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Building 

BRAND APPRECIATION 
in  Mobile







Adding

ExperiencesSocial 

Personalization

Interactive

Customised



Questions:

Can you imagine how 
many visual we can 
have in digital?



Axe used surfing habit data to develop 100K
different trailers which achieved 27M views



Knorr Leveraging Data & Technology To 
Personalise the Consumer Experience



PIONEERING







No1 Free Fitness & Health App 
on Google Play





Culture Waits For No Brand



Moments that will likely occur
in culture during the year, we
just don’t know when
These are recurring themes within
human behavior (news worthy
situations) that carry weight in pop
culture and that the brand has “the
permission” to rally around / align with
based on consumer perception and
brand essence.
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CLEAR MEN SPEAKS FOOTBALL IN REAL-TIME, 
LEVERAGING ARTIFICIAL INTELLIGENCE

151mil impressions
7mil visitors

32mil engagement

https://www.wetransfer.com/downloads/5cbeb2fa1652a2de
e3dde9c49e6d77e720161019170034/df2cb05ced99bf9cc7d46
6b5281b5c4c20161019170034/a6c918



STAY UP WITH EURO

CHAT NOW

WHAT’S	UP?

Penalty	shootout	 for	
gifts.	Join	huh?




