


The	Consumer	Is	Changing

70% of consumers use three or more connected devices

66% of consumers now discover new products or services through digital 
devices vs. offline channels

71% of customers react negatively to inconsistencies in brand experience 
across devices

1-in-10 state that inconsistencies will make them stop interacting with a 
brand altogether

Consumer expectations have changed



Driven	By	Augmented	Experiences

MOBILE
LOCAL

IMMERSIVE
SHARABLE
SIMPLE
FAST



Influenced	Through	Technology

• 68%	of	mobile	use	is	in	the	
home	

• They	want	video	everywhere	
• They	want	immersive	everything	
• Mobile	is	their	1st	screen	
• Seeking	hyper- gratification	

• They	want	platforms,	
technology,	&	access	

• They	want	to	be	true	to	
themselves	

• It’s	not	the	me	generation	
anymore,	it’s	the	we	generation	

• Super-busy	consuming	most	
news	via	feeds	



Living	In	A	Connected	Reality

• Need	to	bridge	digital	and	non-digital	lives
• Social	pressure	 to	go	out,	but	remain	connected
• The	audience	now	has	an	audience
• Living	a	non-linear	life
• Technology	is	changing	the	work	place
• Geo	is		more	than	a	physical	location
• Looking	for	technological	efficiency	and	control

70%	of	consumers	
shared	something	

last	month

On	average	a	
consumer	only	
recommends	5-9	
brands	in	a	year



The	Phone	Has	Become	Life’s	Remote	Control



We	Know	This	To	Be	True

Mobile	is	not	an	advertising	channel

Mobile	is	an	access	point	for	consumers	

Everything	must	be	mobile-enabled

Mobile	Is	where most	of	my	content	is	consumed

Mobile	is	the	first	screen	



And	Yet	…

A	fragmented	user	experience	

Pointless	apps,	often	that	just	load	a	web-page

Lack	of	seamlessness	between	apps,	emails,	and	mobile-web

Lack	of	deep	linking	

Poor	use	of	available	data	



Compounded	By	New	Data	Sources



Compounded	By	Shift	To	In-App



This	Is	Changing	The	Media	Business



Brands	Need	To	Change	Too



The	First	Step:	Own	The	Technology	&	Data

AGENCIES
PUBLISHERS



Knowledge,	Transparency,	&	Accountability



Agency	Transformation



A	Changing	Model	For	
Success



Programmatic	Creative,	Not	Just	Media



Hyper	Segmentation



Dynamic	Personalization,	Increase	Relevance



Audit	&	Automate	Billing



Audit	The	Entire	Digital	Supply	Chain



Tap	Into	Disruptive	Innovation



Summary

• Brands	need	 to	take	ownership of	their	data,	technology,	 and	media

• Change the	relationship	between	agencies,	platforms,	publishers

• Leverage	1st party	data	across	the	entire	organization

• Understand	the	changing	dynamics	of	marketing	and	ad	tech

• Innovate,	iterate,	and	automate	everything	 possible

• Deliver	dynamic	personalization	at	scale



Thank	You




