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Ad User Experiences
driven by data and
programmatic creative

Miha Mikek, Founder & CEO Celtra 1//171/]] /
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Disparity in Sophistication
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For Mexico, Hurricane Patricia hit
just the right spot

P Play Video 1:16

At its peak, Hurricane Patricia was a massive Category 5 storm
with 200-mph winds. After making landfall it quickly withered
into a tropical storm early Saturday, Oct. 24. (Reuters)
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Google's Neal Mohan is new YouTube produ... X

USATODAY

Danny Moloshok, Associated Press
A man holds a laptop computer with a YouTube logo on it

at YouTube in Los Angeles.

SAN FRANCISCO — In a move to
fortify Google's video advertising business in

the face of growing competition from Facebook

and Twitter, YouTube is getting a new product
chief from Google.

Watch Full TV Episodes

yidio.com/TV-Shows
Find anything available. Fast and Easy.

Neal Mohan, Google's senior vice president of
video and display advertising, is moving to
Google's video-sharing service YouTube to
lead product and design.

He will report to YouTube chief executive

Susan Wojcicki who made the announcement
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Is Food Technology Going to Save Food? Probably Not.
By Noah Kulwin
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Apple TV Apologizes (Comic)
By Nitrozac & Snaggy
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Company Behind Tinder, OkCupid Says It's Worth $3.1
Billion

By Ben Popper, The Verge
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Welcome to Facebook, Mr. President
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Relevance of Digital Ads According to US Millenial Internet Users
by Type/Tactic, July 2015

® Veryrelevant @ Somewhatrelevant @ Somewhatirrelevant  ® Veryirelevant @  Don‘tknow

18.9% 34.3% 15.1% 13.9% 17.7%

Social media ads 35.1% e

Display ads 126%

15.8%

Mobile / in-app ads

Source: eMarketer, September 2015
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69% of online consumers
agree that the quality, timing,
or relevance of a company'’s
. message influences their
perception of a brand.
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Programmatic Creative
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Ad relevancy driven by media signals
and 3rd party audience data

0 Location @ Audience

Semantic location  Gender
» Life stage

Weather 9
* Passions
Pollen * Language

G Publisher context
Time . ~

Topic
 Attention span



Ad relevancy driven by advertiser data
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Mountain Dew
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"5 CHARGEYUUHGAME

CHARGEYWRGAME. MCHARGESGAME] s CHARGEsGAME |

Dynamic location based on location with 5 different variables,
Dallas, Forth Worth, Chicago, LA and Houston.
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JOAN ALLEN
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SPECIAL PREMIERE &c
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Secrets always come home

JOAN ALLEN‘ ,
T H B E A B

SPECIAL PREMIERE &c
TOMORROW 9|8c 35

e ]
TAP TO SHATTER GLASS ‘

JOAN ALLEN

THE FAMILYI

SPECIAL PREMIERE
TONIGHT 9|8c &;c

f IAP TO SH’ATTER GI.ASSIt

JOAN ALLEN

THE FAMILY!

NEW EPISODE
SUNDAY 9|8c 35

s |
TAP TO SHATTER GLASS

The Family dynamic message based on 7 day variable. (Special Premiere March 3, Special
Premiere Thursday, Tomorrow, Tonight, new episode, tomorrow and tonight.
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