
MMA – RB mobile stories.
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What ‘mobile’ means for us.



2012

• Building a brand through influence

• Mobile responsive assets

2013 / 14

• Brand building through multiple touch points

• Mobile First / KOL / eCommerce / 
entertainment 

2015 +

• Brand Ecosystem

• IoT / O2O / Cross Border
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From ‘site’ to ‘ecosystem’.



‘Mobilising’ what we did best.
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+
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https://www.youtube.com/watch?v=d6VPUTtuKuk

Video: Durex Earth Hour #TurnOffToTurnOn

https://www.youtube.com/watch?v=d6VPUTtuKuk


Not just mobile ads.
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https://www.youtube.com/watch?v=Z3_xgf-s91A

Video: Dettol Global Hand Washing Day

https://www.youtube.com/watch?v=Z3_xgf-s91A


Internet based business.



10



RB Internal
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https://www.youtube.com/watch?v=qb7DN3kpl2o

Video: Durex Fundawear

https://www.youtube.com/watch?v=qb7DN3kpl2o


Thank you.
Healthier Lives, Happier Homes.


