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THIS IS A STORY 
ABOUT THE POWER 

OF MUSIC 
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The  Music  Genome  Project


95  musicologists


Up  to  400  a/ributes  per  song


15  years


Millions  of  tracks  analyzed


55+  billion  thumbs


8+  billion  staJons


Exper+se,	
  commitment,	
  hard	
  work	
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Pandora  believes:  
music  is  a  deeply  and  
profoundly  human  

and  personal  
experience.
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Pandora  Audience  Growth  /  The  MarkeJng  Challenge


Source:	
  Pandora	
  Internal	
  Metrics,	
  May	
  2015	
  

	
  -­‐	
  	
  	
  	
  

	
  10	
  	
  

	
  20	
  	
  

	
  30	
  	
  

	
  40	
  	
  

	
  50	
  	
  

	
  60	
  	
  

	
  70	
  	
  

	
  80	
  	
  

M
IL
LI
O
N
S	
  

COMPETITOR LAUNCH DATE 

80	
  
MUV	
  



Pandora	
  Confiden+al	
  Pandora	
  Confiden+al	
  

Leading  Engagement

TIME	
  SPENT	
  

Source:	
  ComScore,	
  Pandora	
  (US,	
  December	
  2014)	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  

	
  	
  	
  	
  	
  	
  	
  	
  

1.8B	
  Hours	
  
22.1  Hrs/User


110.8M	
  Hours	
  
1.2  Hrs/User


1.4B	
  Hours	
  
6.9  Hrs/User
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NOW PLAYING. YOU. 
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Now  Playing.  You.
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Pandora  Thumb  Moments
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Pandora  Thumb  Moments
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USE  IMAGE  OF  RAISED  
HAND


The  Challenge  Today.  .  .
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HUMANS ARE 
UNDERRATED 
HUMANS ARE 
UNDERRATED 
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We’re	
  only	
  now	
  beginning	
  to	
  feel	
  
the	
  true	
  costs	
  of	
  how	
  technology	
  
makes	
  our	
  rela+onships	
  more	
  
plen+ful	
  but	
  far	
  shallower.	
  	
  
	
  
Jonathan	
  Sapiro,	
  Posi/ve	
  Psychologist,	
  	
  
former	
  CSO	
  Double	
  Click	
  

People	
  are	
  connected	
  to	
  a	
  point	
  	
  
of	
  disgus+ng	
  propor+ons.	
  But	
  I’ve	
  
never	
  felt	
  more	
  alone.	
  	
  
	
  
Millennial	
  Respondent	
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Technology  Can  Be  De-­‐Humanizing


Intel	
  Study	
  2013	
  

61%	
  	
  
of	
  genera+on	
  Z	
  says	
  technology	
  makes	
  us	
  
less	
  human.	
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THE NEXT SONG 
MATTERS 
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At Pandora, we go to great lengths  
to deliver the music that matters to 

you. 
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TV/Video	
  
(script	
  in	
  notes)	
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AUDIO 



Pandora	
  Confiden+al	
  

Musicologists 


SHOWCASING	
  OUR	
  PEOPLE	
  	
  

#MUSICOLOGIST	
  MONDAYS	
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Changing  PercepJons


Source:	
  Millward	
  Brown	
  

Brand	
  favorability	
  	
  
up	
  11.8%	
  	
  

(vs.	
  3%	
  industry	
  norm)	
  

Considera+on	
  	
  
up	
  16.2%	
  	
  

(vs.	
  1.6%	
  industry	
  norm)	
  

11.8%	
   16.2%	
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