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Who is AdColony?

A Mobile-Only Company

Over 7 years experience defining industry-leading approaches
for AdAge Top 100 brands.

Delivering Solutions for Brand and Exchange

Our team of mobile experts drive results for Brand, UA/install
and DR clients.

Full-Screen Focused

100% edge-to-edge creative, ensuring ad quality and
viewability performance far above benchmarks.

Powering the Largest Source of User-Initiated

Direct 1-to-1 relationships with app publishers enable us to
deliver ad experiences on the consumer’s terms.




Today’s Agenda

Exploring the On-Demand Evolution

Introducing: User-Initiated Video

Impact of User-Initated Video Today

Recap + Q&A
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1999: Consumers are given control over ads for first
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Will This Machine

Change Television?

By BILL CARTER
JULY 5, 1999

A new, innocuous-looking consumer
electronic device known as a personal
video recorder is not much different in
nature from the video cassette recorder,
and very few of them have been sold to
date.

And vyet, an increasing number of
executives at television networks and

advertising agencies have their ears on
alert, wondering if the tiny rumbling

noise now coming from this machine is

really the first, faint echo of a seismic

event, one that will reshape the
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2007-Present: Mobile becomes the go-to digital medium %

US Time Spent with Major Media
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But most mobile properties don’t give much control over %
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|
Format is the key to making all parties

Brands Publishers

Consumers
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Introducing: User-Initiated Video %




UIV was born in gaming, but being adopted
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SPOTIFY SERVES ITS
FIRST VERTICAL VIDEO
ADS INNEW 'BRANDED
MOMENTS’
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By Garett Sloane. Published on October 14, 2016.

Bose is running vertical video ads in Spotify.
Credit: Courtesy Spotify
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Pandoralisteners
can now watch
video ads to
accesson-demand
music

Sarah Perez
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Streaming radio and music service

Pandora is today introducing a new
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Google Moves
Aggressively Into In-
App Ads, Launches

Open Bidding

by Laurie Sullivan @lauriesullivan, March 15,
2018

Google on Thursday will announce plans
to aggressively move into in-app
advertising with the launch of new
strategies to monetize mobile gaming
apps through video and rewards, as well
as an innovative bidding strategy for in-
app ad inventory,
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by others
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ONE-CLICK VIEWING

Amazon may have patented
the next big thing in online
shopping

Helen Edwards & Dave Edwar:
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Consumers prefer to choose when they see ads %

Consumer attitudes towards various video advertising formats
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UIV is also twice as likely to be accepted by consumers %

Consumer Ad Acceptability by Format
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People in UlV-heavy environments are in a happier %

Percentage of Users in a Positive Mood by App Type
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People prefer to continue or receive virtual items %

Percentage of Users Reacting Positively by UIV Reward Type
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Millennials want permanent rewards, not access %

Percentage of Users Reacting Positively by UIV Reward Type among Millennials
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Gen Xers want to continue experience more than %

Percentage of Users Reacting Positively by UIV Reward Type among Generation X
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UIV delivers the brand outcomes you need 9/

While reaching your audience in the ad format they prefer

Top 5 QSR Chain Leading TV Network
#1 performance partner Increased brand lift for tune-in intent
by double digits
Top 5 Auto Brand Leading Retailer
Delivered purchase-intent actions at Delivered 21x ROAS as measured by
51% below goal NBI study
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Format is just one pillar of the ad quality story

Ads for the Always Brand Real Views by 100% Transparent,
On-Demand Era. Safe. Real Humans. 3rd-Party Measured.



Ad Quality provides the foundation for brand success %




Recap

User-initiated video gives control to mobile consumers
Non-gaming publishers are starting to adopt UIV

UIV is the most preferred ad format by consumers

Sentiment toward reward types can vary by age

UIV delivers brand objectives in a way
your audience appreciates
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Questions?
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