
Are There Risks to Objectives?



Stanley built an algorithm that allowed users to evolve 
photos from simple blobs like this...

To this…



Novelty Search & 
Discovery Driven-Methods 
Present Potent 
Opportunities & Lead to 
G.O.A.T. Discoveries



Video to be played





40% of the top 50 companies in India, in terms of 
market capitalization, do not have a marketing 

representation in their boards

Source: TOI internal analysis; NSE data



60% of CEOs are quick to compromise 
long-term brand health for short-term 

measures like ROI

Source: A study by The Womb, Cannes Lions 2024



]

A willingness to take risks, even when it's hard to justify ROI immediately

Metrics that matters for CEOs versus CMOs are disparately different

CEOs often view marketing as a line item to be managed efficiently v/s effectively



]

➢ 40% of top 50 companies in India don’t have marketing representation in their 
boardrooms

➢ Less than 3% of companies globally have a CMO serving on their boards
➢ 60% of CEOs are quick to compromise long term brand health for short term measures 

like ROI
➢ Metrics that matters for CEOs versus CMOs are disparately different

➢ CEOs often view marketing as a line item to be managed efficiently v/s effectively

What's Holding CMOs back - 



]4 Best Practices 
for the Unplanned Road to Achieving 

Marketing Excellence/Greatness



]

Novelty Search

Unleash the Power of

Experimentation

Discovery Mindset



]

Scan to Download



]



]

Scan to Download



]

Fool around with your creativity

Use technology to up the game 

Upskill/reskill yourselves

Reclaim your playfulness as a leader



]





]



]



]Why chase the myth of a fixed objective when true greatness is found in the journey itself?



Headline

Thank You!
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