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High impact does not mean intrusive.
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Verve decision intelligence
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Visualization allows you to see your
customers and inform future

campaigns..
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| .ocation Context matters

Data Science & Technology

N VERVE

Media

Premium partners with
desirable audiences
Essential component of
well-rounded media mix
strategy

Creative

* Mobile first, built the
way people naturally
behave with their device

* Trailblazing imaginative
and engaging content
that is meaningful,
memorable, magical

High quality, 1st party data
Patented algorithms for precise
location verification, household
matching, reach extension
Contextual knowledge to infer
consumer intent and likelihood
of response

Performance

Pre-campaign strategy, design
and audience visualization
Experimental design to advance
knowledge and improve results
Post-campaign measurement



