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The Current Disconnect
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on is a place
A 4 ransaction




Mobile requires us, especially
marketers, to be agile
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The challenges
around data
ownership

The importance o
having the data

The value of



Let’'s Workshop!



Why is Mobile Data so
1 Valuable?

They tend to be your most
valuable customers

Location, location, location

Unique ability to message and
communicate
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How important is mobile data?

97 percent of marketers consider it to be either “somewhat” or “extremely” important to
update their customer management systems with mobile data.

276 (61%)

200
161 (36%)
100
12 (3%)
2(0%)  0(0%)

0

Number of responses

B Extremely important I Ssomewhat important Neither important nor unimportant
I Somewhat unimportant B Extremely unimportant
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Connect you mobile app data across your
organization

User centric data enhancing your business systems

E-mail Marketing

First App Open
: . Ad Network
Responded to Push Notification % EIWorKs

o O—, Marketing Automation
Inactivity

Social Media Network

Viewed In-app Message —O_ Real Time
CRM

App Open

Business Intelligence

Purchased Product :
Hrenased Frodue Analytics Platform

Entered Geofence Data Warehouse
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Workshop Goals:
 ldentify unique individual

- mobile data to drive omni-
o g channel marketing

* Learn ways to improve
personalization to mobile
customers

Excitement about mobile data

» By




Re-acquirer app users

Challenge: | want to target any app user who deleted
the app with an email.

v" App Delete

e Send an email when a user
deletes the app

« Target with a survey

« Target in Facebook
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Enhance my customer profile

Challenge: How can | enhance my customer profile
with mobile app data?

v" Geo Location (home, work, enter store) jg )
v Product view ’
v' App open

v" Push message read

Pass along individual data to enhance my !
customer profile and leverage in all my
marketing channels.
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Use case

Challenge: | want to trigger a message to my mobile
user who left an item in their shopping cart. | need to
make sure they haven’t purchased in another channel.

- v |tem left in cart

= amazon Q Yy

Cart subtotal (1 item): $109.99

‘ Proceed to checkout

Send a push message
m | or an email to trigger

14 | URBAN AIRSHIP



Workshop Instructions
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» Which of the events of the Left of the
side would be useful to help build
your customer profiles?

* For each event, how would you
leverage that information?

* For each Integration Channel on the
Right, what systems do you currently
use?

* In the middle box — What do you
wish you could do?

+ Connect what events and systems
need to share data to allow that

* What would be the possible
outcomes?

URBAN AIRSHIP

1—_/:
Building & Improving Customer Profiles URBAN AIRSHIP
Instructions: Start with the column on the left to think through what events within your mobile platfor form woul uld help improve your customer profile.

Fill in all onhe benefits of eacl he ent. Then on the left, fill nal\ oflhedﬂe rent systems within your organization that would benefit from having the
data gathered within your mobile platform.

What actions to capture to How would you leverage With which systems and
build customer profile? Why? customer profiles in other partners would you leverage
Details? systems? the data?

App Download/Delete

System/Partner 1
Scenario 1
~N
Scenario
Opted In/Out of Push
System/Partner 2
Behavior Event Objective
(Product View)
System/Partner 3
L . J
Push Message Sent
Scenario 2
~N
Scenario
System/Partner 4
Location Event
Objective
Dormant Users System/Partner 5




20 minute Workshop
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e 10 minutes work on your
own use cases

* 10 minutes share with
your desk and choose

one to share with the
larger group



Individual Work




Share Among Your Table




URBAN AIRSHIP



