


Kenneth 0. Stanley - Joel Lehman Stanley built an algorithm that allowed users to evolve
photos from simple blobs like this...

Why Greatness
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7 STAGES OF HUMAN EVOLUTION




EEEEEEEEEEEEEEEEEEEEEEEEEEE

——— -

40% of the top 50 companies in India, in terms of
market capitalization, do not have a marketing
representation in their boards

Source: TOl internal analysis; NSE data
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60% of CEOs are quick to compromise
long-term brand health for short-term

measures like ROI

Source: A study by The Womb, Cannes Lions 2024
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NCEOs often view marketlng as a line item to be managed éfflClentIy v/s effectively’
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What's Holding CMOs back -

» 40% of top 50 companies in India don’t have marketing representation in their
boardrooms
» Less than 3% of companies globally have a CMO serving on their boards
» 60% of CEOs are quick to compromise long term brand health for short term measures
like ROI
» Metrics that matters for CEOs versus CMOs are disparately different
» CEOs often view marketing as a line item to be managed efficiently v/s effectively



4 Best Practices
for the Unplanned Road to Achieving
Marketing Excellence/Greatness
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PerforaNonks

KEEP GETTING THE
COW OUT OF THE
DITCH

Keep getting the cow out of the ditch

PerforaZonks

FROM TACTICAL TOS
MAINSTAY: CAN
INSTAGRAM BUILD
BRANDS?

From tactical to mainstay: can Instagram build brands?




Creative Is more crucial than ever. MMA

SMARTI=S
UNPLUGGED

Importance of creative Expected Importance of creative
compared to the past in the next 12 months
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Fool around W|th your creat|V|ty
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AMIT RATHI

Digital
‘& Turbine

Country Manager, South Asia

ANAND CHAKRAVARTHY

m OMNICOM
MEDIA GROUP

Chief Growth Officer

g ome

President, Head- Marketing

DEVIKA SHARMA

glonce

MMA India Board Member; VP

and GM - India

ARJUN KOLADY

@ spotify

Head of Sales - India
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DR. AVINASH JHANGIANI

Founder & CEO, Leadership

Development

Vice President, Analytics
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ABHISHEK JOSHI

AJIO

Chief Marketing Officer

EBU ISSAC GANDHARV SACHDEVA

KANTAR Hubrid

Country Head - India
Practice
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ISHIKA SHARMA

Associate Director - Sales
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LALATENDU DAS MVS MURTHY

@ Performics

Chief Executive Officer

FEDERAL BANK

Chief Marketing Officer

DR. KUSHAL SANGHVI

¥ HDFC BANK
NITI Aayog We uncerstand your world)

Sr. Vice President and Head of
Digital
Acquisition/Website/Content &
Social Media Marketing

PRIYANKA MOHANTY NAYUDU
©

LM interactive
avenues

Country Head & BOD Member Vice President

ROHAN CHINCHOLI

HAVAS

Media Network

Chief Digital Officer

RAHUL JOSHI

silverpush =

National Sales Director - India

SHAHANA SEN MISHRA

Practice Head-CMO Advisory &
Marketing Services

ROHIT DADWAL

MMA

CEO, MMA Global APAC |
Global Head of SMARTIES WW
and BOD Asia Pacific
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SNEHI JHA MEHTA

MINDSHARE

Head - Mindshare Fulcrum,
South Asia

SHIBU SHIVANANDAN

Plv ~tRoots

Founder & CEO

VIVEK BHARGAVA

consumr.oi

Co-founder

Executive Vice President -
Digital Initiatives- Head
Marketing Performance |
Website | Social

3
VAIBHAV KAPUR

& Flipkart
Ads

Senior Director

SAURABH JAIN

Zydus
Weéliness

CcMO




SMALT'.ES- MMA Global India Board Of Directors
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MMA Global India Members
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Thank You!

MMA
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