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GLOBAL DIGITAL STATISTICS (source: We Are Social)

TOTAL ACTIVE INTERNET  ACTIVE SOCIAL UNIQUE MOBILE ACTIVE MOBILE
POPULATION USERS MEDIA USERS USERS SOCIAL USERS
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7.476B 3.773B 2.7898B 4.917B 2.549B

URBANISATION: 54% PENETRATION: 50% PENETRATION: 37% PENETRATION: 66% PENETRATION: 34%
(225M PEOPLE USED THE INTERNET FOR (FIGURE INCLUDES ACCESS VIA (FIGURE REPRESENTS ACTIVE USER (FIGURE REPRESENTS (FIGURE REPRESENTS ACTIVE USER
THE FIRST TIME IN THE LAST 12 MONTHS) FIXED AND MOBILE CONNECTIONS) ACCOUNTS ON THE MOST ACTIVE UNIQUE MOBILE PHONE USERS) ACCOUNTS ON THE MOST ACTIVE
SOCIAL PLATFORM IN EACH SOCIAL PLATFORM IN EACH
COUNTRY, NOT UNIQUE USERS) COUNTRY, NOT UNIQUE USERS)
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MESSAGING APPS ARE THE NEW SOCIAL MEDIA

“To me, the phone is this seldom used app on my phone.”
- Gary Gulman

“A quarter of all downloaded apps are abandoned after a single use. Only instant
messaging bucks the trend.”

“Over 2.5 billion people have at least one messaging app installed. Within a couple of
years, that will reach 3.6 billion, about half of humanity.”

“Many teenagers now spend more time on smartphones sending instant messages
than perusing social networks.”

- The Economist
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MESSAGING APPS - BIGGER THAN SOCIAL NETWORKS

Messaging Apps Have Surpassed Social Networks

Global monthly active users for the top 4 messaging apps and social networks,
In millions
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MESSAGING APPS EVOLUTION
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Simple personal message (P2P
messenger)
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Higher needs for more people to
talk with in a chat
Group Messengers

Further needs for more
features creates
Services & platform




IS MESSAGING THE GO-TO APPS FOR BRANDS?

Mobile Centric, Real-time, ALWAYS ON

User demographics (extremely important for
brands, advertisers and publishers)

Ability to transform into huge m-commerce
platforms & leapfrog traditional e-commerce

Size & scale to acquire/partner with all
content/service companies

Communication

Communication, Conversational Commerce,
Consuming Content & Sharing

Not linked to Operating System or specific
handset Social Commerce
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Marketplaces are being redefined

Customers would historically go to the market
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Anythmg could happen along the way




Brands now go to their customers

Concepts such as “Store in Store” and “Pop Up Shops™ are not uncommon in
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physical world
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TRANSFORMATION OF MESSAGING STARTED WITH CONTENT

Discover

¥ Moments

Scan QR Code

Shake

i People Nearby

Games

WeChat

7[_4 Stickers

| i

IXIITITOIOIEEE

SAMSUNG

10:04 AM

Sticker Shop Treme Shep Official Accounts
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Recommended
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PAC-MAN's here!
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THEN PAYMENTS WITH P2P, BILL PAYMENT & TOP-UP

= Sending Money is a logical
extension to sending
photos or files within Chat

=  Catering to the
demographics that expect
instant gratification &
action, and trust the
messaging app with their
most private images and
conversations

Show barcode to pay in stores
that support WeChat payment

v Accept "User Agreement”

Start

MasterCard 4134

Add Debit Card

k’l ) oo

FB Messenger WeChat
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TRANSITIONED INTO BANNERS & NATIVE ADS, PUSH
MESSAGES & ‘BUY NOW’ BUTTONS
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NOW LEADING THE WAY WITH BOT INTEGRATIONS...
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BBM: BRINGING BRANDS INTO OUR CONVERSATIONS

Sponsored Post Video Bulletins Stickers Channels Polls
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BRANDS AND VOUCHER CAMPAIGN (020)
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THE BBM ECO-SYSYEM...
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FUTURE OF MESSAGING? my Top 10....

WHAT DO
BRANDS
&
ADVERTISERS
NEED TO KNOW?



1. The RISE OF MOBILE MESSAGING

Millennial generation is dropping the calls Mobile Phone Messaging App Users Worldwide,
Popularity of contact method, by age 2016-2021
Smart- billions and % change

Electronic phone
messaging* app lephon

Millennials |
Born 1981-1999 24% 24% 21% 19% 12%
Generation X -
1961-1980 21 12 28 11 29
Baby boomers
1945-1960 7 24 64

Silent
Generation 6 ‘ 90
Before 1945

* Includes email and text messages .
Note: Percentages may not add to 100 because of rounding. 2016 2017 2018 2019 2020 2021

Source: KPCB Internet Trends, 2016 THE WASHINGTON POST M Mobile phone messaging app users M % change
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2.2 WHAT DO THESE USERS HAVE IN COMMON? SHARING....

16% THE
MAJORITY

@ @ OF SHARING

@ HAPPENS VIA
EMAIL, IM

& TEXT
PUBLIC SOCIAL




2.b THE VALUE OF “SHARERS” TO MARKETERS AND BRANDS

Sharers are the most valuable
consumers in a brand’s ecosystem

Conversion Rate Lift Over a Non-Sharer

31X
21X
16X
9X
— s
Non-Sharers Sharers & Clickers Self-Sharers Sharers Connected to Remarketing
(baseline comparison) Converters

9 ® 2016 RadiumOne, Inc. Private & Confidential. All rights reserved R A D l u M O N E‘




2.c DARKSOCIAL DOMINATES SHARING

DARK
OF ON-SITE SOCIAL
snaresey 21 DOMINATES
GLOBALLY SHARING
ACTIVITY
@ pARK SOCIAL () FACEBOOK e
) ALL OTHER PUBLIC SOCIAL NETWORKS analytics data, Fabruary 1-29, 2096

* 32% of people

globally will
only share
online content
via dark social

MMA



2d. THE INTERSECTION OF DARK SOCIAL AND MOBILE

The majority The majority

of mobile of mobile

clickbacks shares

happen happen

via Dark GLOBAL I* via Dark GLOBAL
SOCIaI 67% Dark Social SOCIaI 82% Dark Social
channels channels

@ DparxsociAL
@ racesook

@ ALLOTHER
PUBLIC SOCIAL
NETWORKS

@ DARK SOCIAL
@ racesook

) ALL OTHER
PUBLIC SOCIAL
NETWORKS

— BY REGION

5%
3%
EUROPE
82% Dark Social

— BY REGION

9%
n%
EUROPE
80% Dark Social
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2.e HOW DO WE USE DARK SOCIAL?

. \
e
#0000 ROGERS ¥ 10:32 AM 4 ..
Connor Ess > —
< Home ot N\ Cx

You're friends on Facebook

rats ut
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detail?
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Hyundai Auto Canada | Build and
Price | Hyundai Canada | Hyundai
Canada

Explore the affordable pricing and

ve budds of Hyunda: Canada's
full vehicle lineup

FB Messenger
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Jax sat 12:57 PM

. * It's west jet so it flys a bit
later
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On the way there or back?
Or both? Lol

Jax sat 12:58 PM
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| don't know yet

Subaru BRZ
That pic is from google lol

Yaaaa | wouldn't drive that to
cottage ever lol
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Lol

Probably won't
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I'd take Honda
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iMessage

Snapchat
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2.£SO WHAT IS THE PROBLEM?




2.8 THERE IS BIG DISCONNECT VS DOLLAR SPENT

84% OF YET OVER 90%
SHARING IS OF SOCIAL

HAPPENING MARKETING

OUTSIDE $ GOES TO
OF SOCIAL SOCIAL

NETWORKS NETWORKS

2016 CMO Survey



3. CHAT MESSAGES: WHERE BUSINESS'S HAPPEN

Global Monthly Active Users, By Communication Type

Millions
'------------------------------: 1’790 r --------------------------- 1 r - -
Chat Apps: i Social Networks: | {  Email Clients:
3 billion MAU | | 2.7 billon MAU | | 1.6 billion MAU
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Note: MAU based on most recent accessible data

Source: Company filings, 2017 B l l NT E L L | (} E N (j E
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4. BRANDS AS CONVERSATION COMMERCE

BBM CHATBOTS CHAT CONTINUE

nested in B2C channels with representatives conversations from you chat list
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5. BRANDS NEED TO BE PART OF CONVERSATIONS

Wall's Choco Nutty... DOWNLOADED
Wall*s In Home

Barul Wall's Choco Nutty Crunchl ()




6. SATURATION OF APP DOWNLOADS
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OTHER FUTURE MESSAGING TRENDS?

7. Voice Diction
8. Wearables
9. Mobile Payments

10. Real Time stories in messaging



THANK YOU
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