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THE AUTOMOTIVE
INDUSTRY WILL

MORE IN THE
NEXT FIVE T0 10
YEARS THAN IT HAS IN
THE LAST 50.

MARY BARRA
CEO and Chairman of GM
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{ CONSUMERS HAVE SO MANY
MOBILITY CHOICES NOW

WHICH LEAD TO AN

ENTIRELY NEW SET OF

QUESTIONS BEING

AS KED 1) “Is car ownership right for me?”

2 ) “What do | want in my car?”

3) “How do | shop for a car?”



MOBILE IS FUELING
VIABLE

TO VEHICLE OWNERSHIP
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TECHNOLOGY
IS NOW A
CONSUMER
EXPECTATION
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of customers said they would switch vehicle
brands to have all of the tech features they
desired in their next vehicle

of customers are more likely to
consider vehicles that have the
latest tech features

e

THE ALL-MEW 20% O

24/7 PROMISE

THE MOST CONNECTED CAR
ON THE ROAD'

A bundlie of connectivity and
sorvice benefits thst Y make
every dnve that much better.







BUYERS
SPEND
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MOBILE CONTINUES TO CHANGE THE WAY
PEOPLE SHOP FOR CARS ONLINE...

. . 0
of all Chevrolet site traffic 62 /o
now comes from mobile
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{ ...AND ALSO AFFECTS

HOW WE BEHAVE AT THE DEALERSHIP

») 1.6 G

of shoppers use mobile while the average number of shoppers test drive
they’re on the dealer lot of dealerships visited one vehicle at most




"""" { HOW DO WE WIN

THE FUTURE OF MOBILITY?
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CATCH-A-CHEVY
POWERED BY LYFT

IN YOUR LYFT APP, CHOOSE CATCH-A-CHEVY
FOR A COMPLIMENTARY RIDE TO THE FESTIVAL.

SHARE YOUR COUNTRY
#ChevyCMA
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WE'VE BEEN o
SIMPLIFY AND

ENRICH
PEOPLE’S LIVES




ONSTAR }mw

20 YEAR
HISTORY
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PREDICTIVE &~ |
TECHNOLOGIES









.
TECHNOLOGY IS IMPROVING OUR LIVES,

but from fully experiencing some of the most important things in life. That’s why beyond

creating the most connected cars in the world, Chevrolet encourages everyone to
by discovering a healthy and real-life experiences.
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