
Intro Video

The Speed of
Change



UNPRECEDENTED 
CHANGE



ALWAYS ON
CONNECTIVITY











EXPANSION OF
EXISTING 3RD PARTIES



INTEGRATED 
STRATEGY



CUSTOMERS
AT THE 
HEART
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WHY ARE DIRECT CUSTOMER
RELATIONSHIPS  IMPORTANT?

LESS
LIKELY TO 
SWITCH

LESS  PRICE
SENSITIVE

BUY MORE 
OFTEN

LOWER
COST  





NOT MONOLOGUE 



DIALOGUE 



CUSTOMER 
ENGAGEMENT



People will forget what you say, forget what you did, 
but they will never forget how you made them feel…
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Pre-Arrival Stay Depart AdvocateDream Shop Book

“Hilton inspires 
me to find and 
plan amazing 

trips and 
experiences, not 

just booking a 
hotel”

“It’s so easy to 
quickly find what 

I need with 
confidence and 

at the best 
price”

“Booking 
with Hilton is 

fast and 
secure and I 
can tailor my 

trip”

“Hilton is 
seamless, easy 

and better 
before I even 

get there”

“The app gives 
me an even 

better 
experience 

when I stay at 
Hilton”

“Hilton 
saves me 

time”

“I feel part of a 
Hilton 

community of 
savvy travelers 

and am 
rewarded for it”

Centre everything around your customer…



LOVED BY GUESTS
UNIQUE IN OUR INDUSTRY GLOBALLY

AVAILABLE EVERYWHERE

LEADING APP
DIGITAL CHECK-IN

FIRST AT SCALE
+250 HOTELS

BEST FUNCTIONALITY 
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Title of Presentation

Date  | Presentation Details

Your Burger and Fries are 
being freshly prepared right 
now.

Once it leaves the kitchen 
we will ping you.
Ping us if you need anything 
else
Hilton 
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Burger and Fries on its 
way

Delivery 2 minutes
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“Hotels near me” 
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“Hotels near me” 



Pink app vid

https://www.dropbox.com/s/hs4d10xzp9vxw5n/20160510_
HHonors%20App%20Sizzle_US%20Version_10A.mp4?dl=0



THE MOST FAMOUS

HOTEL BRAND

IN THE WORLD 



THE BIGGEST
CAMPAIGN IN 

HILTON HISTORY



EVERY BRAND

EVERY REGION

EVERY HOTEL

WORLDWIDE



PREMIUM CATEGORY
PLACEMENT & POSITION



STOP CLICKING AROUND
IS EVERYWHERE



Stop Clicking Around video

https://www.dropbox.com/s/8hey7rt8vomotdw/stop_clicking_30_US_HD_QADS00
32000H.wmv?dl=0



HOW’S IT PERFORMING…



FIRST EVER BILLION DOLLAR MONTH 



2 BILLION IMPRESSIONS



MARKETABLE UNIVERSE HAS INCREASED 
BY NEARLY 

40% 
YOY
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89% of customers asked if benefits are 
compelling reason to book direct have 

answered “yes” 
or 

“I already book direct”, compared to 82% 
before launch.
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Stop Clicking Around campaign has reached almost a 

1/3rd of travelers 

…and 53% said they are more likely to book direct.







San Diego Video – Jason Derulo

https://www.dropbox.com/s/244h02otasuttif/01%20Customer%20at%20the%20Heart_Vid
eo%2003.mp4?dl=0



Move Fast
Get attention quickly
Be obsessive about customers



Thank you




