VOICE IT ALOUD

WHY BRANDS NEED TO EMBRACE VOICE MARKETING



Evolution of communication - the dawn of voice interaction
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Voice & Messaging leading communication
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Voice Assistants rising globally

Amazon Alexa @ 100+
Devices MILLION
Microsoft COrt.ana 40 0""
Devices MILLION
Apple Siri é 500+
Hevices MILLION

Google Assistant O ~ 1+
i O
Devices S BILLION

Source: Conalys. Amazan, Microsoft, Google, Apple

Source: Canalys, Amazon, Microsoft, Google, Apple



VOICE TECHNOLOGY IN INDIA



Bharat is online
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India has seen a whopping 270% growth Y-O-Y in voice searches

The rise of the 9 out of 10 new Internet users in India
non-English user are likely to be Indian language users

Voice search is becoming mainstream

The country has
seen 270% growth
year-on-year in
voice searches

Consumers across

categories are fast

adapting to this new Listening...
search tool for seeking

information and

discovering content

Source: Year in Search — India: Insights for brands, 2019

28% of search queries in India are already done by voice

Hindi voice search queries are growing at over 400 percent
year on year



India is a leading market in adoption of voice experience

VOICE & ACTIVITIES THAT VOICE IS USED FOR Occasions when voice
INDIA has been used

India has emerged as the 0,
leading market in terms of GOOOLL. HOW DO |
adoption rates and positive ’ ﬁ, c - ORDER GET 1O THE_
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oxperiences
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82% 53 60% 51% 57% 49% 67% 31% 41%
of surveyed smartphone users
use Voice-activated technology
FREQUENCY OF USAGE (%) TECHNOLOGY ADOPTION (%)

Smart phone personal
assistants (e.g, Sirn)

of them engage with Voice daily

74

of total respondents are early

56%

of non-users want to start using
Volce-activated technology

Search engine
voice features
(e.9. Ok Googie)

44% n-App features
() (0.0.voice typing
In Whatsapp)
Smart home
assistants
to operate
electronics

of respondents regularly make
online purchases on thoir
smartphone and 5% of them
already use Voice-activated
technology In the process

Porsonal assistant voice
control devices (e.9, Alexa)

india scored the
highest NPS rating of all
surveyed markeots at

+59

Source: future is voice activated, iProspect, https://www.impactonnet.com/cover-story/why-brands-are-raising-their-voice-6372.html



India experimenting with voice




WHY VOICE IS THE NEXT CATALYST ?



1. India loves to talk

* \oice is engrained in our culture - Vedas &
Mahabharata

* India averages 642 minutes of talk-time in a
month

* Voice bypasses llliteracy, numerous languages,
lack of familiarity with multilingual keyboards
while interacting with the digital world

« Jio Effect - Affordable smartphones and
cheapest data rates in the world make India,
mobile first. And mobiles are geared for using
voice as a Ul




2. Affinity for voice high among the new internet audience

« Voice will be adoption catalyst for the next 200 million consumers who are vernacular and more
comfortable talking than typing!




3. Simplicity, accessibility & affordability driving voice

KEY REASONS FOR USING VOICE
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Source: future is voice activated, iProspect, https://www.impactonnet.com/cover-story/why-brands-are-raising-their-voice-6372.html



4. Growth of smart & voice enabled devices
The smart speaker market led by Amazon Echo and Google Home

Ownership Of Stand-Alone Voice Assistant Devices

m2017 ®™2018 ™ Planned ownership end of 2018

39%
37%

225 million installed
devices by 2020

33%

Global smart speaker market

India Mexico Brazil China

Source: Accenture, 2018

Source: https://www.socialbeat.in/blog/guide-to-voice-search-marketing



5. Multiple voice touchpoints in India

Voice on smartphones
Voice on desktop

Smart speakers:

Voice on feature phones Google home & Alexa



HOW TO PREPARE FOR THE VOICE REVOLUTION



1. Don’t Think of Voice as an Isolated Channel

* It’s easy for marketing teams to hone in on exciting new channels and end up siloing them off — we’ve
seen this in the past with mobile and social, and we’re beginning to see the same thing with voice.

* It’s important to consider voice as one touchpoint that fits into your broader marketing strategy.

« This not only means ensuring that your presence on voice channels aligns with your broader brand
identity, but from a more technical viewpoint, ensuring that the data from your other marketing
channels is informing your voice strategy, and vice-versa.



2. Design content for voice

» Part of considering voice as one piece of your broader marketing strategy is being thoughtful about
how you’re approaching content development on voice channels.

« This presents a unique challenge for marketers, many of whom have traditionally focused on visual
branding — creating banner ads, videos and TV commercials that evoke a specific aesthetic or brand
identity.

* Instead of just thinking about what your brand looks like, you must also discern what it sounds like.

« With the rise of voice, we’ll see a greater emphasis on copywriters and attention to the content written
for voice platforms.



3. Optimize for the answer box on Google search

« Google voice assistant pulls up only the top most listing from the search result i.e. Answer box

« Start building and optimizing for the answer box

Voice Searched on Google Searched on Google
Assistant browser
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4. Keyword strategy

Voice queries are almost always conversational and hence longer

« The average query length by typing is 1 to 3 words, while voice is 6 to 8 words.

Alongwith regular keywords , start including phrase keywords in conversational tone
When you type When you do voice search

@ google.com

= ALL IMAGES HH G

Google




5. Build a conversational Ul and UX

Adding voice functionality to the
search bar on your website

(@)

Type your question here

Personal Loans starling at atiractive rates as APPLY NOW
low as 11.25%* p.a.

T&C apply

Chatbots on website and brand
FB page

Virtual Assistant

Hit | am iPal - ICICI Bank Chatbot. I'm here to help you with
any queries you have today. Get started using our Quick

o links:
Pal
o A N
Recharge [ BillPay || Fundstransfer |
RE N 5
7 e N i N, 7 N
| Investment | | Life Insurance /l I\ Personal Loan /I

( Credit Card ) (Heanh Insurance |

You can ask things like:

How can | activate my user ID?
What is PayLater?
What types of Loan are available?

How do | download iMobile application?

Type your question here

(@)



6. Learn Google actions and Amazon Alexa skills

« Currently, there’s no way to run sponsored ads on Amazon Echo or Google Home.

« However, marketers can use Alexa and Google assistance skills to drive audience engagement, product
use and even a new point-of-sale.

T Tide - Stain Remover

by P&G Productions
,,,,,,,,,,,,,,,,,,,,,

rs.r 61

Free to Enable

“Alexa, open tide.”

Record your own:
voicegram.sayspring.com




6. Learn Google actions and Amazon Alexa sKkills

DIAGE?




EXAMPLES OF VOICE MARKETING IN INDIA



BFSI brands having Google actions for voice assistant

SBl Mutual Funds

became the first
mutual fund player

to launch a voice as~
sistant to help investors
find product-related
information, locate
branches, and check
KYC status.

Paisabazaar

made their credit
score facility available
on Google Assistant,
offering a convenient
solution for consumers
to interact and transact

Source: Year in Search — India: Insights for brands, 2019

HDFC Bank

became one of the first mov-
ers in the space of voice chat
after it linked its chatbot EVA
(Electronic Virtual Assistant)
with Google Assistant to
offer its services on mobile.

SBI Voice Example

ull Airtel 4G

ask SBI




Book a cab with Google Assistant

ull Airtel =

Getting aride is a lot easier
with Google Assistant

Hi, how can | help? Here are
some things that you can ask

£9 talk to Godrej hit

@ OvaNi

* =5 @ £) prevent dengue
Brands like Uber,
Ola & Meru made ' il vnieri £0) what are the symptoms of dengue
cab booking services s
available on Google """"‘} .
Assistant F~
The users can simply B i 2
tap on the desired

. = a Utxyr

ride and confirm the £290-¥540 © (1 xpricw) 3 men
bOOking G Search Driving directions Public |

| ) 53

s
el

Source: Year in Search — India: Insights for brands, 2019



Talk to Godrej HIT on Google Assistant
«  HIT Voice application on Google and Alexa about diseases, products and category

« Linked HIT Platelet Donor Application on voice, now users can find the donor in their city through voice

ull Airte| = 115 PM 4% - will Airtel = 1:19 PM 42% m

o, 6 % Godrej Hit X

talk to Godrej hit prevent dengue

m Godrejitin X @ Godrej Hit X m W

';‘ Bombay

Weicome 10 Godrej Hit. | can help you
with finding blood donars and any

find platelet Donor

There are 4691 number of donors

Which blood group are you looking for?
this action is n

from a medical professional. Do you

want to ask any question? B8 positive

May | know your location please?

lJ HIT 78 78 78 20 20

WISIT GODRES HIT

- VASIT GODREJS HIT

dengue symptoms dengue causes dengu

Do you have a donor List of donors Need

U




Vodafone & Google Assistant redefining even feature phones




Challenges with voice applications & skills

Finding the right tech partner who can help in developing the voice skills for Alexa & Google action for
assistant

« Designing & creating content for the voice application
« Expertise in developing skills in vernacular Language

« UI/UX needs to work across formats and devices - from JIO phones also having Google assistant to
smart enabled home devices

« Create Visibility and awareness for brand command - “talk to Godrej HIT” is the command which
activates the application on Google Assistant.

« Last but not the least , data privacy concerns and regulations would play a key role .



To sum up : 3Vs — Voice Vernacular Video

« Voice is in the same position social media was many years ago — a shiny new object, siloed from the
rest of the marketing stack.

« But its path to the future will be different .

« Brands need to understand it , develop medium-specific content, and incorporate it into the broader
marketing strategy.

« Its time for brands to start conversations - in the vernacular spoken language of the consumer !



THANK YOU



