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L I N D S E Y  R O Y
V i c e  P r e s i d e n t ,  P r o d u c t  &  M a r k e t i n g

HALLMARK DELIVERS 
MOBILE EXPERIENCES 
THAT BRING PEOPLE 
TOGETHER
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HOW WE DO BUSINESS: POSITIVE DISRUPTION

Data Technology Economies
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M O B I L E

O P P O R T U N I T I E S
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DIGITAL AD REVENUE CONTINUES TO ACCELERATE
Ad revenue market share by media — 2015 ($billions)

$59.6

$40.6

$25.7

$12.2

Internet

Broadcast TV

Cable TV

Magazine

Sources: IAB/PwC internet Ad Revenue Report, FY 2015, PwC
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MOBILE & SEARCH DOMINATE
Ad formats — 2015

$59.635%Internet

Broadcast TV

Cable TV

Magazine

Sources: IAB/PwC internet Ad Revenue Report, FY 2015, PwC

Mobile

34%

Search

$40.6

$25.7

$12.2
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Where you go is who you are Contextual experiences drive trust Mobile influence contribution

INNOVATION-DRIVEN MOBILE MARKET OPPORTUNITIES

Location Content Measurement
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W H AT  W E ’ V E

A C H I E V E D
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VISIBILITY AND AUDITING OF DIGITAL BUYS

Ad Network  
Labor

Data

Techno logy

Med ia

Limited
Transparency

Single “lump” CPM

A
LL O

N
E

 C
O

S
T

%  o f  Med ia

Added CPM

Cost to use DSP

Bidded  CPM

S
E

PA
R

ATE
 C

O
S

TS

P rogrammat ic
Labor

Data

Techno logy

Med ia

AD NETWORK MODEL PROGRAMMATIC MODEL
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$9.66 

$6.73 
$7.45 

$27.18 

$21.17 

$17.04 

$5.83 

$3.73 $3.25 

$10.71 $11.00 
$9.29 

$0.00 

$5.00 

$10.00 

$15.00 

$20.00 

$25.00 

$30.00 

HOL '15 VAL '16 MD '16 

vCPMs & CPMs by Campaign
Display 
VCPM

Video vCPM

Display CPM

Video CPM

EFFICIENCIES ACROSS ALL DIGITAL PLATFORMS
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GREATER REACH
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IMPROVED TARGETING AND DATA SEGMENTATION

% of Spend Against 
1st Party Data

2015 Did not utilize

VAL ~5%

MD ~30%
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SOPHISTICATED AND QUICK REPORTING
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ABILITY TO PURCHASE 
INVENTORY WHEREVER 
OUR CONSUMERS ARE
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HOLISTIC VIEW OF CAMPAIGN FREQUENCY

6am
Wake up and  check mobile for 

news & weather updates

9am
Arrive at work and check emails and 

spend the morning on computer

12pm
Wait for lunch and 
check social media

5pm
Check news and weather 

while exercising

9pm
Gather in the family room to

enjoy your favorite movie
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$50K

ABILITY TO QUICKLY SHIFT DOLLARS
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