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How deterministic 
data is helping brands 
achieve better ROI
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DIGITAL ADVERTISING
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Brands Digital Marketing Maturity

Feb 2019
Methodology: 40 expert interviews, >200 top brand questionnaires, 16 test campaigns 

83%
cannot make connections across 

consumer touchpoints

50%
do not have data integrated and 

activated across channels

80%
suffered from inadequate cross-

functional coordination

MULTI-MOMENT

NASCENT / EMERGING

47%

51%

CONNECTED

2%
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DRIVING DIGITAL DATA
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Data is main driver of digital advertising – however, data quality is still low!

Market
Data 
Quality

124 BN

Gender targeting
= 60-62% accurate in EU

60% of age data is wrong

18-35% accuracy for age & 
gender combined

70% of impressions have
NO age data

x

Currently 18.2BN

Mobile 47.9% of total ad
spent in 2020, >TV in 2018 

People click on ads that interest
them

70% of campaigns use
socio-demo targeting

Growth rates 40-100% p.a.
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Telco data is solving the quality gap in the market

Market 
opportunity

Telco
DATA

Currently 18.2BN

124 BN

Growth rates 40-100% p.a.

Mobile 47.9% of total ad
spent in 2020, >TV in 2018 

People click on ads that interest
them

ID-Card Verified, 85-95% Precise

More precise than
Google & Facebook

Scalable in a
cross-carrier model

70% of campaigns use
socio-demo targeting

Performs against Nielsen, 
comScore & Co.✓
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Telcos have a unique opportunity in CRM data onboarding

Market 
opportunity

Telco
DATA

„Onboarding is becoming an essential
part of data-oriented targeting“

CRM capabilities #1 brand prio

Facilitates the targeting business

Deterministic Mobile Matches

TV & desktop extension

Scalable in a
cross-carrier model

Privacy compliant
patented technology

✓
Full Device Capability

(Cookies & Ad Ids)

Necessity for many strategic topics:
§ Online<>Offline Attribution
§ Audience Measurement
§ TV Addressability Competition low in EU & ASIA
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Telco data can help brands achieve better ROI in 3 ways:

PRECISE targeting REAL audience insights DETERMINISTIC
identity matches
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THE PROOF & CASE STUDIES
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Telco data in the UK is up to 5x better than current market benchmarks
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Telco data improves results across the digital advertising funnel

Brand Awareness

Interest

Desire
& Action

4x better on target reach
Vs. Nielsen DAR  Market Benchmarks

+107% Car configurations
vs. All other data providers

Over 50 of the Top 100 global brands

+285% click-Rate 
vs. all other data providers

+130% completed views &

32% identity match rate
70% savings, 2.5x otr
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GDPR & SECURITY FIRST
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GDPR 
Understanding 
& Preparation

Basic Data & 
IT Security 
Measures

Customer 
Control 
Mechanisms

Telco-grade Best Practices in Data Privacy & Security

I. Minimum Requirements II. Advanced Privacy Measures III. Thought Leadership

Senior Privacy Advisor Council

CSA Star // Cloud Security 
Certification

CIPT Certified 
Management/Founder

Advanced Organizational Safeguards

GDPR Project with Leading Global 
Law Firm (Hogan Lovells)

ePrivacy Certification (incl. GDPR 
Assessment)

ISO 27001 // IT & Data Security 
Certification Patented Telco

Data Activation
Solution

Best practice
exchange for
Opt In Collection 

Privacy Consulting 
for full compliance
of partners
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THE PLATFORM APPROACH



© 2018 TM Forum | 19

Agencies face high costs in testing the many possible partners and…
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…are narrowing down to a few that provide quality, scale & variety

10m

BRIEFING:

Female, 25-44
Mid-High Income
TRAVEL Interest

Minimum reach:

5m devices

5m

3m

20m
Demographic data

1m

2m

3m

6m

Telco 1

Telco 2

NON-Telco
(Tested)

30m
RAW APP DATA
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Want to learn more? 
Visit our booth today!

Country Manager UK

Alex McIlvenny


