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WITH 
MOBILE, 
EVERY 
ACTION IS 
AN 



People share 
their data 
with high 
expectations. 

“I usually press yes for location 
services on apps but not 
always.  Some apps give me 
perks and show me local info, 
so they require location, and 
that doesn’t bother me at all.”

“To have an app that is about 
shopping for clothes, taking 
pics, or playing games ask for 
your exact location is 
offsetting. GPS is the only time 
I comfortably turn on my 
location.”

“I always say ‘yes.’ I like it better when 
it uses your location ONLY when you 
are using the app. I think geo location is 
good because it connects me with the 
brands around me.”



WE 
CREATE 
MOBILE 
EXPERIE
NCES 
TO 
INSPIRE 

ACT LATER
Drive consideration, 
and future foot traffic 

and sales

ACT NOW
Drive immediate foot traffic 

and sales



Location is 
core to delivering 
the right 
mobile 
experience. 



Location 
“accuracy”
is an Evolving 
science. 
Precise, 
but not perfect.
“You have arrived at your 
destination”

“I have?”



Verve’s patented location Intelligence approach

Verified Device and 
Location

POI Visit 
Association

Reach 
extension





Mobile creative doesn’t 
need to be readjusted. 
it needs to be reinvented.

Imaginative 
Solutions

Organic 
mobile 

behaviors

Trailblazing 
patented 
Creative



Clicks on desktop are taps
on mobile. Verve designers 
delivermeaningful
Memorable
magical
Moments.   



High impact does not mean intrusive. 
tilt video Takeovers



video



tilt



takeover



Verve decision intelligence 

Verve Momentum: proprietary campaign 
measurement to tie sales to media investment 

Location context matters - informs initial 
campaign strategy

Flexible Audience options connecting 
advertisers to desired consumers



Visualization allows you to see your 
customers and inform future 
campaigns.























Location Context matters
Media
• Premium partners with 

desirable audiences
• Essential component of 

well-rounded media mix 
strategy
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Creative
• Mobile first, built the 

way people naturally 
behave with their device

• Trailblazing imaginative 
and engaging content 
that is meaningful, 
memorable, magical
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Data Science & Technology
• High quality, 1st party data
• Patented algorithms for precise 

location verification, household 
matching, reach extension

• Contextual knowledge to infer 
consumer intent and likelihood 
of response
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Performance
• Pre-campaign strategy, design 

and audience visualization
• Experimental design to advance 

knowledge and improve results 
• Post-campaign measurement
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