
Revolutionizing Digital Advertising Game:
Unleashing Next-Gen AI Magic



Shaping The New With AI



AI in Programmatic Advertising

● AI enables real-time personalized 

content delivery across multiple channels 

by aligning with individual preferences 

and interests

● Personalization fosters brand loyalty, 

driving repeat business and increasing 

engagement



Predictive Analytics 

AI-driven predictive analytics enables 

highly targeted campaigns 

by analyzing large datasets

Helps optimize bids, enhance audience 

engagement and conversion rates, 

improving overall digital ad spends



Personalization at Scale

● AI enables real-time personalized content 

delivery across multiple channels 

by aligning with individual preferences 

and interests

● Personalization fosters brand loyalty, 

driving repeat business and increasing 

engagement



A Full Stack Programmatic 
Advertising Ecosystem



Innovative AI AdTech Solutions  

Hybrid Platform 
Customized programmatic solutions

VOX
Contextual marketing suite

Hybe
Programmatic in-house platform for 

launching brand mobile app promotion



12 Representative Offices Around The World

Poland

India

Indonesia

Vietnam

Ukraine

Germany

Thailand

UAE

USA

Cyprus

Mexico

Singapore



India Presence

Delhi NCR

Lucknow

Bhubaneswar

Mumbai

Ahmedabad Kolkata

Bengaluru



Why Hybrid?

Own development stack 

based on AI and ML algorithms. 

12+ years of development 

experience.

Ecosystem with customized 

client solutions & activation 

framework. From awareness 

to purchase intent. 

AI-driven contextual marketing 

suite based on computer vision 

& textscan & in-app scoring

= alternative for a cookieless era. 

Own Creative Studio with wide variety of non-

standard formats.  The ability to become more 

engaging & heart catching to TA.

Innovative solutions for every cooperation stage: 

media & creative strategy, media planning & buying, 

measurement mechanics.  



Our Solutions

VOX TV Sync Triggers Hyperlocal



Contextual Marketing Suite



VOX_video_2024_2_eng_sub.mp4

http://drive.google.com/file/d/1fqNEF2qHH56sxguxVBpp2glHka6nHwyL/view


CONTEXTUAL AI

AI algorithms recognize a variety of objects 

in images and videos using text keywords.

Comprehensive text and images analysis allows 

us to deeply categorize articles and even 

recognize a meaning of each page.

As a result, we can interact with consumers 

in the environment they are interested 

in without reference to cookies.



Branded Goods

CREATE YOUR BRAND IMAGE THROUGH 
THE CORRECT ASSOCIATIVE ARRAYS

Business Meeting Yacht

Luxury Property

Business Class Car



WHERE TO DISPLAY?
Ad integration into the editorial content & images: optimal creative position within 

the attention zone (screen focus).



WOW-EFFECTS (NEW) TO ATTRACT ATTENTION



IN-IMAGE MIX PACKAGE 

In-image stripe + Sticker In-image stripe video

In-image Stripe Plus + Scroller In-image LargeIn-Image Flip

In-Image Button / Point



INVENTORY FOR EXECUTION

Top SSPs Top Premium Publishers 

& many more & many more



AI HUB «IREN»
Iren is the center where we create, train and improve our algorithms. 

Content Manager Team Data Science Team

Dataset collection Training and creation of algorithms Performance Analysis of models

and algorithms



DATASETS CREATION
The more complex the category is, the more images are required for the accurate dataset

Now I know what family 
dinner looks like!



DATASETS CREATION
Sometimes complex categories require more images to get accurate results

images in the dataset 

for the category "garlands"
what might be considered 

a garland, if there are few images



CUSTOM CATEGORY EXAMPLE

For the needs of a client from Africa, we created a category for photographs that contain blue.



AI BASED DYNAMIC PERSONALIZATION

Personalize your creative with AI

using information from the xml feed.

Creatives with products that match 

these images will be placed in the 

contextually relevant images.



DETECTION FUNCTION (NEW)

Some available options:

◤ Gender detection.

◤ Detection of approx age, hair color, mode of dress, etc. 

◤ Creative personalization. 

Max users involvement could be reached via such non-

standard approach



AI CREATIVE OPTIMIZATION



EMOTIONAL PURCHASES: SHOPPING FUNCTION

VOX recognizes clothing 

items in the image of the 

article on the website.

Similar products are 

downloaded from 
the online store catalog 

in advertising creative.



COMPREHENSIVE BRAND SAFETY 
Brand Safety on contextual level: contextual filtering through 

two channels - text and graphic.

Sensitive Content Classification: pictures and text are analyzed  

and categorized appropriately in categories like adult content, 

violence, hate speech, etc and excluded from placement. 

Contextual Targeting itself makes ads appear alongside relevant 

and suitable content. 

Real-Time Monitoring: content id monitores in real-time 

to identify and address potential brand safety risks promptly.



CASES STUDIES



Impression

9,219,761

Clicks
117,257

CTR
1.27%



Impression

8,073,289

Clicks

87,494

CTR

1.08%



Impression

5,338,880

Clicks

85,751

CTR

1.61%



TV Sync



Omnichannel is a new black: 
TV Sync

Synchronize TV and programmatic ads for greater 

engagement.

The server receives broadcast data and the TV ad is shown

on your device while the TV ad is running.

The campaign is a  part of a cross-channel project - TV 

synchronization of commercials with ads on mobile devices.

https://docs.google.com/presentation/d/e/2PACX-1vT7-aQdf90Vj0lbAdlhQ0orWfd99q2bDo4KynE6cWSFwjGj-OfMt7zgOBYccQuM431hCNA7aATnPHy6/pub?start=false&loop=false&delayms=3000
https://docs.google.com/presentation/d/e/2PACX-1vT7-aQdf90Vj0lbAdlhQ0orWfd99q2bDo4KynE6cWSFwjGj-OfMt7zgOBYccQuM431hCNA7aATnPHy6/pub?start=false&loop=false&delayms=3000
https://docs.google.com/presentation/d/e/2PACX-1vT7-aQdf90Vj0lbAdlhQ0orWfd99q2bDo4KynE6cWSFwjGj-OfMt7zgOBYccQuM431hCNA7aATnPHy6/pub?start=false&loop=false&delayms=3000


Triggers



Weather Targeting

Streamline your advertising budget, getting the most 
interested customers.

This option allows to customize advertising campaigns 
and show different creatives depending on weather 
forecast.

Weather data
is provided by our partner 

OpenWeatherMap

Air Quality Targeting

Use targeting by local environmental conditions 
to personalize your ad and attract more engaged 
customers.

The user will be able to see the information on air 
quality in the relevant location. 

Air quality data
is provided 
by our partner Aqicn.org



Places
Hyperlocal Targeting



Geolocation targeting

We collect the starting segments of users who visit the selected locations during working hours:

● The collection is based on mobile IDFA/GAIDs that are relevant over time;

● The initial segment is collected based on 1 to 60 days of data;

● After the start of the campaign, segments will be updated with new identifiers daily.

Find your audience in the in-app channel 

and display your ads to the relevant 

users in accordance with their location.

Hybrid Places

Motivate your potential customers to visit 

offline store and make a purchase within 

a radius of 250 m to 1.5 km from 

a specific place.

HyperLocal targeting

We make a selection of addresses in necessary categories.

https://docs.google.com/presentation/d/e/2PACX-1vRMPlEeh-WvkeBFmo6GJY37DAt0PD-e8H57t2HkyWASxP3fqj10aOe538WbQKJ6Gyhvakjg96WLrq6Z/pub?start=false&loop=false&delayms=3000


hybrid.ai sales@hybrid.ai

Have Any 
Questions?  
Contact us

https://hybrid.ai/?utm_source=mediakit
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