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Millennials view mobile phones as more 
important than toothbrushes and deodorant

96% 93%
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In 2011, only one 
messaging app made 
it into the top 10 most 

popular apps



Now, the top 6 
most opened 

apps are 
messaging 

apps



97% of surveyed smartphone owners used 
text messaging in the previous hour



4 billion
global active users of messaging apps





Ryan Leslie's SuperPhone:
“Beating Facebook To The Scalable Personal Messaging Table”







Top 50 unicorns are valued at over $1.3 trillion





Only 25% of unicorn investments 
turned out to be dragons



Can dragons breed dragons?



Dragon (n)

A startup-minded business 
that, building on the strength 
of its parent company, 
launches an industry-
disrupting model that moves 
faster, is stronger and scales 
across an organization



Apple Services

$20 billion



$7.88 billion





If a tech giant can do it,
why can’t a company like Mondelez do it?



How do we raise an egg of an idea 
into a full-blown dragon?

riding
the dragon

how to 
breed a 
dragon
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Hatching Dragons







Raising Dragons







Riding Dragons
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WonderDisruption



PERSONAL 
RELATIONSHIP 
MANAGEMENT
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