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Era of Intelligence

Analysis

Language Processing

Logical Thinking

Intuition

Creativity

Holistic Thinking



Genesis of an Era of 

Conversations



AI driving 
authentic brand 
and consumer 
experiences 

Vitamin

AI





CMO Priorities in 2024

• Accelerate Growth 

• Unified customer profile 

• Real time personalization 

• Converge touch points 

• Connected marketing & sales 

• Omni channel Customer Service 



AI as a copilot for CMOs  

70% of CMOs surveyed by BCG are 
already using Gen AI 

Source – BCG generative AI survey 2023, n=211  



Campaign Management 

Copilot for campaign 

• Building Briefs 

• Managing different teams

• Campaign analytics 

• Campaign updates 

• Tracking ROI  



Prompt 

Modern young Indian girl 

in front of bank branch

Prompt
Photo realistic image of a Modern smart hip 

Indian girl in front of bank branch on a rainy day 

Gen AI images for commercial use 

Prompt
Photo realistic image of a startup 

founder in Bandra café 



Prompt: 
BSNL is a Technology-oriented 
integrated telecom service providing 
company which provides complete 
bouquet of telecom services. 
Create a calm jingle for BSNL’s 
marketing campaign.

Generating marketing jingles using Azure OpenAI



Prompt
a woman wearing purple overalls and 
cowboy boots taking a pleasant stroll in 
Mumbai, India during a winter storm





Prompt
The camera follows behind a white vintage SUV with a black roof rack as it 
speeds up a steep dirt road surrounded by pine trees on a steep mountain 
slope, dust kicks up from it’s tires, the sunlight shines on the SUV as it speeds 
along the dirt road, casting a warm glow over the scene. 

The dirt road curves gently into the distance, with no other cars or vehicles in 
sight. 

The trees on either side of the road are redwoods, with patches of greenery 
scattered throughout. The car is seen from the rear following the curve with 
ease, making it seem as if it is on a rugged drive through the rugged terrain. 

The dirt road itself is surrounded by steep hills and mountains, with a clear 
blue sky above with wispy clouds.





Multimodality is ‘Real’

Image Audio Video

Text Multilingual





Insight Generation 
Converting petabytes of data into real time boardroom insights 

1st Party - Web, Commerce, 
Branch, Customer research, 

Profiling data  

2nd  or 3rd Party  - Performance 
marketing tools , Social , 

industry research 

Marketing DATA Real time dashboards AI  Co-pilots 

ROI/ ROAS 
Customer journey 

Campaign performance    

Show best performing 
creatives for a SMB 

campaign



Insight Generation 
Converting petabytes of data into real time boardroom insights 



Natural 

language

Single Version of Truth

(Data)

Context

Reasoning 

engine

(Brain)



India is innovating



Zia helping customers 

with their choices

Zia improving CSAT: 

Quick issue resolution



Physics Wallah: Integrating it in the product



Amplifying  Product/Brand Promise  



Hyper Personalization 

Budget Speech  
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