


How can we utilize location data to understand whiskey drinkers?
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A Day in the Life of a Whiskey Drinker



Which accounts in Chicago have recently opened or closed? 
Which are capturing the most foot traffic?



Pe
rc

en
ta

ge
 o

f V
isi

ts
 fo

r T
he

se
 O

pe
ni

ng
s

0%

4.5%

9%

13.5%

18%

Th
e 

H
ea

vy
 F

ea
th

er
 : 

26
9 

da
ys

Ki
ng

's 
Co

un
ty

 : 
27

4 
da

ys

St
re

et
er

vi
lle

 S
oc

ia
l :

 2
76

 d
ay

s

Ki
ng

 C
ou

nt
y 

Ta
p 

: 2
76

 d
ay

s

So
n 

of
 a

 B
ut

ch
er

 : 
27

8 
da

ys

Fl
an

de
r's

 B
el

gi
an

 B
ee

r &
 F

rie
s :

 2
86

 d
ay

s

Li
nc

ol
n 

Pa
rk

 Ta
ve

rn
 : 

28
8 

da
ys

Isl
an

d 
Pa

rt
y 

H
ut

 : 
29

0 
da

ys

G
am

e 
Ro

om
 : 

29
1 d

ay
s

M
an

ho
le

 (R
EO

PE
N

) :
 3

01
 d

ay
s

Th
e 

D
en

 C
oc

kt
ai

l L
ou

ng
e 

: 3
01

 d
ay

s

Bo
m

 B
ol

la
 : 

30
3 

da
ys

Vi
lla

in
's 

Bl
ac

k 
M

ar
ke

t C
ra

ft
 : 

30
3 

da
ys

Pu
b 

Ro
ya

le
 : 

31
3 

da
ys

Br
ok

en
 S

ha
ke

r C
hi

ca
go

 : 
31

7 
da

ys

fo
x 

ba
r :

 3
23

 d
ay

s

So
ci

et
y 

N
ig

ht
 C

lu
b 

: 3
37

 d
ay

s

Al
l R

ise
 B

re
w

in
g 

: 3
48

 d
ay

s

Bi
n 

36
 (R

EO
PE

N
) :

 3
57

 d
ay

s

H
ea

tin
g 

& 
Co

ol
in

g 
: 3

57
 d

ay
s

Nightlife locations, Chicago 
DMA. June visits - most recent 20 
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New Opens &  
Visitor Impact

4 bars have > 50% of visits
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Example Comparison: 
Sales vs. Visits



Foursquare helps Brown Forman reach 
consumers in real world moments.



STRATEGY: 
Reach frequenters to wine bars who 
aren’t Foursquare or Swarm users 

TOP PERFORMING CATEGORIES: 
SPG Properties 
Cycling Studios 
Bed & Breakfast 
Steakhouses 
Yard House 

PINPOINT: Sonoma-Cutrer Campaign



PROMOTED PLACES: Jack Fire



PROMOTED GUIDE: Korbel Brunch

STRATEGY: 
Mine Foursquare’s database to find  
the top and trending Brunch places 

PERFORMANCE: 
Drove visits to key accounts


