ——
i Asia-Pacific 27.1% 32.2% 135.2% | 38.0% 40.7% 43.8% |
_________________________________________ o o e o e e e e e e
. . Central & Estern Europe 21.4% 31.2% 136.3% 141.2% 453% 48.6%
Top 4 Biggest Messaging apps surpassed
. Middle East & Africa 12.3% 17.0% 118.6% i 19.8% 20.9% 21.9%
social networks ,
Worldwide 25.2% 31.7% 135.0% 138.0% 40.6% 43.3%

*Source: Bl Intelligence & eMarketer, 2015



Mobile Messaging Users in Vietham Choose
Homegrown Zalo

MOBILE MARKETING ASSOCIATION

80% of Vietnamese users have installed Zalo on their smartphone (7% higher than Facebook Messenger)

Messagng Apps that Smartphone Users in Vietnam
Have Ins1aed on 1heir Smantphone, By Age
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*Source: DI Marketing & eMarketer, 2016
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Mobile users spend more time on Zalo app than other
mobile apps

MOBILE MARKETING ASSOCIATION

Vietnamese users spend almost 10x more on Zalo then daily average usage time of other app

Dady Time Spent Deag SMmantphone Apps vs Web Avorage Number of Smanphone Agps Instatied and
ALCOr0INgE 10 SMaripghone App Users w ASla P ihic Share Used Dally According to Smariphoae App Users
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Viethamese smartphone users spend a daily average of 68 mins on ZALO

*Source: IPSOS & eMarketer, 2016
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Zalo - a Powerful Multipurpose Platform

Zalo provides more than just a messaging app, it is an all-in-one frictionless integration mobile-first platform
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BRAND ACCOUNT

All brand’s information and activities could be well integrated

and connect customers within one single entity




Dia diém an udng Zalo Official Account

Challenge: DDAU users love sharing reviews, discuss about favorite
places and delicious foods. The app is not just reaching enough users
across the nation.

Summary: t
An app-in-app model is a perfect solution for users to not only chat with 7% 30%

their friends but also get a chance to keep updates about delicious
restaurants and amazing travel experience all over the country. None of Engagement followers
them need to leave Zalo. The experience is just so convenient and rate MoM

loveable.

~ 300,000 followers
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CUSTOMER SERVICE

Chatbots are playing an ever bigger role in customer service
helping to deliver a more personalized experiences.




VACCINE SCHEDULES WEBAPP FOR MINISTRY OF
H EA LT H MOBILE MARKETING ASSOCIATION

Challenge: Moms are facing challenges in getting fundamental information
about vaccination for kids. Ministry of Health even though has tried their
best to update all timely information for moms but not many moms
especially in rural areas honestly know where and when to get those useful
updates.

Summary:

MOH has decided to launch a Zalo Vaccine Schedule Official Account to
complete integrated all practical information including

* Scheduled vaccine recommendations from birth through age 5

* Send personalized reminders when it's time for vaccination

* Look up the near-by locations at where vaccination is available
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Nguyén Thao Nhi Ku Bo
3 wal 1 tudi

$6 tiém chung i Th

VACCINE SCHEDULES WEBAPP FOR MINISTRY OF
HEALTH

X Boy té &G e
VIEM GAN B
Mai tiém 1/5

Tén Vac-xin  VAc xin 1

Ngay tiém  12/10/2016

Ghi chd

Pa tiém

$6 tiém ching d Y t

=]
X BOy té &g e

s TIEM
NGUYEN THAO NHI

Lao

Viem gan B

Thuy dau

Soi, Quai bi,

Rubela
SO TIEM
KU BO
Lao
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t hl Bdo cdo Th

Trung tdm y t€ quan 5

(mai 1): Bach hi,

02 Viém gan B, Hib,
thang Trung tdm y 1€ quéan 6
Trung tam y té quan 6
Vacxin phdi hop (mai 2): Bach hau, .
m gan B, Hib,
03 T p .
rung tam y té quéan 6
thang Rl Ay

Diéim tim ching

Thdng tin véc xin Trung tam y t& quan 6

- Vacxin phéi hop (md 3); Bach h¥l,

Théng tin S6 tiém ct i Théng tin

MMA

MOBILE MARKETING ASSOCIATION

Bé AAA can dugrc tiém Vacxin X, Vacxin
Y, Vacxin Z vao ngay 20/10/2016

Vi long dura bé di tiém duing va du dé bao
vé bé t6t nhat. Bdm dé xem lich tiém chung
cua bé va cap nhét cac mdi tiém tai day.

Q Tim diém tiém cho bé
0 Tim hiéu thong tin vé vacxin

Diém tiém... & Khdo sa...

A personalized
vaccine profile

A reminder when it’s
time forvaccination

A highlight
vaccination report

Near-by vaccination
locations

Scheduled vaccine
recommendations

Useful vaccine
information for
moms



ZALO MOBILE GRADE BOOK

Challenge:

Teachers strive to establish partnerships with parents to support student learning. Strong
communication is fundamental to this partnership and to building a sense of community
between home and school. Parents normally got bored with traditional pushing-SMS
communication method from schools.

Summary:
* OneEDU has used an Open API to connect with their network to provide Zalo Mobile
Grade Bookto 90 schools in Northern Region from now until Q1/2017.
* Nam Thanh Cong Elementary is pioneering apply this service
v Send personalized monthly grade and teacher feedback to the parents
v Send frequent principal notices/ scheduled exams
v Query to search for any teacher’s Zalo contacts
v' Chat/call with the school

oseee MOBIFONE =

5:30 PM

MOBILE MARKETING ASSOCIATION

< Tiéu hoc Nam Thanh Céng

PIEM THI

DIEM THI HOC Ki 1

GVCN Idp SE thdng béo tdi PHHS em Nguyén Xuln An:
con dugc 9 diém mén Todn, 8 diém mdn Van

& Théng tin ©

 Lién hé © X



MOBILE MARKETING ASSOCIATION

ZALO MOBILE GRADE BOOK

118 PM

Website http://www.thnamthanhcong.edu.vn/

Tin nhdn gén day

An Official Account has
been created

1:62 PM

< Trudng Tiéu hoc Nam Thanh Céng

Théng bdo maéi hop phy huynh khéi lép 1

Thai gian: 14h30 thir Bay, ngay 11 thing 01 ndm 2014 tai
Phang hoc 505 - Truiing tiéu hoc Nam Thanh Céng

& Théng tin ® L, Lién he ® )

Parent can get school
updates from sub-menu

eeees VinaPhone 3G 6:22 PM

< Tiéu hgc Nam Thanh Céng

(<~ HAI | BA | TU | NAM | SAU
1 uhoco | cudara | mef ogc L((‘.I\l\; cwst

3 | wreec | voin | wac | wracis | OO
3 ToAN ‘ ar | TArDOC | roa I Tokx 7
4 PAODEE | KHOA MO Todx METHUAT ! e
3 xtonsr | mfove | AN s | ma

Thei khéa biéu I6p 5A

Vui long bdm vao xem chi tiét

g © +

Send frequent principal
notices/ scheduled exams

127 PM

Trudng Tiéu hoc Nam Thanh Céng

Chao nha trudng a
"= Vang, truing c6 thé hd trg gi cho chia

Téi muén ding ki ban trdi cho con thi a
dang ki ¢ dau duge

(= Chj c6 thé lién hé tryc tiép véi cd chi
nhiém cta 16p dé dugc hd trg a

Ti khdng c6 s6 ¢ chi nhiém 9

= Con chj hoc I1dp nao a

Ldp 28 'a

Ldp 2B ¢ gido chi nhiém |3 Dinh Thu
Trang - dién thoai 0919825585

0}

Iy

Cam dn trudng da hd trg a

=

Chat/call with the school or
any teacher’s Zalo contacts
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ONLINE TO OFFLINE
& ECOMMERCE TRANSACTIONS

Zalo has enabled an effortless shopping experiences through
Zalo Shop function by linking social, CRM and ecommerce into
one tight ecosystem

~
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ZALO SMART ASSISTANT
SHOP

Falo

Zalo Shop Solution
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PUBLIC SERVICES

Zalo is basically an ALL-IN-ONE app. It has the ability to connect

all public services from utility payment to booking doctor
appointments




XUYEN A GENERAL HOSPITAL

MOBILE MARKETING ASSOCIATION

Challenge:

Long waiting times for hospital appointments as well as delays in
diagnosis and treatment are among the most common sources of
frustration. Patient experience generates a strong linkage to hospital
image and hospital fees. Hospital operation efficiency and services
also become differentiators among hospitals.

Summary:
Xuyen A General Hospital establish an Innovation Health Care
Solution via Zalo OA. They design an admirable Appointment
Scheduling & Medical Diagnosis Book to significantly improve their
logistics and operations management including:

v Scheduling appointment with outpatient doctors or request

for after-hour medical care at home
v Query for Medical Diagnosis history
v" Checking diagnosis results

eseee MORIFONE ¥ B5:51PM

{ BénhViénDakKhoa XuyénA-BV.. =

neZ o B ‘-_

% i J?J,

-

DONG THO XAY DUNG BENH VIEN DA KHOA XUYEN
AVINH LONG

Ngay 10/10/2016, Céng ty CP DT Bénh Vién Xuyén A long
trong t8 chic L8 Ddng thd Bénh vién Da Khoa Xu ,m A
Vinh Long 13 Vinh Long. Hign di
dao cla tinh, thanh phd Vinh Lor
Y Té Vinh Long, S& Y Té Tp. HCM va dai di
Nganh cda dja phudng

So

BVXA - ANH CONG NHAN Bl MAY NGHIEN
DAP NAT CHAN TRA|

5T TAM TRE

Két qua xét nghiém

-5‘-

Két qua MRI

P 5 R ngudi thudng
Két qua CT da lat cat

o]
-

Két qua ndi soi

Két qua khac

r

Lich st diéu tri

Kham bénh @

® 0 aaxm

Bénhén @ Théng tin @ .

eeves OBIFONE ¥ 5:51PM
K&t qua xét nghiém
X q gnie

a4%

1
)

s

BENH VIEN DA KHOA XUYEN A

Wl XUYEN A GENERAL HOSPITAL

BVX A

Théng tin > Két qua

KET QUA XET NGHIEM

Théng tin b¢nh nhin
Ho va tén (*):
DANIELLE NG
Gid tinh :
Nam < Nir

Mii s0 bénh nhén (*):

Nam sinh (*);

1980

Thai gian vao vign (*)

19 r 10 /2016

Nhip ma xdc nhin (*)



VIETNAM ELECTRICITY — HO CHI MINH CITY BRANCH

Challenge:

Electricity, gas, water and phone bills can be difficult to pay when you are
unfortunately not available at home when Utility Officer come visit your house and
unexpectedly forget the payment.

Summary:

Vietnam Electricity (EVN), a State-owned economic corporation which plays a key
role in ensuring electricity supply for national economy, has made an end-to-end
easy solution for electricity bill payment on Zalo. People find it exceedingly
informative and helpful.

+ Checking overdue electricity bill payment

* Query for electricity usage record and billing schedule

* Query for request solving status

* Electricity bill payment

» Supportive tips and safety information about energy saving

* Notifications for electricity maintenance schedule

MOBILE MARKETING ASSOCIATION




VIETNAM ELECTRICITY — HO CHI MINH CITY BRANCH

*eees MORIFONE ¥ ® 943%m -

{ EVNHCMC

Thit gan
4 Chi 56 tibu thy + 6 tién)

Théng ké tinh hinh sir dung dién.
Mé khach hang: PE12000137338
Bam vao hinh dé& xem rd hon.

m— - COng ty Dién lyc Gia Dinh xin trén
trong théng bao dén Quy khach hang:
NGUYEN NGOC DUNG
Dia chi: 14 HOA TH| P7 Q.Phid Nhuén
M3 khach hang: PE04000238552

- Do bdo tri ludi dién, viéc cung cdp

p tam gidn doan tir

4 gid 00 phat

bng quy khach

bidi ddp Quy khach
Trung tdm cham
ng cbng ty Dién
5454 dé dugc hd

b thé xem thém

Tinh trang » e http://

Dang ky th

-/ Traciu @ 3. Thong tin @ LHitrg @

Query function related to

electricity services

esseee MOBIFONE ¥

EVN HCMC

THONG TIN HOA DON

M3 KH: PE04000238552

Tén KH: NGUYEN NGOC DUNG
Dija chi: THUA 1-740-176 HOA THI P7
Q.Phi Nhudn

Thang: 10/2016

Ky: 1

Ngay déu ky: 07/09/2016

Ngay cudi ky: 06/10/2016

Chi s6 ddu ky: 8717

Chi 8 cudi ky: 9089

S4 tién: 807,253 VND

DE xem héa don theo thang, vui long

nhép théng tin theo cG phap MM/YYYY.

Vi dy: 12/2015

s/ Traciu @ 3. Théng tin © LHitrg @

Auto-response message
with pre-design syntax

eseee MORIFONE ¥

{ EVNHCMC
Vi dy: 12/2015

= Dang xt ly. Ban dgi ti nhé...

Thong ké tinh hinh sir dyng dign
NGUYEN NGQC DUNG - EVN HCM

Théng ké tinh hinh sl dung dién.
M3 khach hang: PE04000238562
Bam vao hinh dé xem rd hon.

1500000
LA
1300000
120,000

1100,000
1,000,000
"o
5o
200,000
00,00
50,00
8eom
Mo
000
190000

o Traciu @ 3. Théng tin @ LHAtrg @

Monitor electricity usage
history for better saving

energy plan

MOBILE MARKETING ASSOCIATION

ee0ee MORIFONE ¥

{ EVNHCMC

- Cdng ty Dién lyc Gia Dinh xin tran
trong thdng bao dén Quy khach hang:
NGUYEN NGQC DUNG

Dia chi: 14 HOA TH| P7 Q.Phd Nhuén
M3 khach hang: PE04000238552

- Do bao tri Iudgi dién, viéc cung cdp
dién cho khach hang tam gian doan tir
09 gi& 00 phdt dén 14 gid 00 phut
ngay 25/10/2016. Mong quy khach
hang théng cam.

- Moi théc mic can gidi dap Quy khach
hang vui 1ong lién h§ Trung tam cham
soc khach hang - Téng cbng ty Dién
Luc Tp.HCM 1900 4 dé dugc hd
trg.

- Quy khdch hang cé thé xem thém
thdng tin trén Website http://
cskh.hcmpc.vn

s ' Traciu @ 3. Thong tin ® CHitrg @ 2

Notifications for electricity
maintenance schedule



3.0 CONVERSATION PLATFORM



