jumpshot

The Future

Marketing

How Better Data Will Reinvent Marketi

Stephen Kraus, Ph.LC
Head of Digital Insights
Jumpshot Inc.




“The Principle of the Drunkard’s Search”

See Also: The Streetlight Effect ~ Observational Bias ~ Vanity Metrics
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Beware the Siren Songs of Views & Impressions

“I went to the bank the other day and
tried to deposit some views, but they
told me they only take revenue.”

Oren Katzeff, the head of Conde Nast Entertainment

“Viewabillity standards” and “bot traffic”:
Views only seemed easy to define and measure
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The Siren Song Of Easy Measurement Isn’t New

@ Demographics
@ Self-reports

@ Purchase Intent

Now: try not‘to'be overwhelmed

by all this technology @ Voter intent
(oopular vote)
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Availability & More Block Data-Driven Decision-Making

Too often, data are not...

[ Available } [ Accessible ] [ Integrated J [ Interpreted J
84 0/ 0 Data not Different “Drowning in
lack insights into distributed metrics, data, but
behavior on throughourt aifferent starving for
eCommerce sites* organizations systems insights
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H———0On Your Site 1 Across the Web

jSHichiallae But you have zero insight into:
visibility into a
portion of this

journey... Where else your How your What marketing tactics
customers are @ competition are working for your
Referral buying is doing competition
traffic to your
site amazon
, ®
Conversions Walmart 2,

MOSE
on your site
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What if -
you could see...

@ Key digital behaviors

(v)) Tens of millions of devices

@ Anonymized & agﬁgated ¥




You Could Understand Consumers Based on Behavior

NEW YORK TIMES BESTSELLER

« What marketers want to know
EV E RY B U D Y exceeds what consumers...

I_ | E S  Will tell us (sensitive topics)

BIG DATA. NEW DATA. » Can tell us (tech use, expenditures,
AND WHAT THE INTERNET
CAN TELL US ABOUT WHO path-to-purchase)

WE REALLY ARE

. * Digital behavior (and search) reveal
SETH STEPHENS-DAVIDOWITZ attitudes, aspirations, anxieties

FOREWORD BY STEVEN PINKER
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Deepen Connections with Behavioral Insights

Viewers of...

Over-index on...

C?.?\?{I%A amazon amazon
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Case Study: A Behavioral Profile of Baby Dove Buyers

Take their holistic health
very seriously.
= 1.5X more likely to search
&  for vitamins
o SX more likely to search for diets and
gr health conditions/disorders
Expect to chronicle their

®
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child's development.

4x more likely 10 visit photo abum sites
(ex: Shutterfly and Walgyreens)

10

Stream videos and purchase books
that reflect their real-life experiences.

=
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2x-4x more kkedy 10 stream Netflix

genres, inchuding comedy sitcoms and
stand-up centered around pregnancy

Purchase self-help books
about relationships

@ Stay current on pop culture.

:
n
< P
: |
: :
.

»’

y  F

£

4X more likely 10 search for recent
celebrity news

Watch makeup tutorials
on YouTube
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What would
you see with
full digital visibility?

@ Behavior :
@ Behind walled gardens. i




What Happens on Google? A Lot of Branded Search

walmart

weather

E 7 O l Iyoutube

bmw facebook
AdIlldaZ01]

s g00gle

craisgslist
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Consumers Seek Personal Recommendations

Local:
near me, wait times

Personal:
for me, should I, can |, can | buy

Immediate:
open now, same day shipping,
today, tonight

Conversational:
natural language, asking questions

® ® ®
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Searches for “Near Me” (past 5 years)

Source: Jumpshot analysis of Google data jumpShOt



Most Mobile Searches Don’t Result in a Click

SERP Activity (on Android)
70%

60%

50%

40% — ~

— Organic
30% click

20%
10%

0%
Jan-16 Mar-16 May-16 Jul-16 Sep-16 Nov-16 Jan-17 Mar-17 May-17 Jul-17 Sep-17 Nov-17 Jan-18 Mar-18 May-18 Jul-18 Sep-18 Nov-18 Jan-19 Mar-19
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Search Engine Results Pages (SERPs) Are Busier

B mkicgun e , SERPs features (Moz)

GAMES NEWS STANDINGS

™ Knowledge Panels

@ 12 - 3 O Washington Nationals < 1 Featured Snippets

Washington Nationals Houston Astros Baseball 1earr

Workd Series - Game 2 £-0 | The Washington Nationals are a professional /]\ People AISO ASk

eam 123456178 K H baseball team based in Washington, D.C.. The
Hou '“,,'mg“w mto as f 8 3 3 8 8 8 8 } ;‘;‘f Nationals compete in Major League Baseball as a .
member chub of the NL East division. Wikipedia /]\ S h O p p | n g
0 Game recap Manager: Dave Martinez Trending
East Division titles (5): 1981; 2012, 2014; 2016; 2017
NL Pennants (1): 2019
Ast oMo Ast
o o 1 o ° siros Sat, 1026 Arena/Stadium: Nationals Park
@ Nationals BO07TPM @ Nationals 8:07 PM .
Retired numbers: 42 (as Montreal Expos: 8,10, 10, /]\ VI deo
30)
Feodback
@ Washington Nationals
® on Google
See standings, stats, and players
-
Top s Consumer SERP behavior
. o V3 " = . .
[} g Suzuki's go-ahead HR in Eaton's two-run homs, /]\ N I k
“ the 7th Watch Full Video Watch Full Video » O C IC S
The Nationals took a Is the Nationals” Up 2-0, Nationals : . . .
fkbywadngwo | megealposwesson | tkngnotimior ) 1shousago (Sew) | 15houmage S ™ Clicks on paid links
10p prospects. A title run .. actually granted against ' '
could be the reward magic? They arent Astros
Washington Post Yahoo! Sports Yahoo! Sports Players \l/ C | |CkS on Org anic lin ks
42 mins ago 1 hour ago 1 howr ago Juan Soto
8 f'r' "l“:l"

= More for washington nationals
Max Scherzer )|
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Somehow, These SERPs Seemed Very Familiar...

. Welcome !

Mvaewy

AMERICA

(inbine ' = Santa’s OnHis Way

/ pm— -G Local News: Tours of
o \ Make this Holiday Special wath Capdol St on Hold

AN 3 Family, Food and Friends
— - Dining G
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Behind Walled Gardens: Amazon’s Distinctive Search

54% 90% 11%

of product- of Amazon of Amazon
related search product views product views
happens on start with are sponsored
Amazon search

Top Terms on Amazon: laptop, Nintendo switch, Fire Stick, wireless earbuds, headphones
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Behind Walled Gardens: Inside Netflix’s Vulnerability

Share of Streaming Views

80%

60%

40%
— Hulu
20%
o __————~——_HBOgo
0

12/31/18 1/30/19 3/1/19
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4/30/19

5/30/19
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Views of Selected Titles (Jan-Aug 2019)

Netflix
The Office (U.S.)

Friends

Hulu
Brooklyn Nine-Nine
Bob's Burgers
Family Guy
The Handmaid's Tale
South Park
Law & Order: SVU
American Dad!

Seinfeld

Y 56.5

" 52
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o,
What would
you see with 9
full digital visibility? 5%
@ Behavior ;

@ Behind walled gardens™

@ Paths to purchasu




Using Path-To-Purchase To Quantify Influencer ROI

SOMM

product views on
Amazon from Top

1,000 YouTube
influencers in 2018
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2.7%

Average
conversion rate
(vs. 0.5% from
YouTube ads)

20

@

75%

of purchases
did not come
via the
Influencer’s link
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Publishers Are Using eCommerce-Based Optimization

Exposure Measurement Optimization
Consumers Downstream Fine-tune advertising/
exposed to a purchases content fit

digital ad across sites
A major e-commrce site
increased purchasees
372% towards beauty,
business, careers and
technology categories

\ Karthic Bala
Head of Data Strategy

The data integration has proven invaluable. Many

of our advertisers are seeing campaign uplifts of .
over 60 percent.” CONDE NAST



Nike Benefits from Branded & Marketplace Channels

Nike.com
45%

Marketplaces
55%

Share of
digital sales for
Nike men’s
athletic shoes

« Ave price: $114

* 18% of visitors
also visit Amazon

» Circuitous
customer journey

 Ave price: $82

 15% of visitors also
visit Nike.com

« Simple path to
purchase

© 2019 Jumpshot, Inc. 22 Channel optimization dynamics similar in travel jumpShOf



Summing Up...




Some Tactical Suggestions: Thriving Among Giants

Discover

* No dominator, so diversify
upstream

* Measure comprehensively
downstream
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Search

Branding is the key to
being found

Leverage “barnacle” &
“on-SERP” SEO

Mine search for intent,
funnel position, unmet
needs

24

()

Shop

* Choose: utilitarian
or branded

* |[nnovate in
brand/retailer
partnerships

Buy

jumpshot



Toward a Transaction-Based Ecosystem

@ Measurement defines our
methods

@ The drunkard’s search has
kept digital from fulfilling its
promise

@ Data of full depth & breadth
enable a transaction-based
ecosystem
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Measurement is fabulous.
Unless youre busy medsuring
whde's edsy Lo megsure ds
opposed o whdeS important.

- Sekth godin

05 jumpshot



jumpshot Questions?

Every search. Every click. Every buy.
On every site.

Jumpshot delivers digital intelligence from within the
Internet's most valuable walled gardens.

Qur clients include:

Google CONDE NAST KANTAR Stephen Kraus, Ph.D.
Head of Digital Insights

REVION o™ Microsoft Nestlé PURINA. Jumpshot Inc.



