Visual Discovery

Transforming the shopping experience
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Retail is rooted in
creating Inspiration In
people’s lives




People physically
browsed stores
to discover
possibilities

for their life




The shopping spectrum
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Ecommerce changed retall, in
service of convenience

Database filters

Delivery Timing Shoe Size Color Shoe Width Heel Height
o e Today - Sy 8 LA - . A M 2A B8 Under 1°
Tomorrow 2l tailal lse . . g o1 iod Ead fan 11 34"
3 Days . 2394 -
< Doys e HEEE .- 3 Checkout Paypa |
5+ Days B 8 . 4"& Up With '
I S

Brand Customer Review Price Discount Seller
Tommy H 1L 2. 8.8 8 Under $25 10% O ABC Store
Steve M TRARNR $25 1o $50 20% Off School
Jessica S TR $50 10 $100 30% O ShoeMetro
Jole W W $100 to $200 40% Of Shoe buy
Sketchers ¢ $200 & Above 80% Off + DHEEC

Buy it




We overly optimized to the
transaction and consumers
lost the magic of discovery
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Retail
headwinds
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Beauty Shtuff
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People say that
Pinterest helps
them decide
what to buy







Personal Contextual Visual

Visual Discovery






Pinners reveal possibilities
as they curate boards
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interests assigned to
to every Pin
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~1 Trillion
Interest

data points
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Building our taste graph

g’ high heels

( g hiking shoes

Raw data - Patterns - Taste graph

Utilize our curation/engagement Extract/cluster concepts/features, Place in a hierarchy and label- classify

graph (100’s billions Pin-board 10’s millions of entities users / Pins / engagement metrics,

connections, trillions engagement products, ideas / tastes

signals) Targeting 100k nodes (releasing
first 10k)

STRICTLY CONFIDENTIAL



The taste graph can
be used to
predict

future
Interests







| love that style, g
w?hat do you call |
It




And where can |
buy it?
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Visual rer——
search

Visit

Photos and comments

Photos

Tried this Pin? Add a photo to show how it went

Add photo

‘ You saved to Spaces




Shop
the look




Lens
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Autumn outfit
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SCuba Short-Sieave
Sweatshirt - Black
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Fall Sweaters Every It-
Girl Is Wearing




How do you know
Visual Discovery matters?



Insplred
to see:
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Shoppers are more

committed and spend more
than planned

118 Likely to purchase
more products than
Likely to spend originally intended 1 15
more than h g
originally planned SNOpped across
new categories
aenge TR I

digital
platform




And continuous
demand is generated

92%

of campaigns generated
incremental sales lift!

in-store sales lift
compared to
ODC norms

higher penetration
for new customers




Grow your business with ()



