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Boosting awareness &
inciting action through
Canvas

635-second

dwell time

2.9%

click through to store
locator

38%

of people who opened this ad reached the
end
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Choose Topics

David Pham, Eric Wahlgren and 6 others like Wendy's.

Wendy's

People ask this question about us all the time. Here's the

What Makes Wendy's Hamburgers Different?

# Alan Rovira at University of Southern
i =y California

Never let anything get in your way of success
#8 #Mculacrossse




Video storytelling:
Pretzel Love Songs

seeee Yodacom T 4:37 PM

Jay Zalowitz, Stephanie Horvilleur and 4 others
like Wendy's

& Wendy's
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people reached in |
We turned your love into lyrics. Watch Pretzel
US Love Songs Vol. 1 now.

73%

of all impressions served on
mobile

23%

overlapping Facebook & TV
reach



Capturing the seasonality
of your business Facebook
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California strawberry season.
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Adapting to people’s behavior 1s
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