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PRICING 5~ CHAMPION &= MARKETING

Airfryer XXL EPC Garment Steamer Sticks VC
8.490.000VND 3.259.000VND 5.299.000VND 10.499.000VND

Champion products are Priced Above The Average and NOT everyone can afford them

e What is Philips’ core target audience?
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PHILIPS
CORE TARGETING AUDIENCE
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Upscale apartments

AUDIENCES AT RIGHT PLACE

!

@ HOW TO FIND AND TARGET RIGHT

PHILIPS © INMOBI

INNOVATIVE MOBILE SOLUTION

MOBILE MARKETING OCIATION



HYPER LOCAL TARGETING | STRATEGY

Restesdesystem

Radius targeting

LocationTarceting

Polygons targetmg —

HYPER LOCAL
TARGETING

HOW?

. Ho Chi Minh City and Hanoi
. District

. Premium apartments

(Grade-A/A+)

. Polygonstargeting

. Geographic Data x Inmobi’s

Audience Data




GEOGRAPHIC x INMOBI’'S AUDIENCE DATA
PHILIPS PREMIUM AUDIENCES

DEMOGRAPHIC
BEHAVIORAL

LOCATION BASED

TECHNOGRAPHIC
TARGETING

CRITERIA FOR PHILIPS e
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APPOGRAPHIC DATA

Philips creative was delivered within apps on their device

PHILIPS
AUDIENCE
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Increased targeting
accuracy

Reduced wastage of ad
spillage

Improved ROI
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CUSTOMIZED CREATIVE
“RICH-MEDIA-WITH-VIDEO” FORMAT

PHASE 1 PHASE 2
Product education Re-targeting

Concept #1 Concept #4

PHILIPS SPEEDPRO MAX

—

Delicious |
food with
upto 80%*
less oil

Full range

Airfryer EPC Garment Sticks
XXL steamer VC
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Vuot sang PHAI dé thém

\- [PhiLips|

CORDLESS VACUUM

THE FASTEST CORDLESS CLEANING EXPERIENCE
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KHONG NGAI CHAT BEO
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Giam dén 90%"*

d&u md, thom ngon,
gion rum, lanh manh
stic khoe.
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TRY PRODUCT NOW
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CUSTOMIZED CREATIVE
LINK FROM ONLINE TO OFFLINE

Store Locator
(NK/DMX/Vinpro/Aeon/Pico...)

Airfryer
XXL

=

Garment Sticks MMA
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RESULTS

80%

Premium
Audiences

BRAND LIFT SURVEY

36% perception towards Philipschanged to
@~ be “More Favorable”

g— 65% considerto buy Philips product

88% agreed “Philipsas a brandis relevant
to their lives”
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RESULTS

+252% Sale Grow

Airfryer XXL

+9 1% Sale Grow

EPC

/ +50% Sale Grow
[

Garment

MMA







KEY TAKEAWAYS

q Precision targeting

___________

q ) Persona building via
A=A Imobi’s Audience Data

S ! V4
',@\‘ Customized creative via ‘Rich-
media-with-video’ format
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