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Here's what we have planned,

The Smartphone Paradox

Designing the Mobile Shopping Experience

How To Get Started

Q&A

Workshop



The Smartphone
Paradox



Smartphones are over 40% of web traffic, yet only 1% of users convert

Mobde devices are iNnCreasing In usage evary year, bul retaiers cContinue 10 struggle in drMmang CONVErson
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Designing The
Mobile Shopping
Experience
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Create a Real Value £ NQ
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Why would you do that?
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Use Location To Create More Releva
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2. Use Location To Craate More Releva
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3. Offer a Mobile-First Return Process
Avoid the frustration of onine ratums by making the entire process simple and mobide-first,
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3. Offer a Mobile-First Return Process
Avoid the frustration of onine ratums by making the entire process simple and mobide-first,
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3. Offer a Mobile-First Return Process
Avoid the frustration of onine ratums by making the entire process simple and mobide-first,
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3. Offer a Mobile-First Return Process
Avoid the frustration of onine ratums by making the entire process simple and mobide-first,

MObIE IrS! A

\ i — i
. &
eyt
4 >
L.___J e’/
redurned fom OA code on scan code 10 bring ot o excrange
PACAND FTVOKCO D Oy toms



20 Marhetng Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of onine raturns by making the entire process simple and mobide-first,
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20 Marhetng Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of onine raturns by making the entire process simple and mobide-first,
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3. Offer a Mobile-First Return Process
Avoid the frustration of onine raturns by making the entire process simple and mobide-first,
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4. Use Rich Notifications to Drive Engagement CO0 O

Rich Notifications are in-app messages that can contain rich content such as images, video, of 00 O

nteractive and acticnable content, QCOO 0O
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Use | Notifications to Drive Engagement
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Onboarding
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Communicate

via Mobile Channels
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7. Offer Alternative Payment Options at Checkout

Which oplions 100ks easier 10 you? Your mobie customers will think the same way.
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Payments
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nail My Cart
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Fick New and Test With It
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10. Link Channels Together

If your priorities are consolidating the channels you akready have, holidays are a greal time o test performance

on coordinated channels,
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How to get started
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Easy Ways To Get Started

Remember: 50% of

your shoppars will ey
start on 8 mobie device
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Interested In Learning More?
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Q&A
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Workshop



Why would you do that?
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Group Messaging Location
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One person volunteers who uses or wants to use one of those channels
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Group Messaging Location
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SMS Group Messaging Location

why would you do that?



Michael Trapani

Product Marketing Manager
IBM Marketing Cloud Mobile
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Thanks!
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