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OTT is on the Rise
OTT-only homes have tripled
over the past five years 

Source: Video Advertising Bureau Report

50%
of Internet Users access

online video subscription services 
at least once a week

71%
of Internet Users watch 
OTT streaming services 
at least once a month



OTT is on the Rise
OTT ad spend accounted for 26% 
of total video ad expenditures in 2017 

18x

Source: SpotX, 2017;  1eMarketer Stat Pack slide 50

20%
Increase in digital video ad 

spend in 20171
increase in OTT ad spend

from 2016 to 2017



Current 
Marketplace 

Source: techcrunch.com, February 2018; prnewswire.com, October 2017

Ad-supported online subscription 
services have reached 4.7 MM subs

47%

25%

10%

10%

6%

2%

Sling TV DirecTV Now Playstation Vue

Hulu Youtube TV Fubo TV



97%
completion rate*

95%
streamed to TV







$40B
Expected advertiser spend 

in OTT by 2020
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