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Nice to meet you!

. . " l /
 Born and raised in NY _AT13] Marlon Romulus
Massachusetts

Connggﬁég},% « Rutgers University, New Brunswick (2006 — 2010) ,i@ierfy-fomu'us
 Football Student-Athlete, B.A. Economics @:@jerwromy

New Hampshire

Pennsylvania

* Finance at Church & Dwight (May 2011 — Aug 2014)

* Full-Time MBA, Marketing & Business Analytics @ Wake Forest
University School of Business (2014 — 2016)
« Summer 2015 Marketing Internship @ Johnson & Johnson

« Started at GSK in June 2016
« Associate Brand Manager, Lower Digestive Health (June 2016 -
Feb 2018)
* Associate Brand Manager, Excedrin (Feb 2018 — June 2019)
* Associate Brand Manager, Voltaren (June 2019 — Feb 2020)
« Performance Marketing Manager, Pain Portfolio (Nov 2019 —
present)
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engaging always.
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The Idea: We See Your Pain

Idea Description:

People describe headaches with far more vivid imagery than they do other typical
types of body pain. Headaches are more personal—even if you know someone
has a headache, you don’t actually know what it feels like. Excedrin understands
that there are many kinds of headaches, with different severities, and that we
should all be more aware of how headaches impact and affect each other.

Excedrin knows headaches and headache sufferers well enough
to “see their pain” when others don't.

“Excedrin Extra Strength. Headaches have nowhere to hide.”

Way In:

Headaches impact your mood, your energy levels, and
your behavior, but because they are invisible, people
around you may not even realize you have one.

EXCEDRIN

The Headache Expert
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Our Charge

Drive trial and household penetration of Excedrin by getting people who treat
severe or recurring headaches with generalist pain relievers (e.g. Advil/Tylenol) to
switch to Excedrin

Campaign Idea

Excedrin knows headaches and headache sufferers
well enough to “see their pain” when others don't.

EXCEDRIN' A

The Headache Expert 7



| BRINGING ‘WE SEE YOUR PAIN’ TO LIFE &

What Causes Your Pain How Your Pain Feels
Relatable headache-inducing moments Headache visualizations

EXTRA
STRENGTH

e il gy

EXCEDRIN
The Headache Expert }



WE SAW AND HEARD WHEN THEY NEED
RELIEF

——— — Mike -1 <E_-3Ape20
'NTERNLET . z:-:;:;;»::::mm ot be on this show My Kids am watching it and you
Q v : TROL

The fact that I'm gonna have to make this 45 _
ish minute commute everyday is giving me a i Slutetine Slaen B R
headache | can barely drivE

) ) ! y o It's not my fault your kids are up at 11, give them
i some warm milk. RT @MIKE_and_IKE_ you
should not be on this show my kids are watching

4“1 1,815 ITEDROYaE

I @
TE @kekefierce.
—— [T

Tknow a couple that has been pushing me to
try okcupid. I don't care about dating enough
anymore to try it. Dating is a headache

ﬂ Sarah Billingsley ( roow )
o~

I have such a bad headache. This flight is
going to be the worst

EXCEDRIN

The Headache Expert

*Based on social listening via Brandwatch (within existing general headache query). July 2017-Mar 6 2018



I HOW WE MEASURED CAMPAIGN IMPACT @

News coverage, earned audience attention,
share of voice, message penetration,
earned content shares

Is Excedrin Extra Strength
campaign breaking though?

Conversation, responses/mentions, coverage and
sentiment analysis (e.g. IBM Watson Tone Analyzer),
brand perception tracking

Are we shifting perception
of Excedrin Extra Strength?

Are we increasing consideration and Millward Brown,
purchase intent of Extra Strength? Brand Lift Studies (e.g. Facebook)

Are we increasing sales of QoQ brand tracker,
Excedrin Extra Strength? ROAS analysis (e.g. Datalogix)




WE SEE YOUR PAIN LEVERAGED EXCEDRIN'S

EXCEDRIN

EXISTING EQUITY, KEY INSIGHTS, & A UNIQUE el
STORYTELLING DEVICE




Direct sampling via

"WE SEE YOUR PAIN’ THUMB-STOPPING DIGITAL ACTIVATION -
COMES TO LIFE ACROSS MULTIPLE TOUCHPOINTS R

WE SEE YOUR PAIN

Announcing Limited Editions on Social Motion GIFs in paid social

TABLE

FOR ONE?
r‘\\' ‘ ,\

SPLIT

EXCEDRIN
SEES IT.
y ) EXCEDRIN
EXCEDRIN 8 RELIEVES IT.

SEES IT.
EXCEDRIN
RELIEVES IT.

DRIN® EXTRA
S NGTH
D EDITION

Direct sampling via Excedrin.com

EXCEDRIN* EXTRA STRENGTH LIMITED EDITION

Wo se0 your hoadaches because we know what Causes them—tratfic, bills, even swiping regrot.
Limited Edition.”

v
BAD DATE

| EXCEDRIN

e

e A s e

ADULTING

To relieve your headaches, we created Excedrin® Extra Strength

EXT}

ff?gcru
T —

i 2L
3 P
Long Airport Lines Lead to Short Tempers > E\’C E DRI Y,
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Digital Video

EXCEDRIN

The Headache Expert 7




HEADACHE VISUALIZATIONS: DIGITAL VIDEO @‘

Excedrin Wedding :15s

Impressions: Video Views: CTR:
19,407,851 44,260,408 0.147%
Clicks: VCR:

28,473 43%

* Overall video achieved vCPM and
viewability goals driven primarily
by OX

» OX saw improved performance
with added Contextual targeting
tactics




EXTENDING LIMITED EDITIONS TO DYNAMIC VIDEO @‘

OVER 80 VERSIONS OF EXCEDRIN :06 PRE-ROLL
FOLLOWED BY CONTEXTUALLY RELEVANT VIDEO

w

SUNDAY SCARIES

& & 3
PARENTING SPORTS FAN FINANCES

EXTRA EXTRA EXTRA
STRENGTH STRENGTH STRENGTH
Acstamiophen Aspirir(NSD)and Cafie . Acetaminophen, ApirnWSHID)2nd Cffeine o Acetaminophen,Agprir(HSAT)2nd Cffine
Pain Reliever/Pain Reliever Aid GELTIBS Pain Reliever/ Pain Reliever Aid GELTH Pain Reliever/Pain Reliever Aid

ST RENGT H
lcetzmmopllen,{wm{mll)}/ Caffine

flashtalking“,,

FEXCEDRIN 14



TARGETING TRIGGERS FOR DYNAMIC S
VIDEO (DCO)

Contextually Aligned Dynamic Video Creative
Contextual Alignment Dayparting & Trlgg_ers
creative

|
\ .
v ¥ | ¥ v v 3 activated
1= BE= (E= == ==

Pre-identified,
scalable, contextual >
segments creative
was built around.

on

Each segment has

. Multiple text and/or
up to 14 dynamic - »
copy variations < I|m|teld edition box
resulting in 80 total overiays O.n same
videos. base video

customized for each
contextual segment

EXCEDRIN | 15



| DCO EXAMPLES

NFL Week 6 picks: Giants upset Eagles, Chiefs get in wild
shootout with Patriots

CRS ARDS

These Are the Best Credit Cards Right Now

000

t's been eight years since the end of the Great Recession, and

credit cards are back. Today, 171 million Americans have at least

one card in their wallet, the highest number since 2005.
Consumers also owe more than $1 trillion in revolving credit card debt,
an all-time record. Even the percentage of consumers with less-than-
stellar credit who have access to plastic is nearly back to pre-crisis
levels.

= Parents

Proven Strategies for Picky Eaters

Frustrated parents are sending their fussy kids to
at children's hospitals. What strategies d:
to improve your kid's diet? Get the dish here.

By Karen Cicero

THE WHY-WON'T-
MY-KID-EAT-THIS
HEADACHE?

EXCEDRIN *Based on audience findings + media targeting enabled by Flashtalking.

15



I HUFFPOST — "MONDAYS” DCO PRE-ROLL VIDEO

HUFFPOST

EXCEDRIN

THE BLOG 10122015 06:38 pm ET | Updated De

Why Do We Hate Mondays?
@ By Ed Harrold

THE I-FORGO

MY-LUNCH
HEADACHE?

Recently, | was working with a manager of one of my corporate clients and she asked me,
“Ed, what do you tell people when they tell you how much they hate Mondays?” My

immediate response was “pretend it's Friday!”

In all seriousness, this particular manager shared with me she really does hate Mondays.
Or, that's what her mind tells her. Many opportunities for exploration of this thought
pattern run across my brow as | replay this transformational coaching session.

First, let's examine the idea that it's actually not Mondays she and many others “hate.” It's
her perception of what Monday’s represent to her. Monday is the “beginning” of another
cycle of work/life balance; or imbalance. If your life is not moving in the direction you

would like, Mondays really probably don’t feel very good. They could be a representation

f ciamdhing that!s coino erono I 4hostc sho coco oo inathatasonlde And tho

AdChoices

Sprint

Own Your Phone?

Geta

Freea Year

AdChoices

TRENDING

Sexual Assault Survivors
Confront Jeff Flake On CNN:
‘Don’t Look Away From Me’

American Bar Association:
Delay Kavanaugh
Confirmation Vote Until FBI
Investigates

Senate Judiciary Committee
Set To Vote On Brett
Kavanaugh Nomination

Judiciary Committee Members
Doxxed During Kavanaugh
Testimony

17



I FORBES — “PARENTING” DCO PRE-ROLL VIDEO

Innovation ea ip Consumer Industry Lifestyle Featured BrandVoice

vmware

VMware helps Node Africa bring the cloud to Kenya.

CLOUD |'MOBILITY | SECURITY

8 views 8. 2018, 10:46am

How Much Social Media Is Too _av%
Much? THE PARENTING- :

ADVICE-PLEASE
HEADACHE? EXCEDR)

-~ 'i Tom Ward Contributor ©®

TWEET THIS Let's put ”"”lzi

smart

daily social media usage of global Internet users amounted to 135 minutes
in 2017

EXCEDRIN



ESPN - "SPORTS FAN" DCO PRE-ROLL VIDEO

Soccer NHL eee ESrii+ Watch Listen Fantasy 33

Meet the offensive stars leading Penn
State in the post-Saquon era

THE MY-TEAM-

KEEPS-LOSING
HEADACHE?

2 Dan Murphy 8:00 AM ET
<« ESPN Staff Writer

EXCEDRIN

19



BETTER - "SUNDAY SCARIES” DCO PRE-ROLL VIDEO

| § B ETT E R The "Sunday Scaries' Are Real — This is Why

So, how can we outsmart our own hormones and get back to a T B
relaxing Sunday night? Here are five tips to combat those blues, and
how to know when it’s time to seek more help.

HARDER

WITH A WEARABLE MAP

PRO TREK smart

THE MUST-BE-
PROFESSIONAL-

TOMORROW
HEADACHE?

EXCEDRIN



| DCO HIGHLIGHTS ask

/M PERSONALIZED VIDEOS WERE SERVED IN FIRST 6
MONTHS OF CAMPAIGN

CONTEXTUAL & BEHAVIORAL (EXCEDRIN
PURCHASERS) EMERGED AS TOP-PERFORMING DCO
TARGETING

GRAPESHOT KEYWORD MATRIX WAS EXPANDED TO
INCREASE PERSONALIZATION

THE "HOW TO" VARIATION EMERGED AS TOP
PERFORMING ASSETS FOR VCR

EXCEDRIN

21



| YIELDMO NATIVE UNITS

Yieldmo CTRs increased
an average of 0.15%; a
2X increase from prior
year

Continued
optimizing/refreshing
Yieldmo units with top-
performing formats / partner
best practices in mind

EXCEDRIN

eeeeeeeeeeeeeeee

@;\.

22



Digital OOH

EXCEDRIN

The Headache Expert 7




DRIVING CONTEXTUAL RELEVANCY WITH DOOH

RATIO: (16:9)
LOCATIONS (BELOW)

THE WIPED-
OUT-ON-THE-
TREADMILL
HEADACHE?

Office Buildings

THE WEEKEND-

Ui | COUNTDOWN
| HEADACHE?

Outside Lincoln Tunnel

on launch day
FEI | 0309090909099 ' -
ENJOY THE VIEW. | commuter '
YOU LIVE HERE NOW.
PROVEN HEADACHE RELIEF.
. Ba rs EXCEDRIN
e Convenience Stores: T T
ATMS W
e Transit Street Level TWISTING
HEADACHE
RS
EXCEDRIN' i
PROVEN
. \ae HEADACHE
PROVEN =
H EADACHE Frame 3 Frame 4
RELIEF RATIO: (169)
LOCATIONS
: ‘Sr;algilst Street Level THE
SPLITTING
HEADACHE
Frame1l Frame 2

PROVEN
HEADACHE
RELIEF

FOR EVERY SPLITTING PROVEN
HEADACHE, THERE’'S 2 RIN
o HEADACHE

EXCEDRIN™ | RELIEF

Frame 3 Frame 4



VISTAR PARTNERSHIPS MOVED THE NEEDLE ON
BRAND LIFT METRICS

Awareness Consideration Purchase Intent
Perfom:lance +7% Lift in Awareness +46% Lift in Consideration +50% Lift in Purchase Intent
Highlights
Key Bxpastre jo Excednin messaging on DOOH Cross Screen and DOOH only exposure Exposed group was 50% more likely fo
and cross-screen devices are both - - - ;
Takeaways - . both drove over a 50% lift in consideration. purchase Excedrin than the conftrol group.
effective at generating awareness
Top Performing Billooards, casual dining restaurants, gyms, Casual dining restaurants, bars, movie SELTETIE res'rgurcn'rs, bqrs, movie
- S : theaters, gyms, fransit, convenience stores,
Venue Types movie theaters, salons theaters, office buildings, gyms, fransit and salons

Cross screen tactics resulted in the strongest brand lifts; continue o leverage mobile venue proximity and retaregeting
Consistent media saturation helped drive an increase in awareness of Excedrin Exira Sfrength while taking share from Tylenol

For venue considerations: consider narrowing down fo fop performing venues to ensure effective scaling

Next time, we’ll leverage foot traffic and sales lift studies to determine efficacy of DOOH messaging
on in-store and online purchases.



Social

EXCEDRIN

The Headache Expert 7




|G STORIES HEADACHE

VISUALIZATIONS: SOCIAL

FRAME 1

@ 9 70% W}

Excedrin
May 14 - 3¢

For the “feels like my head’s on fire”
headache, there’s Excedrin Extra
Strength.

EXCEDRIN

FRAME 2

@ @ 70% W)
.ee
Excedrin
May 14 - 3¢

For the “feels like my head’s on fire”
headache, there’s Excedrin Extra
Strength.

EXCEDRIN

FRAME 3

0 70% W

Excedrin
May 14 - 3¢

For the “feels like my head’s on fire”
headache, there’s Excedrin Extra
Strength.

EXCEDRIN

FRAME 4

@ o 70% W

Excedrin

May 14 - 3%
For the “feels like my head’s on fire”
headache, there’s Excedrin Extra
Strength.

EXCEDRIN
SEES IT.
EXCEDRIN
RELIEVES IT.

EXCEDRIN




|G STORIES HEADACHE
VISUALIZATIONS: SOCIAL

FRAME 1

Learn more

FRAME 2

FRAME 3

name @XCEAIIN
Sponsored

e
Learn more

FRAME 4

e excedrin
® Sponsored

EXCEDRIN
SEES IT.
EXCEDRIN
RELIEVES IT.
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wil Verizon

< 12:46

Excedrin®
3,550 Tweets

wil Verizon & 12:46

Excedrin®

3,550 Tweets

Media Likes

weets & replies Media Likes

I . tt
] ’ Excedrin® @ @Excedrin - 2/20/18 Excedrin® @ @Excedrin - 2/20/18
Where are you when your headaches e What word best describes your
hit? — headaches?
Piercing
At work "

At home Throbbing

|
Other
Commuting
1 vot sult 1 vot
Excedrin® @ @Excedrin - 2/12/1¢ Excedrin® @ @Excedrin - 2/12/1¢
exxoey Head pain comes in different forms. Bxwzoe. Head pain comes in different forms.
—= Thankfully, so does Excedrin®,

Polls received high
engagement (58.6K
responses) through optimizing
for awareness.

EXCEDRIN

The Headache Expert
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Making Limited Editions Available

to Consumers on .com

The approach for our campaign hub on
Excedrin.com:
e Showcase Headache Visualization videos
e Promote Limited Edition Series sampling
e First-party data collection

Why we drove to Excedrin.com:
e Creates a clear consumer CTA for Limited
Edition series
e Avoids having multiple partnerships to drive
consumers
e Features links to deeper site content and other
campaign assets

EXCEDRIN

The Headache Expert 7

We See Your Pain Page accounted for 22%
of overall site traffic, users and sessions

during activation week.

WE SEE YOUR PAIN
(September)

22,527

Sessions

20,856

Users

37,030

Page Views

00:00:59

Average Session Duration

35.83%

Bounce Rate

Excmmﬂ

P

WE SEE YOUR PAIN

No matter what your headaches feel like,

Excedrin® sees your pain and is here to
relieve it.

EXCEDRIN

30



ACROSS MULTIPLE TOUCHPOINTS ON THE CONSUMER

I EXCEDRIN LAUNCHED DATA-DRIVEN ACTIVATIONS
EXPERIENCE JOURNEY

i Creative

1 Breakthrough} Content © sharethrough fﬂ

N tripleli
Syndication Ei NATIVO

.n L
EYOG 2
High Powered

TODAY

E Social Media fg’ ‘ﬁ}

Paid Y_U Me gdgr= A

Key v xAd
Media QOCCU@/” @\nﬁiéﬂ%kss :

ELITE DAILY .
BUSTLE Partnerships

Q BuzzFeep WebMD
~% REUTER!







