
We created
to optimize advertising assets

Make your video understandable in sound-off



Brand and objective 
of the ad from the 
beginning.

Product name and 
packshot.

Brand logo

Show your brand 
and context of the 
ad from the start. 



The original video (1’11’’)

Shorten your video 
content and adapt it 
for sound off.



Increase stopping 
power of your ad 
within the context of a 
smaller mobile screen.

VIDEO DEMO
OF TEADS
CAMPAIGN



Drive consideration by 
highlighting reasons 
to buy.



2/4
Interactive experiences 
increase engagement 
with your ad and 
consideration.



Leverage data to deliver 
personalized ads and 
better outcomes for 
your brand.



Create impact and recall 
with engaging viewable 
display.



Social Feed Average 
In View Time: 1.7 sec.

Repurpose your social 
media assets in a highly 
viewable environment.



Social Feed Average 
In View Time: 1.7 sec.

Appreciating the 
consumer: landing 
page journey



Appreciating the 
consumer: messaging


