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CASE STUDY # 1 : CADBURY
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CASE STUDY # 2 : BRITANNIA
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BRAND
BRAIN™

Trained on
brand guidelines and
tone of voice

Al BRAIN

AUDIENCE PERFORMANCE
BRAIN™ BRAIN™

Trained on Trained on
specific audience groups, business and channel
segments, mindsets or performance data

demographic data
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CHANNEL
BRAIN™

Trained on
performance and
variation of channels
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