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Moblile is about a great user experience, not
mobile ads.

People hate mobile ads.
- Jeff Jones, CMO Target
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Chase Mobile: Then & Now

2006:

Text Alerts

3 100% mm-:

Enter your user name

Enter your password

Remember Me

se Token
Log on

FAQs

Forgot User |D or Password?

ATM & Branch | Contact

20

16:

Account Balances
Pay Bills

Transfer Money
Pay a person
Deposit Checks
Wire Transfer
Explore Credit Cards
Find ATM/Branch
Customer Service
Alerts

Messages

FAQs

Settings
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The battle between start-up and

Incumbent is whether the start-up will get

distribution before the incumbent gets
/nnovation.

- Alex Rampell, Andreessen Horowitz



Mobile is many things at Chase

Account Access Credit Cards Customer Service P2P Payments
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Alerts Statements Settings Security



Social media has been a mobile game
changer...
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E Chase

See how Stephen Curry never slows down with the Chase Mobile® app. Soon you can
send money to more people in less time - even friends at a growing number of other
banks. http://bit.ly/MasterFaster

Like Comment Share

Stephen Curry never slows down. He doesnt have to
and neither do you thanks to enhancements coming
s0o0n to the Chase Mobile® app.

Soon you can master a faster way. to
nd money with the Chase Mobile® app
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Videos

Chase @

Bank/Financial Institution ¥ Message

Timeline About Photos Likes

chase ds Like Page

Stophen Curry never siows down. He doesn't have to and nelther do you
thanks to enhancemants coming soon to the Chase Mobiles app.
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Master a Faster Way
S0, maney you send through the Chase Mobe® apo wil amve in moments -
of her barks.

Learn Mare

growing number of other bar



Native Ads

Recruit Top Be the best
Talent a8 banking app
Personalized | Acauisiti
Messaging \ cquisiton
Extend our «——
sponsorships Elevate our Brand
Social Media App _
Marketing | 'zr:;:i:)’;stopp|ng
Customer Service &~ Multiproduct

Portal



At Chase we are focused on...

v" Creating breakthrough right-fit creative
v" Partnering and learning from those getting it right
v Test, learn, test, learn, test learn

v' Getting the data right...and not be creepy



But we know we’re not perfect...
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Budgets these days...
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Thank you
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