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Dich cum

Flu is spreading fast
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ALERT:
YOU WON’T SEE FUNNY CONTENTS OR TEAR-JERKING CLIPS

IT’"S ABOUT HOW WE BEST USE DATA

TO SOLVE A HABIT-CHANGE BRAND CHALLENGE
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the

CHALLENGE
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EDUCATE PEOPLE TO

WASH HANDS
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WASHING HANDS is not a MEDIEVAL CONCERN

1t’s still a MODERN-DAY problem

Source: Marketresearch & MOH & WHO Data



by far

THE WORST

MARKETING JOB TO BE DONE

CUE Kicks the brain into automatic mode
Tells it which habit to use

38
an
—_— A rounne

Prize telling your brain Physical, mental,
“this loop is worth or emoticnal response
remembering in the future”

Source: The Power of Habits — Charles Duhigg
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we need a strong cue

|

CRITICAL MOMENTS

Moments when consumers are aware their health can
be at stake without handwashing

IIIIIIIIIIIIIIIIIIIIIIIIII




sharpen the

' CHALLENGE
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EDUCATE PEOPLE TO

WASH HANDS

AT CRITICAL
MOMENTS
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IN THE MOMENT sHout
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RUA TAY LIFEBUOY S
KHONG LO CAM|CUM!

Rﬁ{\ TAY LIFEBUOY
KHOI LO TIEU CHAY.
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CRITICAL MOMENTS

Moments when consumers are aware their health can
be at stake without handwashing
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A :
T we want to be more pro-active
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REAL-TIME & HYPER-cusTOMIZED |rifecti N,
ALERTSYSTEML.
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’ DISEASE FORECAST | ‘ RIGHT PLACE | { RELEVANT MESSAGE |
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1-

FORECAST

INFECTIONS?

2-
SERVE

CUSTOMIZED
CONTENTS?
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DATA CRUNCH!!

WEATHER SIGNAL x SEARCH TREND x DISEASE OUTBREAK

Isita
RRERER rainy week?

Decrease in
search intent

Is it
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Is it
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in search intent .

Sharp increase
in search intent

Is it
...... Very Cloudy? s
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I N N
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in search intent - : in search intent
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Figure 1: Correlated time series: Influenza-Like Illness (blue) and popularity of the term “treatment for flu”
on Google web search (red).

Reference: https://www.google.com/trends/correlate/nnsearch.pdf
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https://www.google.com/trends/correlate/nnsearch.pdf

DESIGN THE DASHBOARD

PY Ruled by Weather - Campaign Status in City

Country: VN

(1 ~

topic: flu

1 ~

Search spike prediction and Campaign status
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ALERT CONTENT/ ASSETS
to be pre-created & set up
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Holistic EDUCATION

CUNTEN T
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«p PHONG BENH CHO TRE

Hello Bacsi > Phong bénh cho tré > Sap dén mua dich cim,
can trang bi nhirng kién thirc gi vé bénh cam?

Sap dén mua dich cim, can trang bi
nhirng kién thirc gi vé bénh cum?

Tac gid: Cdm Quyén
Tham van y khoa: BS. Nguyén Thuéng Hanh

Mai khi téi mua dich cm, cé dén 20%
ngu®i nhiém virus ciim bi cac bién
chirng nghiém trong, tham chi tir vong.
Vi vay, ban hay tim hiéu that ky nhirng
kién thirc xoay quanh bénh ciim dé bao
vé ban than va nhirng nguoi xung
quanh.
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= hellpBACSI Q

S PHONG BENH CHO TRE

Hello Bacsi > Phong bénh cho tré > Tiéu chay & tré em: Tai
sao bénh xay ra va lam thé nao dé ngan chan?

Tiéu chdy & tré em: Tai sao bénh xay
ra va lam thé nao dé ngan chan?

tai day

Tac gia: Minh Pha
Tham van y khoa: BS. Nguyén Thuéng Hanh

.

Trong cac bénh mua hé ma tré c6 thé
gap thi khdng thé khéng nhac dén tiéu
chdy. Pay la mét can bénh kha phé
bi€n, trung binh mgt dra tré duéi ba
tudi c6 thé mac tir mot dén ba dot tiéu
chdy trong nam. Tiéu chay la bénh don
gian nhung néu khéng diéu tri ding
cach c6 thé dan dén bién chirng nghiém

@& x helloBACSI
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+« PHONG BENH CHO TRE

Hello Bacsi > Phong benh cho tre > 6 dau hiéu tay chan
miéng & tré bé me dirng lam ngo

6 dau hiéu tay chan miéng & tré bo
me dirng lam ngo

tai day

Tac gia: Ngan Pham
Tham van y khoa: BS. Nguyén Thuéng Hanh

Tay chan miéng la bénh rat pho bién &
tré nho va dé bung phat thanh dich.
Néu cha me khong biét ro cac dau hiéu
tay chan miéng & tré cu thé, tré sé cé
nguy co cao d6i mat véi nhiéu bién
chirng nguy hiém, tham chi cé thé dan
dén tir vong.
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* Expand provinces coverage and infections list
* Better accurate learning on infection x geo

* Fully automate asset and content serving

HELP MORE VIETNAMESE TO STAY AHEAD OF INFECTIONS
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A8 RDATA AS THE NEW MARKETING LANGUAGE

CONTENTS ECOSYSTEM WITH YOUR PARTNERS

HINKING: PROTOYPE, TEST AND AMPLIFY
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THANK YOU
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