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the first computer at Boxed




The “fulfillment center”
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WHAT'S THE OPPORTUNITY?
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$200B, 3 Players = ?7?
Wholesale Club Industry

98%

2% 0%
Offline Online Mobile
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OUR STRATEGY?
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BE RELEVANT TO THE
CUSTOMER IN EVERY WAY
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recognizing priorities

Know the customer's shopping behavior and continually optimize against it

Understand each platform’s purpose and who / how /where to best engage

lake risks and constantly test...but course-correct ASAP/

Negotiate with partners to always be first/have access to alpha products

Win credibility with stakeholders on what success I00ksS like

Creative, tech, media and proauct teams tied at the hip

Obsessively detailed and focused
o Jell YOUR story in YOUR way
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SO HOW DOES BOXED
STAY RELEVANT?
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SMARTStockup

We ron the numbers ond it looks like you might be
running low on some dems, 1eme 20 stock up!

TOTAL: 3 ITIMS ADD ALL TO CART

. = Coigate Totol Advonced Whitening Toompaste Ax8cz 8409  ( Add ) [ Sncoze
.-' ——————

e 23 Dove Noutishing Body Wash 1x220x $M.49 \_Add ) [ Secore
= : n .

. u Aveero Postively Rodiant Favorites Sprsdor 5599 \ Add ) | Seooze

11



BULK MADE BEAUTIFUL

€«Pay venmo

GET IT ON

L‘ Google Play ‘

# Download on the
| App Store




but we also don't take ourselves too seriously...
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! Hellooo, ¥  Hey,

) saucy. '  hot stuff.

ial Day tials made easy at Boxed.com
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after all, it's just advertising

WHAT YOU DO WITH I2 BOXES OF TISSUES
AND 40 OZ. OF LOTION IS YOUR BUSINESS.
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but more importantly...

BE TRUE TO WHO YOU ARE...
MOBILE OR NOT
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values-driven content

& HRETHINKPINK

stond againat pink tax by lowering the margin
on‘-mnhpvw care products. Plus, we're reducing N-nlu
fox amount from the kst price on pons and pods, id
hanury” o-m s by most states. Get behind it of SRethinkPink.

On averoge, women are paying more for these products,

CEO TO PAY COLLEGE TUITION '
FOR EMPLOYEES' KIDS

SR T
M"‘.m"u ”{?\\‘
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SALES TAX FOR
FEMININE HYGIENE
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if | had to leave you with one thought

SOMETIMES YOUR BEST CX IS SIMPLY BEING
CONSISTENT, FOCUSED AND GENUINE
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