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The Music Genome Project
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human
and personal
experience.
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Pandora Audience Growth / The Marketing Challenge
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Pandora Confidential Source: Pandora Internal Metrics, May 2015 PAN DORA



Leading Engagement
TIME SPENT
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1.4B Hours
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110.8M Hours
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Now Playing. You.

PANDORA
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The Challenge Today. . .
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Technology Can Be De-Humanizing

61%

of generation Z says technology makes us
less human.
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Musicologists
SHOWCASING OUR PEOPLE
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Changing Perceptions

11.8%

Brand favorability Consideration
up 11.8% up 16.2%
(vs. 3% industry norm) (vs. 1.6% industry norm)
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