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Case 2
Austin City

Limits
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' Sariang Mobde US & B AT

Register your #ACLFest wristband by 10/5 and

you might get VIP access to the Galaxy Lounge
& more.

Samsung Moblie US @S
Odaxy e
Missing #ACLFes!? Watch the

DRedBullTV @aclestival Live
Broadcast in 360, Only on Samsung VR

’ Matt Barnetie 0

Living the sGalaxyLile in the pa at the

Samsung is awesome
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At #ACLFest? Visit the Samsung Concierge to
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The journey is complex...
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¢ Location Conversion Index (LCI™)

o

Audience is Audience visits LCI™ measures
exposed to an ad store location incremental lift in

comioign store visits...

Attributes life in visitation to media & uncovers insights
about responders
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Human Insights
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Media Insights

Contirol / Exposed Lift

+1.8x

Digital TV +
only Digital
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Targeting Insights

Q 6.7X

higher lift than non-
geo targeted
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Behavioral Insights

Visits peaked on Fridays
of shoppers

659, traveled less
than 10 miles

from home
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