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10 years in marketing across brands and geographies
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BACKGROUND

30-40%

Exceed their data
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Superior proposition

NO CONTRACT
PLAN FOR DATA
Innovative package

CIRCLES.LIFE H *Il 100% DIGITAL

EXPERIENCE



DATA DRIVEN

2 5 % ﬁ}:ﬂ more data to base

220

On top of your base plan




DATA DRIVEN

Continuous iteration of user experience




MARKET CHANGE

24 MONTH (o0 =.=.E§§ NO CONTRACTS
CONTRACTS i EE8 222l | More Data
And Talk time &&= °5=.




CONSUMER CHANG

P s L : S
+40% more ave. data usage
Best inclass churn rate



WHAT’S NEXT? -

BETTER MORE
EXPERIENCE USERS
\ BIGGER

KNOWLEDGE
GRAPH



BETTER
EXPERIENEE

RIGHT MESSAGE,
RIGHT PLACE,
RIGHT TIME



THANK YOU
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