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• Disruption

• Fragmentation of content across devices and platforms is 
making it challenging for publishers to get full credit for their 
audiences 

• What’s Needed

• Holistic measurement of distributed content across key digital 
platforms and apps

• Measurement integration with platforms like AMP, Apple 
News, Facebook Instant Articles, DailyHunt, Flipboard and 
Google Play Newsstand 

• In aggregate, traffic from certain platforms can add an 
incremental 25-30% to a unique audience in a given month

Measuring Unduplicated Reach Across Platforms

Understanding distributed reach
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Good Knight Active+
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Data-Driven Mobile Advertising
Diversified Tags on

Cheetah Ads Platform
Target Audience

• 3.4B+ 
downloads

• 600M+ MAU 



Case Study: Datsun redi-GO
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Kellogg’s optimized in-flight on a campaign level based on cost 
and effectiveness

Media 
Partner

Impressions 
in View

Avg
Frequency

Impressions 
in Target

Lift in 
Awareness

CPM

1 70% 3.5 24.5% 5.74 $2.44

2 61% 3.0 16.9% 0.55 $9.08

3 51% 8.4 23.5% 0 $8.62
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The Result: Increased ROI for Measured Brands

ROI
2X

5X

Year 1 Year 2 1H Year 3

Brand 1 ROI

ROI

3X

6x

Year 1 Year 2 1H Year 3

Brand 2 ROI



THANK YOU


