MARKETING
ASSOCIATION
CHINARE L& E tHEXH

494 MOBILE

&

FEELEHKE
MOBILE MARKETING ASSOCIATION CHINA

Mobile Marketing Association (MMA) & 43k 4 FATIV AL, BIEHES) L E AT AR A ERIE N 1)
KIE; BRrfEIE3E. BRI e JE. fi3e. WoREHIX A 5k HiEik 700 K& A
KEAEEKN T ZANEFKHX, S R ITGLEHES RGBS, S FHE&HE.
BE. B RMRME. WSS, 2011 F 4 H, MMA #ENFE, ‘MMA China- [ JC 288 44 L
1E_EHEROT

‘MMA China-H B Jo 48 8 BB RS 800 T4 R B R 48 BT\ R & il e & B B T 3 R 30
PrbriEs REFRIEEEE AR, ARBERT, RhEA K EIEE X R E A A AR, TS
=T BENU SR =07 S ORI, AR E ARG A UE . AR TR AN E kA
KT ETIH LS8 A PR E; HLURA I TR EE N E g iRts, NARIME T
I BCH BRI BOR BB R R BhAS; R [ G2 S 8 ISR I R H T o i sh A AR R AT o
FiTRE.

‘MMA China-H1 [E JG 2 E 841K # i DCCI @46 A\ 3 S HARE, 123 SE eI A\ E T e
GRIR, wHNEARER P EEREHIATEEES, HePEERHITEEER, BIea kP Ex
FEZEIRE, ZREAERE T EEEHATEHEE, SO ILE G NBA AR .

The Mobile Marketing Association (MMA) is the premier global trade association representing all
players in the mobile marketing value chain. The MMA's global headquarters are located in the
United States and it has regional chapters including North America (NA), Europe, Middle East and
Africa (EMEA), Latin America (LATAM), and Asia Pacific (APAC) branches. With more than 700
member companies, the MMA is an action-oriented organization with global focus, regional actions
and local relevance. MMA members include agencies, advertisers, hand held device manufacturers,
carriers and operators, retailers, software providers and service providers, as well as any company
focused on the potential of marketing via mobile devices. The MMA China was launched at Shanghai
in April 2011.

The MMA China's primary focus is to establish mobile as an indispensible part of the marketing mix
in China. By working closely with service carriers, application developers, brands, agencies and
other important partners, the MMA China aims to build a sustainable ecosystem for the mobile
marketing industry in China and to be the leading association for nation-wide consultation on key
industry issues including measurement and metrics, mobile advertising guidelines, codes of conduct
and consumer best practices.

The MMA China was co-founded by Yanping Hu (General Manager of DCCI), Joshua Maa
(Founder and CEO of Madhouse), KF Lee (CEO of Aegis Media Greater China), Bessie Lee (CEO
of GroupM China), Yifei Li (Former Chair of VivaKi Greater China) and Elaine Ip (Former CEO of
OMG China).
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FEELREHBEE BKRetlmEA
MMA China Co-founders

HASEF aG N EERE R €7 R
Yanping Hu Founder & President DCCI

LRI QB NAE FHATE 1Czh) S AL

Joshua Maa Founder & CEO Madhouse

ZHESF Hh R AT R BT W AR S O R X
KF Lee CEO Aegis Media Greater China
FER W E AT E REEH

Bessie Lee CEO GroupM China

ZIraE AT BRI 73 K Hh A X

Yifei Li Former Chair VivaKi Greater China
I BT EEHATE 7 SR AR [
Elaine Ip Former CEO Omnicom Media China
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HHFEF Yanping Hu
A5 AN&E# Founder & President
H B %R H .0 Data Center of China Internet

WIRET 584 1995 FHEANTLIRMAUR, Sefafe (ILatH
) SR T35 TR LA, W AR (LI D)
G E B R A S RO FAEER S . AR B
LWL, W CGENM O E—FI e |

R EEEAESWED | R I —rm
I S HkED « CGE ZIRIMME—E R

HAREGEEAEFHIT) - (Bris 152001 A F W24

ZVFRBESIREY « (TAFTEY - (FHFBEAAR) &,

- 2004 fEREEA, EHErE IR R R U AR AR
(R B T A R A vt ——— v ] B IR I 1 A A A FE o
By e A N e ROV B L
Web2.0 AHICHH FE AT M A2 i AE H B P f A ME S
HeshHE 2 —;

Open Platform FFJ8CF & AH S FAAAT M E BB S
HZ—, 2B E ELI I RO R L

Cross Media 5 2 FH I FE AT VAR i e (1) 2 BEHERN & 22—
AL IR 2, BN s R i 2 —.

Mr. Yanping Hu has engaged in the China internet research since 1995, and was the Chief Editor of
China Internet Weekly, in charge of several media’s internet research Column, wrote and published
a number of research monographs about China internet.
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I, R I% Joshua Maa
Bl A& E EHATE Founder & CEO
235458 Madhouse

0 IR AL 5 4% 1 (Madhouse) 1 1 45 N\ FT T 3k
T8, A3 L (Madhouse) © iy H 5 K ()
RETCER) 5 W%, FFRTEE B, b MR 5
ML

o RIR AR IS R A BR L E W T2 (MMA) TR X A1
thoer RAEE SRR, JEHREERBET 5 R A SNE
BT, HlE FURAT TR S, JRl R N .

FEANIMLEN T E A% (Madhouse) B, & R4£%4F Tom
TELIPAT RIS, FETLLIEEE K ER S K RE,
JEAE 2005 4E I Tom 7828728y rp [E BN I
FITE LR BAME IR 5542 6/ . EIIN Tom fEZ8 2/, D RIR
BIIR T KA IX A I TE 2R 35 0 I SR IR 5 SR i R A
33t AR B)4E CEO.

O RIRAE R AR X T AR . 1 SR AT 2 88 g AT 4
Hifak 19 FHE LK

Joshua Maa is the Founder and Chief Executive Officer of Madhouse Inc., China’s largest and most
intelligent mobile ad network, with offices in Shanghai, Beijing, and Guangzhou.

Joshua Maa is the Founding Member and Board Director of MMA APAC (Mobile Marketing
Association, Asia Pacific Region), and the Co-Chair of Global Mobile Advertising Committee. The
Committee developed and released mobile advertising guidelines which have been widely applied by
most global mobile advertising players.

Before founding Madhouse, Joshua Maa was EVP at TOM Online, where he managed the Wireless
Business & Operations and International Business Development teams, and helped Tom become
the largest Wireless Value-Added Service Provider by revenue in China in 2005. Before TOM Online,
Joshua was the Founding CEO of Rock Mobile Corporation, Greater China's leading Mobile Music
Entertainment Service Provider.

Joshua has over 19 years of managerial experience in Greater China’s New Media, entertainment,
and Consumer Marketing industries.
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ZHIT KF Lee
HREPITE CEO
ZE BRI K h X Aegis Media Greater China

TG T 2H H5ERREARAR, hhiTr2E
FUERGHAT T S E R RIS KRS, R
2006 - FHAE 2 5 AR K AEIX CEO, 47 5t H [ K fiti

TS BETHNEERE, FUE T DIE R E MO W
i B A AR A R 55

ZEHESE T 2010 SEFRAN" 22 75 W A A BR R A et 22 5
"2010 AEJEFE T E AR LR, i SiELS: 3
(2005-2007) FRM" & 125 e LR A A P 22 2N SR 44T

2007 I3RS —Jm/ HATAHEARE S E N 18
2009 4= H [F 28 UL RO SRAG“0F B 48 UL R i 22

2 WA R AT RS AldaE, ToRERZ L
Waw], MREMIEAMAaER 97 NMEZK, 147 M &4k
11 F R AR B AR FR EE (4]« 275 Wi R S A e K
BIX FIRSS A F B HE: PLKREER (Carat) , FHMFEGA
(Vizeum) , itz ZMA%7 844 (isobar) , Z4[iEi
(iProspect)# & 5| B4, FIEAIE 1 4MERE (Posterscope) , RS M A db e, Big. 7ML I
. Fik M Aadh, BOE T A%1,000 LLE,

KF Lee has over 20 years’ experience in advertising and media field on helping many clients with
their advertising, marketing, communication and branding. In 2006, KF was promoted as Aegis
Media CEO, Greater China, in charge of Aegis Media Group’s development in Mainland China, Hong
Kong and Taiwan, providing consumer-led full media services for clients’ brand building campaigns.
KF’s expertise in brand communication is well recognized. In 2010, KF received the “Best
Performance Awards” in Aegis Group Global Conference, and also the “China Outstanding
Advertising Women Awards.” She was awarded as “Classic Communication Leader of the Year” in
China by 2009 China Classic Communication Awards, and Taiwan Brain Magazine & Advertising
Association (2A) awarded KF “The Best Manager of the Year — Media Agency”for 3 times — 2005,
2006 & 2007. In 2007, KF was awarded “The Best Manager of Media Agency” by Taiwan Ministry of
Economic Affairs.

Aegis Media is the world’s leading independent media communications network. It is listed on the
London Stock Exchange. Also, it is the fastest growing communication group for 11 years. Aegis
Media’s five major brands are world-leading marketing and communications businesses: Carat,
Vizeum, wwwsisobar (digital marketing), iProspect (search engine marketing), Posterscope (OOH).
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Z(5¥ Bessie Lee
HRE#ITE CEO
FEFHE GroupM China

AR FE I P AR LML T2 N e 0 3 o AN 52 SR B
PATEZ o WAEWPPERINFHE AL RRAT I KIL21F 2
Ao

Uih+-20054£9 F AR & P [ E AT E, 55T ERBIAOE T
BEARAREL 2 R AR B s A JE L 28 MRS K. B AT
ALK, S LR GBI KmIE =1, # & H20074
RIESE =S B B K (M B BB BN LA, B 7R B
R L. AEM AT T, BB E AT AR S A
kI SEBL 7 BRI . H ATHE B AR B D o Ay
WE T TS, 55 AR A4 5

FER WS RER TR EZD G AL AL .
HUEHE & P B E AT T, i A S R TR
Ui A AR AR AT M 1) 3 DR PR RS, A4 rp AR R
MR K1 “20105F FEARIENDY, (R T 5D A8 ST M sz b 3 & 304E AR, o 45t il #
SR 12007 v [ B L BIHTTE S )T KAL), 200648 Hh A8 4x [ 40 Lo 2 AR 1) “ o [ 485 2k
QRIS H L s (TR IR 12201000 IR BL A BORE B 2 AR B3, o A TR B SR AR 2
HHEMSWEFFN .t T 5E [ RN RS, PAedka it

Bessie Lee is recognized as one of the most experienced and highly respected CEO in the media
industry in China. She has worked in the media communications industry for 21 years within the
WPP Group.

Bessie is the Chief Executive Officer of GroupM China and is responsible for the strategic
development, operations and continued growth of GroupM and its media agencies in China. Since
her appointment in 2005, the group’s media billings have tripled. GroupM is the number one media
holding group in China in terms of billings for the last three consecutive years since 2007. Under her
watch, the group's digital and integrated media communication capabilities have expanded
considerably and GroupM is now the digital market leader in China in terms of billings.

She previously worked at JWT Taiwan, Mindshare Taiwan and Mindshare Shanghai. Prior to
joining GroupM, she was CEO of Mindshare China. Bessie has received numerous media awards in
China for her contributions to the industry including Media Person of the Year by the Communication
University of China (2010), Media Person with Major Contribution to the Industry by China
Advertising magazine (2010), China's top 10 most creative media professionals by the China
Economic Newspaper Association (2007) and China’s top business women leaders by the All-China
Women’s Federation (2006). As a member of the World Economic Forum’s Global Agenda Council
on Women's Empowerment 2010, Bessie is an active participant and moderator at the Davos
meetings. She graduated with a Master’s degree in communications at the lllinois State University,
USA.
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Z=75E Yifei Li
Hi4E E£JF Former Chair
FEPRgi I R4 VivaKi Greater China

ZEIRAREAR R B A = R e X TR AR, 3T SL e 4
AR LR AN, B UE 8 MR AR A ot
PIEEE, SLFER A TR IS . oy 5% i
BRI RE,  HESNES A E, AT SE I FH B A 7R
2 X RIS E AR 55 HAF

TN B BHIREL B 2 7, ZETRAETE LIRS A b T I AR A A 7 PR A
HAFREESTPEXEFLEH., fEkear, ShEH
{F MTV Networks 7P AT Bl i 38 R0 4 7 e B P [ (X i AR
Ko T8 MTV FIZETEERBHATER AR, 478 3E7E H B T3 S Ih 4T
EAHETT MTV. Jése (Nickelodeon) /b )L Bl 45

During her time as the Chair of VivaKi Greater China, Yifei
Li worked collaboratively with the regional and local
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leadership of ZenithOptimedia, Starcom MediaVest Group, VivaKi Exchange, Digitas&Razorfish and
VivaKi Nerve Center to strengthen and grow the agencies. She supported the brand leaders to drive
cross-brand growth initiatives for VivaKi in China, as well as deliver against operational and financial

goals.

Prior to this, Yifei was Managing Director of GLG Partners, a leading global hedge fund. She was
previously EVP and Chief Representative of MTV China, and was instrumental to the success of

MTV and Nickelodeon in the market.
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H-FNFE Elaine Ip
HIfE BREPITE Former CEO
A F FE Omnicom Media Group China

1979 & 19834, M-FHE et n#¥ Far East Ketchum(#
W), FEAUETITEE T R A

TERWZ RGN A FMEIR 6 4 )5, BUAEZ et T B 4E A
il EE5E L RER P HRILHE—-NH . EEER
BRI 4 4. ERTTE BTN FHA P AER R, K
FVH B O — AN R T A RS B — )T AR
PR, HFEMAMEZ S F: )RAIK. %M. TCL. DaDa
DRSS AU, HE S 2 R E S E s E T
VB RIEAT T RIFHEVIREE. 1997 442 53R,
IR B Patterson Bates 2 &) —4E 5 A G H CIK)
YNGR

2004 “E[H B E, NS EEAR . 2007 IS H 40
REJT, # MEDIA 28 B VP00 N 4F B f FE AR S 5 i 10 '
PRHAE M) AT R, BRI AR [ F s RN e KA T 15 Al 2 —.

Ms. Elaine Ip started her advertising career with Far East Ketchum (Hong Kong) in 1979 till 1983.
After six years with Leo Burnett Hong Kong, Elaine participated the Chicago think tank training and
worked with the US McDonald’s account team for one month. Elaine spent four years with Saatchi &
Saatchi where her responsibilities included running the Guangzhou office, building a P&G media
house into a full service, award winning agency. Its major local clients includs Robust, Midea, TCL
and DaDa bubble gum. Elaine worked closely with clients’ marketing teams in the China market.
After moving to Australia in 1997, Elaine was with George Patterson Bates in Sydney for one year
and then run her own business.

Elaine returned to China and joined OMD in 2004. Elaine was named as “Agency Head of the
Year-National” by MEDIA magazine in 2007 in recognition of her remarkable competence to
transforming OMD into one of China’s fastest growing and biggest media agencies.
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3G Portal

www.3d.cn .
3G T ~HE T 2004 4, & EFE 3 B G e it 3 G ' j ‘

HIITEIFE . R ARSI HERM AR, .

- 3G.en:  HEEA. BRI Rk

- HETEZEERSTFA (5. 10S. windowsphone. ZEFE. JAVA. £5) [R5 3h N AN R At

- ZETY

- 3GYY.netcn: LETHIHEEH RG] E

- 5FHUHKREETRM: 3G 1, 3G FHLEMN, Zsittx

3G.cn, an early pioneer in free mobile internet, was established in 2004 and now is a leading

company in the industry in China. Its business includes:

- 3G.cn: one of the first and biggest web portals in mobile internet.

- Multi-operating system based apps suitable for Android, 10S, Windowsphone, Symbian and
Java system.

- Android market

- 3GYY.net.cn: a vertical search engine for mobile internet.

- Mobile related websites: 3gsc.com.cn, soft.3g.cn, anzhuo.cn

K22 Philip Zhang
BEEZEE CMO

Tk REBRAE T SO IR E T A B IR E A S, BOl AN
CEME” o EN 3G WEFIEEE, KEAESMNTT 3G P
HAA SRR S AN TR, TEI 3G Z AT, TRATEIA
FATHEE O SSHE, Ka TR,

Known as ‘an explorer of marketing’, Philip has unique experience in
new media marketing. As CMO of 3G, Philip is in charge of brand
advertising in Beijing, Shanghai and Guodong. Prior to 3G, Philip was
Marketing General Manager at Sohu. Philip graduated from Zhongshan
University.
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FEIR:
AdMaster
www.admaster.com.cn

| AdMaster

Digital Consulting

AdMaster & H1 [EI 450506 AT 28 = 7 B 7B B A TR B
T I AR S5 AR R R T AN . AdMaster J%
ST 2006 4F, WA B dbR UM 3 KAF]. AdMaster Hf 2 0 Hh [ W 2% 8 I BR AR RN S R 4
BENF= i T A AN GQHT, ) EIR AR BAR T T IUL S AT A SRR A |
BELRE WRI  FEZ RIS 4 07 S ROV i ik 7 %8 . HEl, AdMaster S NPRIE. 1T o VA%, HIF
B MTILN I 300 I A AN A2 i B2 7 TR AL S V2 AT R

AdMaster is the largest independent 3™ party digital ad tracking service provider in China. Our
service consists of internet, mobile, social media ad tracking, data analysis, optimization consulting
and research solutions. AdMaster was founded in 2006 and has offices in Beijing, Shanghai and
Guangzhou. AdMaster provides an integrated solution and technology platform for digital marketers.
AdMaster leverages innovative technologies and rich industry experience, as well as actionable
insights to help advertisers maximize their digital ROI.

EJ2 Vincent Yan
HEPITE CEO

F1227y AdMaster BIIE NFEE TR HATE, TRy, B5E
BRCRII . . BAFE 88 ORI, i
AEH . AT LIRSS R 5 4% . 2006
EBIE AdMaster, — B DURARS Tk 222457 MERe 28 A
R, BETEER.

Vincent is the Founder and CEO of AdMaster, graduated from
Peking University. A specialist in digital marketing measurement
and analysis, and rich service experience in digital advertising
tracking, optimization, online surveys and social media analytics.
Founded AdMaster in 2006 and provided services for P&G, Acer,
Yili, McDonalds, Starbucks and Estee Lauder, etc
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Beijing adSage Technology Co.Ltd

www.adsage.cn  www.adsage.com a d S a g e

adSage, EFRIEHIHFEW AT, BUIT AR SAHCr B A
B AU A B R IR S5, BT R P AL RS
BARE S RE U RITEA AR R, HETSRE SR A 4R B a4 s 3 BABRAA RIS NSl K 57 L it B AR I RE
Rz Bk R, #HimEERIT HEI. adSage T 2007 7RI Rt pkor, EEEVEHEE. P E B, %
I Te8hE 2 AMA 73 Xk . 24k, adSage J6/EIR%S T E N AN SAT LI se % 7, Jl I A (A}
T FLRRI AR DS, T WA AT 7E 2 55 A T DA AN BT Y ) o

Founded in 2007, adSage is a leading technologies and services company in online advertising.
adSage is the largest SEM firm in China and the exclusive partner of Baidu in North America.
adSage develops products for search, social, mobile and display advertising. adSage developed the
world’s first Facebook advertising software, adSage for Performance (previously known as adSage
for Facebook), is used by over 2000 advertisers globally. adSage’s mobile ad network — mobiSage is
the most influential ad network in China, reaching 100 million unique users per month and over 90%
of iOS devices in China. ’

£

'zge

JEHIRE Zhaohui Tang
#HHK CEO

M adSage i, JHEARERE A% adCenter FEEHTE
B, SATTEIE R R S A s U, B PR VF 2 A0 ITH .
£ 2006 4F, fitiiE adCenter 546 % G p AZ —JFEAE R A
o ISR OB RSP B IR B, AT Gk A —
ANEVETF I T H AR K Web Service 7 & . fE17# adCenter 2
Hi, fb7E SQL Server My B REHIRAT FE T H A BLIA 7 4, &
B SQL Server B2 ARG 55 B HET- 57 b o HINE [ 1 7E
HARAZ IR U AN 2R SRR B3RS 20 36 H 1L R
Dr. Tang has been as the CEO of adSage since 2009. In the past years, he worked at Microsoft:
There, Dr. Tang was positioned as the Lead Program Manager of the Bl team for SQL Server from
1999 to 2005, managing the Data Mining business of SQL Server. In 2006, Dr. Tang took part in
building adCenter Lab and became the Principle Program Manager for adCenter until 2010, taking
charge of several key projects in the field of relevance and revenue of Paid Search/Context Ad. At
the same time, Dr. Tang invented the keyword service platform which is the first Web Service
platform focusing on keyword technique. Dr. Tang got his Doctoral Degree in INRIA and PRiSM Lab
in France. He also co-authored books including Data Mining with SQL Server 2005 and Data Mining
with SQL Server 2008. Till now, he has held more than 20 U.S. patents in the field of Data Mining
and Search Engine.
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Allyes Group

www.allyes.com

GFHSRRAL T 1998 fF. AR TR S SRR . BORA b
WA AR R B A 5 58 HL AR B H RIS Bl TLIPE R S

A RHOR BT 6 . BT B BRI, B Prer B
PR TR LTRSS RS o ISR TBLR % T Allyes

FZ MRS & EAGA , E B o5 78 aa i 999% () v [
WM H AT E B dbnt B0 TN, P22, B FE AN SE ERE A #R A 49 S L o

WkBRiE Wilson Yao
BESREEE Chief Strategy Officer

PhvE A G EIE 20 SEMTEEHALR, EKSATIW
DA BT T ER . B SY R RS ERF T Bk
[FIEEEE Y . WIS M AE BBDO, FCB, @iz IWT A
RS54 AFRER, 2 —AiE & F 5 E 5 EE
280, X ET A ERZ B FRSE IR EH TR
BIGeyt T 2003 FEIIANGFHE 2, PJIAELFER A 2% i
RAH, BEHE, PUTEILE, BTG S, Bl
AR B AR A1 5 T o S e R
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Carat Media Services (China) Ltd, Shanghai Branch
www.carat.com

Carat

& AR (Carat) /2 22 5 W e AR T B E Bt L A~ A,
ANLT 1968 4, NAERRE —FEH QLW EARS AR . 2
F]IELET 2006 5 2007 4ERE, #E9EE Campaign 28 EIFA
ERE AR B R, 2 B A A 2 SRR . £ X 45 1000 K25 7 A 25% a4 % /.
S IR T2 B P SRR S AL AR S IR 5%, BRI RIS SE, AL Sng, ZVE L, TN
W, TLahgEA, AN G SE . NIRRT P TS5 ).

Carat, a part of the Aegis Group Plc, was founded in 1968 and has become the world’s first
independent communications specialist and the market-leader in digital media solutions. England’s
Campaign magazine selected Carat as the year’s best media advertising agency in 2006 and 2007
and Carat has continually received the favor of world-famous clients. In Europe, of the 1000 biggest
clients, 25% of them are Carat's clients. Carat is mainly focused on providing integrated
dissemination of strategic consultation, including media communications planning that work
effectively in today’s market, innovative and integrated solutions to transform our clients business,
and advice and consultancy by leading in the changing world of communications and thereby driving
transformational client results.

B B Seth Grossman
hEXEHMZHE Managing Director, China

Seth Grossman (FE¥7 /) 5 2007 F NG F-ISL T KRV EH ],
2008 4FJik Seth HTAPIA AR X ER LM, £ 2009 £ 5 T+ EL
o EXEFLLHE. ARSI, JIEEIALE 2009 F3k15 AdAge
China & ¥ HIF BB [, I LA SRS T
WHBIX F tEIp 2 R Seth AN ANWIRIR 15540 22 e B4R 2 A W)
HIRZR. Seth WMV AJED, il 13 FHrhE TAEL D, Hrih
De Beers ffi f1 T4 0 i, [ 7 o B MISE [ B 612 15 2 =) FHHEAT S ATL AT BTL # SRR 0 BR AL
Seth Bl F- 55 [F M bRETR 2, 2 rf BB s R0 58 B 7 R oA, FERE B — DRI S
Seth joined Carat in 2007 to establish their Communication Planning discipline and was promoted to
Managing Director, Eastern China in late 2008 and Managing Director of Carat China in December
2009. Under his leadership, Carat was awarded 2009 Media Agency of the Year by AdAgeChina
and Office of the Year by Media magazine. Seth was personally awarded as Media’s 2009 APAC
Business Development Person of the Year. Seth has spent more than 13 years of his stellar career in
China in a range of roles including Marketing Director for De Beers diamonds and strategic planning
leadership positions in both ATL and BTL creative agencies in China and in the United States. Seth
is fluent in Mandarin Chinese and a graduate of Princeton University with a dual degree in Chinese
History and American Studies.
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Casee (Cellphone Ads Serving E-Exchange) ™

wmucaseen CNASEE :-

PEWENFH S X R RS
BRATL NS T 2006 4, HZOEARIETRERS, QHHE

BAK B 5 ERGEMEIN, A 8 E TR AFHN R h 2% N —mseRan, 2%
BT IR BRI . AIE RN IRSS . 2006 G, BRI SIS M
KON ERRMERES)) TSR GG, b E B E D RN B P E L s, R o)
WAl P R AT M . JRB TR RE) 5 58 o MR v )5 B AN A S s R A . AL
IRSSHIRE 1. 2011 SFEBRB LM AR E W ETTAE Velti (NASDAQ:VELT) fEH2TTAH, HAEIA
HERUEBEREH TR Al dh) & 3 A A A R S it 7 A B A Sl B AR R TT 5%
BN E BRI BN HNE . TR = SR EOR . 0BT AR B f — il A%
ENRRRTT SR, BB E R S E RS s RN R BN T4 B B A B, B
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CASEE is China's largest mobile advertising marketplace. Founded in 2006, CASEE allows
advertisers to reach their customers on mobile Internet, and publishers to increase value of their
mobile sites through advertising. CASEE offers advertisers and publishers the ability to target and
personalize advertising in different cities. With advanced technology from the silicon valley in US,
CASEE provides a powerful mobile ad market place platform with real- time reporting and high
efficient targeting capabilities. CASEE has now attracted over 1000 content publishers to its ad
network in many different content categories, offering advertisers well targeted promotion campaigns.
It has serviced over 60 advertisers including brand advertiser such Kodak mobile, Sohu, and many
innovative mobile application and service companies. CASEE merged with Velti in 2011. CASEE is
the leading mobile ad exchange and marketing agency in China. Headquartered in Beijing and with
offices in Shanghai and Guangzhou, 100+ mobile experts help our business partners includes
advertisers, advertising agencies and publishers achieve business goals.

M Ye Xin
HEPITE CEO

a2 2R A TC 2 1) CEO. {EIX 2B, EE Hp 805G ) o 2 9 (i e 554
PR & B RBEAEE R ERE, WEEATLEMTP SOHU AR HJE
FORE . R EZ AT, ITESREESIRR T 12 F AR~ IR,
BARHENEHIZE THER . MR TEERY R b,
A 55 [ g B2 M I Marquette k24 i - 2447

Xin is well known in China’s Internet and IT industries having held
CTO positions at Sohu.com (NASDAQ:SOHU), China’s leading web
portal, Linktone (NASDAQ: LTON), a provider of wireless value added services, and Censoft,
Microsoft’s first joint venture in China. He also spent 10 years in product development, sales and
business development with a number of companies in Silicon Valley, including Tibco and Marimba.
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China Unicom - WoStore
Www.store.wo.com.ch
mstore.wo.com.cn

N o=~ CYETLE S
BRIEIRFIE (Wo Store) 2010 4 11 H IEXE3) R - ARRRE L iE
D AbiEE , SR A4 PR P AT LR AV SR A
IFREIEG o 8 E IBCIE 7R A% 2 T I A Al
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China Unicom Wo store was officially launched in November 2010. It is the aggregation and
distribution platform of mobile phone applications oriented for all telecom users. It is a forefront base
of China Unicom’s strategic positioning in the era of mobile internet. To work with partners in WO+
win-win system, Wo Store will build an application service platform of "resources opening up and
aggregation" to help with product aggregation, capacity opening up, channel capacity, smart pipe
and finally achieve the rapid development of China Unicom mobile internet business.

LK Xin Wei
B 243 Gerneral Manager

BKAct:, 2001 4 8 F b E I, AR T A F E P
BhEL, AR AT MAH, [ 2011 4 1 HEEEBOREKEIE B4
B, AT AR N S S R A E S B AR . T
R ARV GAIAT ML DR, SRR £ o5 J5 2R3k Bl iR 82 AN
T =N Bl R BT S RA A E
FEE RIS, FREEE Ay LT 2 A w AR RS R AN
WFH WS TAEE, BT Lo & A0 —3Urr.

Ms. Wei Xin was appointed as the CEO of China Unicom Wo
Store in Janurary, 2011, in charge of the development and
operation of the national app store base of China Unicom. Previously, she was the General Manager
Assistant of Shanghai Unicom and the General Manager of Pudong Branch, Shanghai Unicom. For
her outstanding work performance and industry contributions, Ms. Wei has been hornored as the
annual outstanding manager of Shanghai Unicom and outstanding member of CPC for
years. Besides, she has been awarded with titles of " Shanghai Science and Technology Leaders",
"Shanghai Women Pace-Setters"”, "Shanghai World Expo Pioneers", "Outstanding Volunteers in
Shanghai Comprehensive System " and well recognized in relevant fields of Shanghai City .
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Chukong Technologies
www.chukong-inc.com

Al LR A T A BRFR P SR TR MOl A R T B
NG A REOY 108 BRI S , % T— 1

FE TERAHE R Bk, A2 B9 — AN AT RFEE R s M A :
A EFAR. LUENRITOER, RE=A £ RM 1 Cnukong Technologies
SHFFITRE, T AIEORTE S SRR I, (R

CocoaChina ¥ & RFEFATFFEE K RN K EHIXAESE R 2)

N IT R AT B r # shlie sk, b 15 20 B b il ik 46 3) @ kAT (B oK R
CocoaChina #:IX HIIT A IT AT ilfexk, G387 48 F 7 47 b mT il s i SR 40 AR AR 6, [R]IH ) 4
IR AR A R RE R 2K o

Our company’s humble beginning starts with CocoaChina in 2008 (a time when very little information
was available to mobile application developers in China).We envision being the leader in mobile
gaming entertainment by supporting, developing and publishing the best mobile games for your
enjoyment. Our three main objectives are: (a) To support developers by offering technical guidance,
information, know-how through CocoaChina and open-source technology with Cocos2D-X game
engine; (b) To develop the best digital mobile applications and games; and (c) To publish and
advertise games (our own and those developed by the developer community) leveraging from our
existing user base and PunchBox advertising network for users worldwide.

R Z Haozhi Chen
HEPITE CEO

fili¥E R CEO, BT ARKIMN . HARSEIAA R . bl 13 4
I A RGN, 2B ANE B A TR A\l o R EICR AR L
RIEHIPE GG E b T — RNV #%, FFEE 10 KE)kAR
WAFRERZIT 1 H CRIENC . 38 BB B . RS R A H T
JIA0—3% 5 BRI QDL AL PR R 27 = A OB AV 5
TE e LRSI 44 77, B 52 3 A R Ml S AT b Q0T ) 25 B
Haozhi is the Co-Founder and Chief Executive Officer (CEO)
responsible for the company’s operational revenue, success
and growth. He brings 13 years of Internet start-up, operations,
and management experience to the company. His passion for
the Internet, technology and vision has led him to a path of
serial entrepreneurial pursuits with a past portfolio of 10 Chinese Internet start-ups.Haozhi's
managerial experience, personal determination and entrepreneurial success have made him
well-known within the Chinese Internet and developer circles and he’s widely respected by the
community and industry leaders alike.
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Coca-Cola (Shanghai) Beverage Ltd.

WWW.coca-cola.com W %\%/;
] UA] SR A ER R KA UCRE 2 7] 22—, A I 500 ANk .

i BEROEEREI AR BHG R R AR . BR e BRECA Y E

FERT AT SR AN, AT AR A /IS IA B 12 Mg MME S

10 123 e, I A BERIE K- H R 48, i 200 224N KW 228 6 H = AR 16 A2H ] HRp
SR P RIRE 1979 EERHE, 2 2009 4F 10 H, C# 39 3, HATZ A Haf R4k
H=RT.

The Coca-Cola Company is the world's largest beverage company, refreshing consumers with more
than 500 sparkling and still brands. Along with Coca-Cola®, recognized as the world's most valuable
brand, the Company's portfolio includes 12 other billion dollar brands. We are the No. 1 provider of
sparkling beverages, juices and juice drinks and ready-to-drink teas and coffees. Through the world's
largest beverage distribution system, consumers in more than 200 countries enjoy the Company's
beverages at a rate of 1.6 billion servings a day. In China, we’ve established 39 Bottling plants since
back to China in Year 1979 and so far China is the 3" largest market in Coca-Cola global system.

¥2 %8 Michelle Yang
BAREFHEYEE  Director of Media and iMarketing

1994 FEIMANT AT, S JFARHR T 2 5K 4A 2 RHBAESE S SERIANNE 3K,
2001 SEIOAVHAR (R ED DR BRAR], IR FI B3 A e
i

As a media veteran, Michelle Yang started her career in media since
Y1994 with D, Y&R advertising agency. She then spent 7 years in
different 4A agencies, responsible for media planning and buying. In
Y2001, she joined Coca-Cola (China) Beverage Itd, now she is head
of media and iMarketing, in charge of traditional and new media.
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Cyber Communications

WWW.CCI.CO.Jp

As a technology-driven digital communications company, cyber I l [
communications inc is committed to helping publishers,

advertising agencies and their clients to gain access to a full CYBER

range of digital communications media including portals, social COMMUNICATIONS
vehicles and in-apps at one-stop, while remaining on the leading
edge of the digital frontier.

Ichiro T. Jinnai
Regional Director, APAC

Since 1995, Mr. Jinnai has been involved his career for the
development of mobile marketing. In 2001 Mr. Jinnai initiated to
establish mobile media representative cooperation with
J-PHONE (now SoftBank Mobile) and Dentsu, named Japan
Mobile Communications Inc. (J-MOBILE) and since 2003 to
2008 Mr. Jinnai had been Corporate Representative Executive
Vice President and COO there. After serving at J-MOBILE, he
again initiated new project for establishing interactive
advertising agency in China, with cooperation between Focus
Media and Dentsu, named &c. Inc. in English, HLA%HS (db50
] 45/~ #] in Chinese. He had been served there as Chairman &
CEO during 2008-2009. Back from China in 2009, he initiated to
establish the headquarter in cyber communications inc. especially focused on the marketing using
smartphone and tablet, named "Aired Marketing Headquarter".
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D2C China
www.d2c-china.cn

/R H A D2C MiassififieAanl, § 201148 4 8 H, L
WM ITIEE . FATKZH D2C 11 45k 7E H AR R s HLIL
HIMHEHAR, NHRMWERL T EHZS, | HAnRER
AR ) — i RS, AR IT R RE T-HLN FH AR 7 A Ak i
%5, HFHINZOURH N B H H LT R AR E T .

D2C China is the 100% subsidiary company of D2C which is a leading mobile marketing company in
Japan. D2C China started business on August 8", 2011 based on Shanghai. D2C China is rolling out
an extensive mobile advertising/marketing business in the Chinese market, centering on a "planning
boutique business" to support the sales of mobile advertising business, and a "solutions business" to
create mobile websites and plan/manage campaigns. D2C China provides services aimed at
advertisers/advertising companies, both local and foreign-affiliated, focusing on Japanese firms that
are moving into China from Japan, and taking advantage of 11 years' worth of mobile
advertising/marketing know-how accumulated by D2C in the Japanese market. For example, D2C
China supports content holders moving into China through a Chinese localization service for
smartphone applications.

T BEXC1E Motohiro Konoe
B4 CEO

Mr. Motohiro Konoe was born in 1976. After graduation from
Department of Economics, Keio University in 1999, he entered
the web production company, Digital Magic Labs, Inc. in 2002,
where he served as Web Director, responsible for producing a 4

large number of PC & mobile portal sites and campaign sites. In =

2004, he joined D2 COMMUNICATIONS and was assigned to /ﬁ\

Media Business Division, where he took charge of producing the /,

campaign information site of NTT DOCOMO's portal, "Tokusuru g“»//

Menu". He was assigned to Sales & Marketing Division in 2006. For five years after being transferred
to Dentsu, he has been dedicated to the planning and site production in mobile field at the present
Dentsu Digital Business Division, mainly engaged in campaign design for many big clients. Then, at
Mobile Media Department, he has been involved in the design of cross communication with other
media offices and the design of large new commaodities for various mobile media. Meanwhile, as the
Head of Sales Division, he has been arranging the transfer of members from D2
COMMUNICATIONS to Dentsu, and carrying out proposal and enlightening activities to facilitate the
expansion and penetration of mobile field throughout Dentsu. In 2011, he was assigned to
International Division Office, and has been holding the present position since August, 2011.
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CHINA INTERNET, f##x DCCI, www.dcci.com.cn) , H[E 55k R W A 7B LI &35 T &
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DCCI Data Center of China Internet is an independent third-party institute, focus on internet
measurement and research. Today DCCI has become leader of market monitoring and data platform
of China. Using integrated Methodology, Panel, JS code, Weblog, Survey, and Semantic Technology,
DCCI provide four dimension measurement and analysis service including website, Advertising,
Brand, and Audience. DCCI provide standardizing product system, and customized service. DCCI
hosted China internet's largest internet market annual survey since 2004.

DCCI HBEMIH 5 H
DCCI Data Center of China Internet
www.dcci.com.cnh

#HZESF Yanping Hu
flE N&A#: Founder & CEO

BIREF, DCCI HI P& o0 Blgn N &SR . HIIEF 564 1995
FREANFIM UL, SEfEAE (I ER) S BAR T HF HIK M
WHARER, BaE CHERMETY . & E TR AL
WSRO EEERS. MRZ MO RLE, W U
&P S B SE B AESUED) « (B
T IR SENL S B« (B IR
ARBARSREZFHHRT) - By k15-2001
EIJIW%%?%EE%%&?&%» v (TRZPETAE) L (BB

o 2004 AL, g E IR R A e USRS e KA
ﬁ%&?& —— [ IR R R A R A B AR
Mr. Yanping Hu has engaged in the China internet research since 1995 and was the Chief Editor of
China Internet Weekly, in charge of several media’s internet research Column, wrote and published
a number of research monographs about China internet.

A
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Digitop

. o o
www.digitop.com D I I
MR LN AR E . Wit S E AN SRR O EH T g

T e S RS G o R 52 NNV R ey = S [T L L N
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Digitop is a professional service brand of content creativity, design and marketing-oriented digital
marketing. Digitop focuses on opportunities and challenges brought by a variety of digital
technologies, products and platforms for brand communication & sales. Digitop provides customers
with recommendations and actions of digital dissemination, e-commerce agent operational services,
brand building and maintenance of the digitalization age. Digitop’s service has been divided into six
sections, including creative design department, user incentive department, brand share department,
brand display department, brand presentation department (TOP3-TOP10) and brand flagship store
to provide more professional and a full range of customer service. Digitop professional teams spread
in Beijing, Shanghai and Guangzhou to supply services in planning, media, creation and technology.

ZEgaT lan Lee
HEPITE CEO

1998 4 1 F %5 2004 4 8 J ££3 74 A1 LA, Ji AR AR I ) £&
B2 E 21l ChinaByte.com (b3t 28 HUB A S BEARA FRA 7)) A
R WSS RS A E R B AR B UL I 55 AT EUR
M T I B 141 R R A AR AR T (P ) ) e e DA S R AR IR A 55
JE v ) e o YT BR 5 A S AR LA Rt 2 A ) 4 T 4 Bk AR 42
T 2005 SEMTANN I R BEAAAE o [ DX 55 s A 2 B AR B [ .
RN E M ST FREEERTEX BHGEFeE | \
. —HMTREATEXARFEM S NF. TEL 1T AESENMHFZEEETE EHMTT,
TS TR S e SR AR SR BIE WV 553 WY B2 L A7 U BRI R B < B THIAE R N ) 5 b S — ELAL A R
lan lee has been the President & COO of Omnicom Media Group China, and he had been CFO of
Omnicom Media Group’s China operation since 2005. He directly supervises the finance, human
resource, administration, legal and IT functions, and helps run day-to-day operation with offices
across Beijing, Shanghai and Guangzhou. Prior to his tenure with Omnicom, lan had worked for
News Corporation from 1998 to 2004, having experienced various executive challenges in Sydney,
Beijing, Shanghai and Hong Kong. His latest position with News Corporation was the Vice President,
Business Operation for STAR China and Senior Vice President, Business Development for STAR
Group, while holding various board positions for News Corp’s China investments.
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Domob Limited

www.domob.cn z ﬁ

Z R MR (b ARAR (#F domob) Az

T 2010 4 9 H. B Trh ERSUERE RETHL T

1. Domob & 1B BE T LU AU HI N FH AL BE, 8 1 BN TR TR )
BRI F 6o TSR E R A BT & D04 DL R MG B T & B IR 954882, 9N TR 2
PP R RS A R, BLACON B TAE R RETHL-F G4 77 fh T IR AU RS
domob &t T A, G, SR ERE Y&, ANHIFREM & EEIEMER K1,

We were founded in September 2010, and we committed ourselves to be the most leading mobile
advertising network in China. Domob integrated excellent application and advertising resources in
the field of mobile advertising marketing, and built the advertising service platform between
advertisers and publishers. We made it easy for publishers to monetize their mobile traffic based on
our advantage on mass data processing and the business model suitable for publishers, and
enabled advertisers to target the most suitable customers when promoting their products or brands
on mobile advertising networks. Here in Domob Mobile Advertising Network, we provided a fair,
reasonable and efficient resource allocation platform, and we are working on bringing the best value
to publishers and advertisers.

58S Zhang He
BERFBEEE COO

JkES, PERE PR D2 EMBA, BEMEINEE, REER
T S A 2L 557 5T N . 2007 SN EEER]
BISE T AL T i iz PR A R Jo k) S IS B & TS
27 2008 SFALHREEN M S, 15Tl M 4z iz & T4F. 2010
T, RESSEAE SR RIS, BALTT AN T R 1A
TR BRI T & domob (£ , ST [ &40
SRR RETH G .

Zhang He, EMBA from CEIBS (China Europe International W
Business School). Zhang He used to be the president of 4h -
JOY.CN, the vice president of Linktone, and then the leader of Sohu Wireless Department. In 2007,
Zhang He joined the JOY Group, established” XingMai Wireless” which aimed at providing the
wireless advertisement service for the clients of famous brand. In 2008, Zhang He was promoted as
the president of JOY.CN. In 2010, Zhang He and his classmates and close friends in the field,
established Domob Co., Ltd., which is devoted to be China's most advanced smart mobile
advertising platform.
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Google China

www.google.com G O 0 gl e

Google ~#l, &5 3% E s ERH AR, BT K

R, ot TTEERESU . Google JTFAFFRME 7K

BT IR M5 RS, HEZERNERE T AdWords &5/ 5 k%5 . Google Hi 4 7E B AR K
WO B A Tl O B (BT A R 5 - A R SRR @, IRk ARy [Google Guys) . 1998 4 9
H 4 H, Google ARLVE A=A IERQISL, Bt & B — AT 2R 51 #“Google #2:”; Google M
YU 1999 4F FFAEH . 2004 4 8 H 19 H, Google A & B EZAE 4 ik e 7.

Google Inc.is an American multinational public corporation invested in Internet search, cloud
computing, and advertising technologies. Google hosts and develops a number of Internet-based
services and products, and generates profit primarily from advertising through
its AdWords program. The company was founded by Larry Page and Sergey Brin, often dubbed the
"Google Guys", while the two were attending Stanford University as PhD candidates. It was first
incorporated as a privately held company on September 4, 1998, and its initial public
offering followed on August 19, 2004.

Alvin Foo
Head of Mobile Marketing

Alvin & I A EIE IR BIR AN, BAg 18 L4 E
C 0N J ELERAT L TAEA G . BAEA S B o4 35 3l
H5T N o DIAT: Velti (— X Gk o L i i B &8 B A =)D
WORIX L, WL B 1) e 2ol 55 #4151 N, Madhouse
(PESUEH L ERHATD AT Alvin BA ELH)E

BT, RGO R K S22 A0 \ &

Alvin Foo is an internet and telecommunication expert with 3 .q-'

over 18 years of work experience primarily in the space of

wireless and internet networking. Alvin is currently the Head »

of Mobile Advertising for Google China. He was formerly the ?

Vice President for Asia Pacific, Velti PLC, a Nasdag-listed

Global Mobile Marketing company. Prior to that, he was the

Head of Mobile Sales for Nokia China and the Executive Director of Madhouse Inc, a leading

Chinese Mobile Marketing company. Alvin received his law degree from the University of Brunel,
London.

==
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www.groupm.com m ﬁE

HEZ WPP R — 7, RES 7Ylwhl. EH. M. 7=

S ARSIIX FF AR A W ROL I REA R, A2 AR A

RREHENM . BRI T @ mSEES LN 7R, INTARIG e K 7). s a1Hae /1
T F LA S L E R HAR, JEsE—0 A% PR T A A R RS A0 . R ER 8 MR
B SCHUE, #14 1500 £ 4 5t T B B 78 H B BN AR B I 40 1236 70 ($di k5 : RECMA 2010) ,
e E B KRR . BeAh, BFEAEN RE LA B WO L ei TRIT KR E Ehm)E
Tz E.

GroupM is WPP’s consolidated media investment management operation, serving as the parent
company to agencies including Kinetic, Maxus, MEC, MediaCom and Mindshare. GroupM is the
global number one media investment management group. The focus of GroupM is the intelligent
application of physical and intellectual scale to benefit trading, innovation, and new communication
services, to bring competitive advantage to our clients and our companies. GroupM employs more
than 1500 people in eight cities across China. With total media billings in excess of USD 4 billion
(RECMA: 2010 Definitive), GroupM is China’s top media communications group and the industry’s
biggest investor in syndicated and proprietary media research and optimization tool development.

F<#ZE Tony Chen
B, HEHEzES President, Interaction China

MRS L TR E AL KA R &R, A BBRMSUEAE 1L
FRMNL P, BAFERERME S LR TR SaR, T
fEHE RS [H iz 8 Bl S 8. ebay T E T E S A R E . Real
Network EHIZEE, BUR (PED KX R eSS
2,

Tony Chen is the President for GroupM Interaction, and he is
responsible for the strategic growth and operation of the group's
digital business in China. Tony brings to GroupM his extensive
experience, knowledge and market insights from his 16-year
career in Greater China, mostly focused in digital media
development and management. Prior to joining GroupM, he was General Manager for Dell consumer
direct, business in Greater China. Before that Tony was the COO for RealNetwork, Marketing VP for
eBay China and VP of Operation for Yahoo! China. Tony has a master's degree in Communications
from New York University and an EMBA degree from Fudan University.
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Guohe Ad

www.gquohead.com = < /\
WARBE R E AU E S AR T &, A % ~N )

W 5 B S AR SR RS B SRR k. B RS . v guohead.com
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Guohe Ad is a leading mobile advertising technology and media platform. Guohe has been
concentrated on providing services including strategic planning, optimization, and statistic analysis
for brand advertisers and mobile media. Guohe has aligned with over 10 mobile advertising
platforms from and outside China, and won recognition from many industry experts and is adopted
by many elite mobile app developing teams in China. Founded at the end of 2010, Guohe Ad now
has a team of 30 people with offices in Beijing, Shanghai and Taipei.

k7 Neo Zhang
BeA AN A Co-founder

YENE N RIRE B & R KA A w SR &5 & Bl
A, kT ABN S A EE TEREAR, PR
R Bl B TR AT F AT 2 580, R &3 AR
A BRI GRS AL B N TV B AR RO, il
& 16 FEwB) EHFa, BUIT RIS AR
RGH) T HR W QSR ERBN & A, KT E 1A
(] 3B 0 A7 b A ) M AT ARl B3, 0T 7 it T 4 ' DA
PSAEE S (S I S e o4 | S N

Neo Zhang is the founder of the leading mobile advertising
technology and media start-up Guohe Ad. He, together with
the Guohe Ad team, works extensively with advertisers, ad
agencies, as well as app developers and publishers to
bridge the global brands with high quality applications, and to optimize the advertising performance
for the mobile application eco-system through the integration of 15 mainstream mobile advertising
platforms. Previous to Guohe Ad, Neo was involved in other Internet-related entrepreneurship
projects in China focused on product marketing and business development. He graduated from
Peking University.
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hdtMEDIA

www.hdtMEDIA.com

T @RI T 1999 4F, 1 NHA = KFa: fir 1](1t

" %F & hdtMEDIA, #3)%5) #-F & hdtMobile 5#(F

"% 32 5°F & hdtDXP. hdtMEDIA s2H E K. B &IFHT Ad Network HUy 44 & #5086, 7
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Established in 1999, HDT Holdings Group manages three digital platforms: hdtMEDIA, hdtMobile and hdtDXP.
With market-leading products iCast and iFocus, hdtMEDIA is considered China’s largest and most innovative
digital ad network. One of top mobile digital ad networks, hdtMobile covers China’s top mobile apps and
media. hdtDXP is a digital ad exchange platform use ad exchange platform, DSP, SSP and DMP to make
advertising more beneficial, more effective and more transparent.

XEI"#% Michael Tang
B3 President

ABFOR A5 I 5 M Hh 2 B 2 R R . AU RS2 W A S A A TR 7T “Zf\ !

HODAEFE R JE R IR SRR T e 5t . AEr B i
SR N FALSRAT M =+ R 4FE . IUE B AR . GEE
)AL TAEH4E, AR CitiAd T AR, 5 BRI B IR T
PEH4E, 2R EIRA T 56 MBA 40, 1999 18 FilF AT % L
] (—fEH WPP SEHIFEIED |, B S AT B AL Bz &
NEERLEH, WA IPG HERIH RN 2 5] o [F X 3 5 A
2,

President of hdtMEDIA Michael Tang has been serving in the
communications industry for over 30 years with extensive
experience in mainland China, Hong Kong and Australia. Michael
spent 10 years at CitiAd Hong Kong followed by 10 years at
Mojo/MDA Australia Headquarters after it merged with CitiAd.
Thereafter Michael returned to school to obtain his MBA. In 1999
he took over Image Factory in Shanghai which was bought by
WPP one year after. Michael served as Managing Director of JWT Beijing for 2 years and then as
Managing Director of Lowe Worldwide China under IPG before joining HDT Holdings Ltd. as
President in 2004. Currently Michael Tang is also a research scholar of Modern Advertising at
Peking University where he guest lectures and works with the CMM Research Institute.
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e hdtMobile

HAREHEALT 2008 4F, SR T Ial e, 2

E e 5 6. SENTERKTHN A ZEAREE, LLiOS. Android Pk T AetilE
ARG NFE, i Symbian. Windows Phone; 454 % 70) SRS XF S —"HIEH5KHS; #H 2
HEY)Re, RIRCE M2, Mk, i2ER. ML, BhE. FESEEm R ¥4 LBS. TTS. AR,
QR Code. HJFEIBEH A, EHil#sh R HTMLS )45 T ¥ Web-App E 455, #H4LR
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Established in 2008 as a subsidiary of hdtMEDIA, hdtMobile is considered China’s leading mobile
digital ad network. In cooperation with China’s top mobile apps and media, hdtMobile is mainly based
on IOS and Android, the two dominating operating systems, while also available on Symbian and
Windows Phone. “Integrated PC and mobile screen” as a marketing strategy, hdtMobile present ads
in various formats including rich media, video, flash, image, text, etc. Possession of diverse
interactive functions allow hdtMobile to be able to target users according to app, region, operating
system, mobile type, time, CBD and many other classification standards. Based on the prevalent
technologies like LBS, TTS, AR, QR Code and gravity-controlled gyroscope, hdtMobile provides
marketing service featured html5, web-app, etc. Above all, hdtMobile strives to provide the best
mobile digital advertising and integrated online marketing solutions for advertisers.

f&il Melody Jian
B4 General Manager

T HEML - K TR 2 Bt EMBA. TERE A, | 2o 3@ 15 =1l
TEZERR, PHEUR) SRR AR AR IHER (BND
R AR E T SRS AR, B L AR BB, 15T
(LK) (HER—EFE) . (4i49) FWHRE. 54
I ARHH LY o G83KRINY . (Channel V) % 12 f37%
Lo WG LLEWHFL, ARG DR iMERE 8T 5.
Melody Jian has over 15 years of production/operation
experience in media/advertising industries. She holds an EMBA
from China Europe International Business School. Melody has _
founded more than 12 magazine publications and worked as chief editor and publisher for Metropolis
(Men’s version), Sports Leisure, Channel V and many other famous publications. Formerly she
served as the chief of the Media Dept at Yuantai Advertising, the Vice General Manager of BNI
Group and the General Manager of Hong Kong Nanhua Media in Shanghai. She is also a regular
guest of TV programs like “Work Stuff” and “No Free Lunch” aired on the CBN Channel in China.
Today, Melody is committed to mobile marketing business development and establishing a
high-value mobile marketing platform with her mobile team at hdtMobile.
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im2.0 Interactive Group
www.im20.com.cn n

CHINAHE L EHKSE

im2.0 HaER (www.im20.com.cn) fli& [ Py T 2 1 61 2 1 e
HAIBORSLTy, AR SR ARSI AR, #Y Interactive Group

HFAEKEXEFTE (SNS, i0S. Android. JFxka5) 345
FEUE R RCR . o LA AR HE T BAT ks i AL
AR APP G EFVK" . BURFARTE. LIk (= ERERHUE) o tE ST RIS T MEMNEL FOEH
mh, [FEIRTH S RER] . RRE M. PHEEE, . 8UR. CRE. 757, 3. RRK. %
JEJR . EVHS BRI S A R T LA E B A A AE .

R Meg Wu
EREHE CMO

SWAFLIULE im2.0 TLANEE FHAT 2 J5 TH ISR mE M (. Bk TR
I ES b EREARE RS A S, o R 2 ETE R
PRATIR T 2060 5 A K, F8'5 im2.0 Hah4EFE N B A SR
HNZEM (zhimei.com) k45 1 S 5 DB AT K . SRR &
AT 18 M EARREEEL, b 10 7 K X 4
ERCF ARG B TAE, BFEHEM. Zed Digital. 55 /11£ 1%
£E -1 245 % (China Media Exchange) H.&0T44 & HHATZLHH,,
2008 FALHEFE T HESSEH, AERETERE
AT S IR R 5 g . 2010 £EHHTE PPS %% HEAL CMO,
Y PPS [ER . ARFAEEIS.
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www.imedia-asia.com

«AMAEIMIA
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1P P KFE B AR A . JiERHE E 9 L TFHLH P, WAEBKWEIEERS, BT H
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i-Media is an IDG invested professional mobile marketing solutions provider. We have an
internationalized creative team and an expert group of technical developers to back them up. With
many years of devoted focus in the mobile marketing industry, we provide sophisticated proposals to
solve all forms of client requests. With IMS, IMN, Beike Apps and many other mobile Internet product
offerings, we strive to become one stop technical and creative solutions provider for marketers to
turn to. As the biggest mobile advertising space agency in China, with major partnerships with big
names such as Tencent and Sina, we also promise most effective marketing effects. Currently,
i-Media has more than 260 employees. Albeit based in Beijing, we also have branches spread out in
most big cities of China, including Shanghai, Shenzhen, Guangzhou, Chengdu, Fuzhou, Wuhan and
Qingdao. We have also invested in seven other mobile Internet developing firms.

X|BHFE Odin Liu
BAIREREISZHE VP of Business Development

KB BT A5 SRR RS S 87 H A SRR,
PIRBEANE 5, BZERENMARLMARETEL)], JHEEN—
LB AR AT, mkihke, #EEEERN 2.

odin liu is the VP of Business Development at I-media. Odin became a
teacher after he got a Master degree. Then, Odin joined the famous
business magazine Entrepreneur China and served as a chief
journalist. Prior to I-media, Odin was in charge of Markert/sale and
business development in Fastweb.
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BRI R . InMobi M4 IEZEMGE R IR, H TR A BBl N QM0 934 12, RERS S T RTI
Pk 165 MEZKLL LM 4.85 127 P . B Sprout fEE xRN E BRI S1%E HTMLS 6
PG, #D InMobi § &y = 2w AL BT SR A AU S5 . InMobi T B HEIE 2011 A
AlwaysOn £ 3)A 7 [ 58" k. InMobi [1)% & 4% % 7 , H H1£0 45 Kleiner, Perkins, Caufield& Byers F
Sherpalo Ventures . ARTEMRE. [HE . BEMP/R. ZRul. WP By S sef 7rFat.
InMobi is the largest independent mobile advertising network. With offices on five continents InMobi
provides advertisers, publishers and developers with a uniquely global solution for advertising. The
network is growing and now delivers the unprecedented ability to reach 485 Million consumers, in
over 165 countries, through more than 93.4 Billion mobile ad impressions monthly. The recent
acquisition of Sprout, a leading HTML5 authoring platform for mobile rich media, helps expand the
InMobi offering to creative agencies and brands. InMobi is venture-backed by investors including:
SoftBank, Kleiner Perkins Caufield & Byers and Sherpalo Ventures. The company has offices in
Bangalore, Johannesburg, London, Nairobi, New York, Paris, San Francisco, Seoul, Singapore and
Tokyo.

Jith4X Aileen Ku
thE X 858325 B Head of Sales & Operation, China

it A% L 7E 2011 4E 9 AN InMobi HE{TH#EIZE H, fi
#AT InMobi 7T E EVSS . At — 25w K E PR BN,
A 156 FERIHCT RS E B gk, Bk s, AR
Ak, GFEGAERE, WFER, BEE, EMAES. Bt ok E
8. A SWRFE St

Ms. Aileen Ku joined InMobi in September 2011 as head of
sales & operations, responsible for setting up InMobi sales
and ad operations in China. A seasoned executive with
over 15 years of digital and advertising experience, Ms. Ku
has ventured in the US and Greater China, with
well-rounded management experience at client, agency and
media side, including AdChina, Allyes, GroupM, Texas
Instruments. She is experienced at setting up operations and practices, generating exceptional
results. Ms. Ku holds a master's degree in Advertising from Newhouse School of Communications,
Syracuse University.
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wwwins Isobar

www.isobar.com.cn WWWinSiSObar

JRAZF 1999 M. 2R NI B SAr R - 222200
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Founded in 1999, wwwins Isobar, a leading full-service digital marketing firm in the Greater China
market, specializes in marrying technology with innovative marketing and business ideas. wwwins
Isobar is the agency of choice for many blue-chip clients including Coca-Cola, adidas, Procter &
Gamble, ABInBev, Philips, Tetra Pak, Nissan, Tourism Australia, Emirates, Northwest Airlines,
Peninsula, HSBC, and Yahoo!. wwwins joined Isobar, the world’s largest global network of digital
marketing companies, in July 2004. wwwins is also a frequent winner of numerous industry awards
all across Asia and the world and has offices in Beijing, Guangzhou, Hong Kong, Shanghai, and
Taipei with over 280 digital specialists. Jean Lin is the founder of wwwins Isobar.

JE3C% Wayne Fan
BZ&H¥E, ¥  Managing Director, Shanghai

% B B PR ML RFE KRR L, AT SIS B SR S EH.
L 17 F 2 uAT R ), AT, TahiTH. T 2008 4
3 ANt 2R, EERPEXNS AN BIRSE O fTH
FURS ABCER . BT JE VA L P (MHD) . fE39IR 4. B EIL
RE FHIRE. IRRIR. Guess 4414, BH/RIE A SEEZ@E.
ICFERAT RS ERE B 2&n R, g7, FermTa,
SARE R AR . . BERIE GRIR. 255,
23, /4. Mod’s Hair. & %k. Snuggle) . 7-Eleven. i, 1
P 15 B R B&Q. AL HE . WAL, JEEE M. 1IBM. %
KA o

Wayne has a Masters degree in Mass Communication. He specializes in brand & marketing
strategy, and multi-disciplinary integration. Before joining Isobar Shanghai, Wayne was a Client
Service Director, JWT Taipei. He has 16 years of 1-to-1 marketing, advertising, interactive and
integration experience. Client service experience includes Jaguar, Mazda, Toyota, Volvo, Guess
Jeans, DTC, AMEX, HSBC, Arnott’s Biscuits, Cadina, Tropicana, Welch’s, Zespri, President’s Instant
Noodle, Hennessy Cognac, Suntory, Cerebos EOC, OSIM, Bausch & Lomb, Unilever Pond’s, Dove ,
Hazeline, Lux, Mod’s Hair, Knorr, Snuggle,7-Eleven, KFC, Pizza Hut, SinyiReal Estate, B&Q,
FarEasTone, Nokia, Sparq, IBM, EPSON and Philips.
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Kinetic Advertising (Shanghai) Co.Ltd
www.kineticww.com

s FTKinetic g — X A BRE B AMEGERLIY, G 35 1 7 A AR
oAt Lol IRAL M 5 2 1A 0 2 A s s . FLa B
Kinetic/2 s JRWPPE B &b AMESR f L, BOA & B L BB %
PR ML B P AME SR K, 35 Joule, Aviator, Target Health,
Destination Media Group, Kinetic People, Meta, ALCANCE, Zone #1Hi Rezz.%:%. i /KineticH
FEIFE B A6ty T BERtA EEITTROLA 7 SR, 2 b R TBCR f K 7 AN AR AR
Kinetic Worldwide is the global leader in understanding how brands can connect with people’s
lifestyles and the environments they engage with. Fully owned by WPP, Kinetic's expertise and
insight helps deliver solutions for clients that achieve ambitious brand and marketing goals. Kinetic is
traditionally an Out of Home media agency and in addition today delivers wide-ranging specialist
expertise through its complementary service divisions including Joule, Aviator, Target Health,
Destination Media Group, Kinetic People, Meta, ALCANCE, Zone and Hi Rezz. Kinetic China is a
specialist unit with offices in Shanghai, Beijing, Guangzhou and Nanijing. Kinetic China is the leading
outdoor media agency in China.

X|FEE Jim Liu
B3k President

BFEFERE G GEEW SN ESEENAR, RR% . AR
P AU =T M, 45 T SEROM B AR 45 & ST 52 19944, Jim
HAT & Saatchi & Saatchi®B GATHE Bl 19994, JmBCNER
JERCRLIR IR A e AIE  Super TV T 3778 44 BILE
20014, JimIASE A CPERXD EERSTHOLH, 7Tk
BRI T R 5T R LR AT I %% . 20054, JimZR THH & 1% 1%
China Media Exchange®& S s &3, 6157 7 AMNEAA . HE 58 &S
k55 . 20064E12 ], JimBEAEILH ) E Kinetic Chinati#, W4l A
] B BOBO MV B RE b B SE RAREERT , (RIS ANGs R s HEsh e 5 1 Bl ) 5 A0

Jim has 23 year marketing experience in integrated marketing communication, and fair
understanding in the roles of client, agency and media. In 1994, Jim took up the head of the Saatchi
& Saatchi Integrated (Taiwan). In 1999, invited by Sony Picture Entertainment, Jim joined Super TV
as Vice President — Marketing. In 2001, Jim joined ZenithOptimedia as General Manager — IMC
where he built up Integrated & Interactive arm to help the agency to standout from competition in
communication integration and internet marketing. In 2005, Jim was promoted as Managing
Director - China Media Exchange, in charge of outdoor together with 2 previous built units for the
whole Publicis Group. Jim is the key driver to promote out-of-home communication in China. End of
2006, Jim joined Kinetic China as President.
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Madhouse.Inc
www.madhouse.cn

{2,317 % {15t (Madhouse) f: i B ki 85 R T4 45 2 MVDhouae
MILER— i RS IR AL, 2 ETCL s LT # 1737 4
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MBS EWRS, BFREENITL HHRIMES MadServing, 1 E & KHTCL ) & M 2%
MadNetwork , 4i2: L) & H R & 1EF 4 MadPlatform, L& 4T 58 & T 24878 45 il vk 7 &
MadSolutions.

Madhouse is China’s largest and most intelligent mobile ad network, providing cutting-edge mobile
marketing solutions to bring advertisers together with mobile media publishers to unleash the power
of mobile marketing. A recognized specialist focusing exclusively on mobile media and advertising,
Madhouse offers four key services: MadServing, industry-leading mobile ad; MadNetwork, China’s
largest mobile ad network; MadPlatform, industry-leading mobile ad technology service platform
empowers; and MadSolutions, integrated mobile marketing solutions provider.

I, B I% Joshua Maa
BIE AN E FEHATE Founder & CEO

o RIR AL H L i (Madhouse) Bl 4G AR E TEHUTE . SR
RIFIN LR EFRTLEH 2 (MMA) TR IX A6 2 5 AH#
HoM o, HHAENBEE) HRASMKE TR, EIM
)T E AL (Madhouse) Fil, 5 RIREAE Tom 1ELHIHAT I
S, EEILSSEE KERSS K E, JEE 2005 fERT)
HRE Tom EZ Ay r BB VSN e et R o 2R 389 (B R 55 3R AL 7
FEIMA Tom FEZEZ i, B RREIIr 7R EX G o2& IR
BRI RS IR BE MR A R B T AT 846 CEO. B RIRTE R EIX
RFT AR TR ISR B B AT ML A T 19 SRR B2 G
Joshua Maa is the Founder and Chief Executive Officer of
Madhouse Inc.,. Joshua Maa is the Founding Member and Board Director of MMA APAC (Mobile
Marketing Association, Asia Pacific Region), and the Co-Chair of Global Mobile Advertising
Committee. Before founding Madhouse, Joshua Maa was EVP at TOM Online, where he managed
the Wireless Business & Operations and International Business Development teams, and helped
Tom become the largest Wireless Value-Added Service Provider by revenue in China in 2005.Before
TOM Online, Joshua was the Founding CEO of Rock Mobile Corporation, Greater China's leading
Mobile Music Entertainment Service Provider. Joshua has over 19 years of managerial experience in
Greater China’s New Media, entertainment, and Consumer Marketing industries.
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Maxus is the world’s fastest-growing global media agency, according to RECMA (2009), and the only
media network created in the digital age. We help marketers build profitable relationships between
consumers and their brands, combining the disciplines of communications planning and customer
relationship marketing to deliver ‘Relationship Media’, our new model powered by creative media
thinking and sophisticated, real-time customer data. We have more than 1,300 people in 60 agencies
worldwide, and we're part of GroupM, the world's largest media investment management group that
serves as the parent company for all of WPP's media agencies. Our services: communications
strategy, media planning and buying, digital marketing, direct response media, data analytics,
marketing ROI evaluation

B Annie Hsiao
B3k President

P R T 20064E 10 H BAT A R B i I3 [ 83, 7 sta e
] P A A P AN A o RSN 5 E B T AR ge . i
FEZ WG T i) S A AL, AR 104E 8], G Alons Sl
MV 55T RS BRLAR 20 [ B i R STUSR P A HE BB VE T . R AE
19944 RG22 H WK X MUA L5 2427 i Je, 2B R %
(Lowe) i3t GIEELEFIME (Unilever Taiwan)FVC 4147 (HSBC)
FATHS R 25, 3T 2003 Z I e BRIk E R LA
B R T AW SRS, A TE SO, |
Annie Hsiao was appointed President of Maxus China in 2006, and

is responsible for the strategic growth and development of Maxus in China. Annie Hsiao joined
Maxus with a wealth of experience in marketing, advertising and media. She began her career in
advertising at McCann-Erickson. During her 10 years at the agency, she played a critical role in
strategic planning, business development and management on many international brands. Annie
was awarded the “Excellence Award” at McCann Asia Pacific in 1994. Following that, she spent four
years with Lowe as a strategic planner, responsible for development work on HSBC and Unilever
Taiwan. Annie joined Starcom as Managing Director, Taiwan in 2003. She graduated with a
Bachelor’s degree in English Literature from the Chinese Culture University in Taiwan.
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www.mecqglobal.com

mecC:

A B AL S A & AR T AL AT Active Engagement
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MEC gets consumers actively engaged with our clients’ brands, leading to positive awareness,
deeper relationships and stronger sales. Our services include brand and consumer insight and ROI,
communications planning, media planning and buying, interaction (digital, direct, search), sport,
entertainment and cause partnerships & retail consultancy. Our 4,500 highly talented and motivated
people work with local, regional and global clients from our 250 offices in 84 countries. We are a
founding partner of GroupM, WPP’s media investment management group.

Christian Guinot
B3 President China

Christian 72011 ££11 A#dEarAmhEE#, AouaiEnEsd
[ () g & Az E o Christian/e — 7 B Rk E A, £23
FEEE MEANZK . b H 20074 AEEMECH: 2 i & % 0 43,
HAF 1% A FIAERLR DY AE 22 MATAE BB N T3 T 88—, 7Ed 22184
AT AL 2. 50 S HIHL S, KRR NI AR X I
PERT =4, fh7EMECHK [E 1H AT 4 B3R vk 7 22 RIBAR A BLS AN, 5T
SR R 1) BB 80- S ST B AR R 55 . I MG/ Z 1T, Christian
S JGEMPG, MediaComAlEuro RSCGHHAFAI S BEER A7, Christian
T Bifg.

Christian Guinot was named President for MEC China in November 2011 and is responsible for
MEC’s strategic development in China and oversees its operations. An international Frenchman,
Christian has 23 years of experience in the media industry. Christian has been Managing Director of
MEC Russia since 2007. Christian oversaw the rise of MEC from No. 6 to No. 1 in four years, winning
over USD250 million of new business in the last 18 months alone and extending key client
relationships across the Commonwealth of Independent States region. Christian moved to Russia
from MEC UK where he was Managing Partner, Global Solutions, running the Daimler Chrysler and
Danone accounts across Europe for three years. Prior to his career at MEC, Christian has worked for
MPG and MediaCom and Euro RSCG. Christian is based in Shanghai.
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www.mediacom.com MEDIACOM
JE AL S AR S T A L, 75 4 RBe People first, better results
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MediaCom is one of the world’s largest media communication specialists, with US $25 billion global
billings (Source: RECMA 2010). Our “People First, Better Results” philosophy drives our strategy
and reflects our belief that placing “people” — consumers, clients and employees — at the core of our
business leads to optimum business results. The MediaCom China family includes such leaders in
their fields as: MediaCom Insight, provides in-depth analysis of what motivates and influences
consumers in the real world with proprietary and customized research; MediaCom Business Science,
focused on helping clients achieve maximum sales return; MediaCom Interaction, our global digital
and interactive marketing agency, with future-forward proprietary technology that works to grow
clients’ businesses; MediaCom ESP, entertainment and sponsorship specialists that connect brands
to consumers when they are most open to product messages. MediaCom is part of GroupM, the
world's largest media investment management group that serves as the parent company for all of
WPP's media agencies.

BEER Michael Zhang
B# President

FREEFHT 2006 4 1 H AT R ELEER, FEA T E
R R IRE S E o RTS8 ) B AR A
R AE A TELAE 2007 S — BRSOV RIS — RIEN A~ A,
W MR RARMAF . 1995 4F, sKEEFINABREIL R,
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Michael Zhang was appointed President of MediaCom China
in January 2006 and is responsible for MediaCom’s strategic
development and operations in China. Michael began his media career at Ogilvy Beijing in 1995. He
was transferred to Mindshare Beijing in 1997 and was business director of Maxus Beijing before his
current role at MediaCom. He was recognized as one of the China’s top three media planners by
Media Magazine in 2003.
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Miaozhen Systems
www.miaozhen.com
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Miaozhen Systems is the leading third-party advertising technology company in China. Founded in
2006, with more than 240 employees, Miaozhen Systems is a novel high-tech enterprise and
‘Soft-Soft’ certificated company. Miaozhen Systems headquarters in Beijing, with branch offices in
Shanghai and Guangzhou. Miaozhen Systems process over 2TB data per day, with data processing
capability of 100 billion ad requests every day. The cumulative data storage is over 2PB. The
exclusive Moment Tracking technology helps advertisers, agencies and publishers in efficiently
measuring online campaign impact (including reach, frequency and demography of target audience),
and enhance their online advertising returns. Various leading multinational brands including P&G,
Microsoft, Coca-Cola, Volkswagen, L'Oreal, KFC are using tools and solutions provided by Miaozhen
Systems. As the leading third-party advertising technology company, Miaozhen Systems provide
impartial, scientific and reliable data and solutions, promoting
advertising industry to innovate and develop.

M

#HR Kevin Hu
HEZEE COO

2010 FIMAME A 7], EEATE AR ARIZE TR, TigAxR
FNFIAE, ST SEARES) 2 a1E, BURHESI A B e A 5200
T ve. RSB 2000 A E B S0, i 10 FLLEE
BRI ZRS, X BRI TT . B s B R IRZ I . LR IR
JE/RFREIEEM (Nielsen Online) 1 [E [X V45 Bl 4 o

Kevin Hu was appointed COO of Miaozhen Systems in 2010 and is
responsible for the company operations, management, marketing, human resources and media
cooperation. In his leading, Miaozhen Systems has built a great market influence. Kevin is a
seasoned professional in internet research and digital marketing communication with more than 10
years of solid experience working in leading international company. His was vice president of Nielsen
Online China.
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www.mindshareworld.com M'N DSHARE

& L7 E PR OB RIS R 3R LR, HORBIAET 278 12
FILCRIE: RECMA). fE3redbse, Hr T 38, WM, hARMIKRX 82 ANEXIMA 114 My A, &
A3 AR T ST IS EH S A SE S ) SOE RIS . AB512 WPP SERIHI L, WPP L[]
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Mindshare is a global media and marketing services network with billings in excess of $27.8 billion
(source: RECMA). The network consists of 114 offices in 82 countries throughout the North America,
Latin America, Europe, Middle East, and Asia Pacific, each dedicated to forging competitive
marketing advantage for businesses and their brands. Mindshare is a member of WPP, the world’s
leading communications service group with $84.2bn in billings (source: RECMA), and is part of
GroupM, the world’s leading full service media investment management operation, which was
created by WPP Group to oversee its assets in this sector.

Andrew Spear
Director, Digital Innovation

Andrew is Director, Digital Innovations at Mindshare China.
Currently tasked to work across all Mindshare clients to
integrate leading edge technologies and methods into
media plans, Andrew specializes on ROI tracking and
mobile marketing. Andrew has experience working with
blue chip clients such YUM!, Nike, and L’Oreal, and he
currently leads the Mobile Taskforce at Mindshare China,
which drives and improves mobile advertising across all
clients within the agency. Prior to joining Mindshare,
Andrew helped found Jigocity, a daily-deal eCommerce
business where he was in charge of the entire mobile
marketing operations in China. Andrew is an alumni of
Columbia University and has an MBA from The University
of Hong Kong.
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mJoule

mJoule was formed by a partnership between GroupM mJGUIEE
and Tenth Avenue. With the acquisition of Wisereach,

mJoule’s entire focus is on mobile marketing in the Great China region. mJoule’s operating model
has three core components: Global Platform with core shared services. Regional Production Hubs
with technology resources capable of supporting multiple local offices. Local Offices providing
capabilities required for in-market client and agency collaboration (Account, Planning, Creative and
PM). mJoule has offices in Shanghai and Beijing, and offers services such as mobile marketing
strategic planning, campaign design, campaign implementation, technology and creative services,
mobile media planning and buying, tracking and measurement, data management and CRM, and
research and development. mJoule is lead by CEO Craig Zhang.

gk% Craig Zhang
BEFPITE CEO

Craig oversees the day-to-day operations for mJoule in Beijing
and Shanghai and has ultimate responsibility for the satisfaction
and success of every client in the geography. Craig is also the
CEO of mJoule, which is Joule’s partnership with GroupM in
China. Prior to becoming managing director of Joule, he built out
a world-class team of mobile marketing, creative, media and
technology professionals at Wisereach, a leading mobile
marketing agency in China. Craig founded Wisereach in 2009
and helped make it agency of record for brands including into
Microsoft, Audi, Michelin, Motorola and Sanofi. Prior to starting
Wisereach, Craig worked at 21 Communications with
responsibilities including strategy development, planning,
campaign implementation and management, and analytics and
reporting. He also led the media trading team. Craig earned a
Master’s in Finance from Massey University in New Zealand.
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AT RS . FATZE MMX China.

ZH ZhaiSi
45 N\ Founder
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E# Jane Yu
iWeekly B8 N, IARBIIEEESE
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NetEase, Inc.

¥ 23 (NASDAQ: NTES) 2 1 [F 456 i FLER M AR A 7], 1997 4F 6
HAOINLUCK, IR BB jgs R EHEAR T, M5 0%h
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NetEase, Inc. is a leading China-based Internet technology company that pioneered the
development of applications, services and other technologies for the Internet in China. NetEase’s
online communities and personalized premium services have established a large and stable user
base for the NetEase websites, which are operated by its affiliates. In particular, NetEase provides
online game services to Internet users through the in-house development or licensing of massively
multi-player online role-playing games. the NetEase websites offer include instant messaging, online
personal advertisements, matchmaking, alumni clubs and community forums. The Company
believes that it is also the largest provider of free e-mail services in China. Furthermore, the NetEase
websites as well as its micro-blogging services provide various channels of content. NetEase
aggregates news content on world events, sports, science and technology, and financial markets, as
well as entertainment content such as cartoons, games, astrology and jokes, from over one hundred
international and domestic content providers.

www-1683 .- com

Z=32 Lily Li
B &% Vice President

BRA A, BUEM 5 AR ESE, Sk FAba Tk K 2Efd
DR [ bR LR o7 e o 2 BRIRSS N 53 i ) 12 4%, 0 & 1 ELIEC
P2, ZAEE M G 1) S5k RS TR R B
B RS

Ms. Li Li, the incumbent Netease company vice president,
graduated from the Beijing University of Technology and
the China Europe International Business school. Li Li
service Netease company for 12 years, has a wealth of
Internet marketing experience, years of management
Netease portal advertising business and has achieved
outstanding sales performance.
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Nielsen is a global information and measurement company with leading market positions in
marketing and consumer information, television and other media measurement, online intelligence,
mobile measurement, trade shows and related properties. Nielsen has a presence in approximately
100 countries, with headquarters in New York, USA and Diemen, the Netherlands.

B2 Jesse Goranson
KX EHESE Senior Vice President, Greater China

FEANNBRBRAF AR SR, AR T K EX 598 R #HE
BHAMHRBPTATH, SO, M2, FHLHEH 32 A0
BT ERCR, DAL IR SE N IR T . mAYE 2007 SN
Je/rkFx, EFEMZERIETS RIS TIE, DS/
Google. #fE Yahoo. 7%k Microsoft. Facebook 5 Twitter
IEAE, A IR RRAE A 58 TR A4 R 255 T A A 7 A0 PR AN 5K
e AN B A T2 B AR IR B TR U, 045 AdTech,
ThinkMobile, Digital Hollywood, DMA, CTIA 1 GSMA £z
Jesse Goranson is Senior Vice President for Nielsen Greater
China. Jesse is responsible for Nielsen’'s Watch business in
Greater China, covering Nielsen’s audience measurement §
and advertising effectiveness businesses across TV, online, and mobile, as well as our efforts in
social media. Jesse has been with Nielsen since early 2007, most recently leading Nielsen’s online
and mobile innovation work, as well as Nielsen’s partnerships with Facebook, Google, Yahoo,
Microsoft, and Twitter. Jesse is one of Nielsen’s leading experts on Social Media and Cross-Media
research. Jesse has been a frequent speaker at digital conferences including most recently AdTech,
ThinkMobile, Digital Hollywood, DMA, CTIA and GSMA events.
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JURBE R mIL 92%. X2 H) ST IRANE B R A TR 0 ) &
OMD had 10 successful years in China. China veterans in all key roles. Can-do, hands on culture.
The agency network with momentum. Client retention of 92%. Accountability and transparency at our
core.

EEFS Arlene Ang
A E BT E CEO Digital

R EA HERI AR L 5, DLRAET R X BEAAAT S
Mz, e ER SRR IA T 1993 4F, 7R A A
BRI AR AT RE A . 1999 4, WA T A ORI L
RN T AdXplorer, FF5]H 8 G R HAZHH: K RN W9
KRB A 72—, RS54 3 b B Rinds, &k, B
EVE LSRR . BB G EHAR B EH, L Ea =%
THHA FERAR, GRS TR KA. SRR, HE,
PR R A AR, LA, A A LG,
CISCO. PayPal %t 4 difit. Portfolio A =], FHEmk 1 FH
P i 5 [ 2 &) B RGO

Arlene has over 22 years of advertising experience. Her China adventure started in1993 with Saatchi
& Saatchi working on various P&G brands. In 1999, she tried her hand at being an entrepreneur by
starting her own digital marketing agency, AdXplorer. She built it into one of Asia’s largest digital
agency network with over 8 offices across China, Singapore, HK, Japan, Australia and Taiwan
before selling it to other investors. Arlene vast experience includes traditional media, creative
services, digital and CRM. She has previously handled brands such as Ford, Volkswagen, Intel, HP,
Pizza Hut, Nokia, Unilever Lipton Tea, Johnson & Johnson, P&G, LG, CISCO and PayPal.
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Omnicom Media Group

WWW.0mnicomgroup.com OmniCOmMediOGrOUp

% RS (OMG) & T 7 M S A1 (N Y SE:
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Omnicom Media Group (OMG) is the media services division of Omnicom Group Inc. (NYSE: OMC),
the leading global advertising, marketing and corporate communications company, providing
services to over 5,000 clients in more than 100 countries. Omnicom Media Group includes the full
service media networks OMD and PHD as well as a number of specialty media communications
companies. We offer unparalleled clout in the marketplace, as well as a depth of capabilities and
experience to drive leadership and innovation in every media type. In order to maximize our
investment in building out best-in-breed capabilities, ensure we can draw industry-leading talent and
bring the maximum market leverage to bear for our clients.

EEF Arlene Ang
B AR E EHATE CEO Digital

R AA T HELBRN SR L I, DR R XEARAT ML S %
Mg, e EE) LRI T 1993 4, BRI E
BRI AR S BTEE AR . 1999 4, WIS T H S E AL
PR T AdXplorer, FHF]H 8 4 A R]HB HZ ieH: Ks A
RN HIABL A 72—, IS5 P4 30 S [ L Boinas s & HA,
BV LLGBR R . VEEFSEAL SRR . BahE 0, L0 85%
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Arlene has over 22 years of advertising experience. Her China adventure started in1993 with Saatchi
& Saatchi working on various P&G brands. In 1999, she tried her hand at being an entrepreneur by
starting her own digital marketing agency, AdXplorer. She built it into one of Asia’s largest digital
agency network with over 8 offices across China, Singapore, HK, Japan, Australia and Taiwan
before selling it to other investors. Arlene vast experience includes traditional media, creative
services, digital and CRM. She has previously handled brands such as Ford, Volkswagen, Intel, HP,
Pizza Hut, Nokia, Unilever Lipton Tea, Johnson & Johnson, P&G, LG, CISCO and PayPal.

August 2012 MMA CHINA 46 / 67


http://www.omnicomgroup.com/
http://www.omnicomgroup.com/
http://www.omd.com/
http://www.phdnetwork.com/

MARKETING
ASSOCIATION
CHINARE L& E tHEXH

64 MOBILE

&

ANEMBR R AT
People.cn CO,LTD
www.peopole.com.cn
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People’s Daily Online, founded on 1997, is a large-scale information platform constructed by
People’s Daily — one of the world’s top ten newspapers. It is also one of the largest comprehensive
Internet media on the Internet. With "authority, popularity and credibility" as tenet, it takes the
objectives "multi-language, all media forms, globalization and full coverage", and "disseminating
China’s news and covering world news" as its mission. In 2008, during his inspection tour of People’s
Daily Online, President Hu Jintao noted "People's Daily Online has played a unique role in
advocating the Party's belief, guiding public opinion and warmly serving netizens in the years since
inception." People's Daily Online is striving to build an interactive system featuring web 2.0
technologies. The rich and varied new media service including TV, blog, and mobile phone internet,
mobile phone community, mobile phone television, mobile phone newspaper, and mobile phone
short message service have been recognized and have received positive comments from netizens.
People's Daily Online has been granted a licenses for publication of audio-visual programs through
the Internet or other information network, license for radio and TV program production and business
operation, and license for 3G phones. People.cn CO.,LTD was established in 2010.

WY
ARMEHRIE. B mERTEFIITEE
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Bedo Technologies(Suzhou) Co., Ltd.
www.Kk.ai

www.Ibs.org.cn
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Based in China-Singapore Suzhou Singapore Industrial Park, Bedo Technologies Suzhou Co., Ltd is
a leading location-based social networking platform and services provider in China. Bedo is a private,
VC-backed company with investors from Qualcomm, France Telecom Orange, etc. Bedo is offering
various location-based services in China: LBS platform: a cell/wifi-based location platform covering
top 150 cities of China and K.ai: a location-based mobile social network. Since its inception, Bedo
has received several awards, including 2008 Red Herring Global 100, Top 10 China’s Mobile Client
Software, Golden Olive Awards — Best Mobile 2.0 Application, etc. m : b

% MU Rong,
A6 A EHATE Founder & CEO

22K 2005 A1 I ZREIF 5T~ mLEKRIE s E . N2 R
TIM, T TN B RS KGN AR, AR H I dE S
8 Qualcomm A2 Hi{% Orange %5, fEAIS. U ZRHLRT, B
ISR A14E N J CEO (2001-2005) o JiARHE & B4
AT BRI R R 2 —, EE A E A LSRR . AT
Mol E S5 M TT 5o AERISL) BRI T, FESR GG AE TR FT s
TAVFE X R 2 FHEATIH 43 (1996-2000) JAE 7R M 4824400148
EEZMLAEE (1993-1996) . BEHHIH MBA K T +247 .

Mu Rong founded Bedo in Jun 2005 and is responsible for the overall strategic development of the
company. Bedo is a mobile 2.0 startup based in Suzhou, China... Before founding Bedo, Mu Rong
was the founder & CEO of Cybertech from 2001 to 2005. Cybertech is a leading software company
focused on developing pioneering, mission-critical mobile applications for the Chinese police. Prior to
Cybertech, Mr. Mu served as a project manager in China-Singapore Suzhou Industrial Park
development Co. (1996-2000), and the head of automation dept of Suzhou Papyrus Paper mill
(1993-1996). Mu Rong holds a MBA degree and a BSc degree.
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Phoenix New Media
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Phoenix Wireless has abundant of resources and high-activity user groups. Combining with the
Phoenix New Media media core value and successful marketing experience, Phoenix Wireless
accurately pass personalized real-time information to its targets by using mobile phone as main
disseminative platform. Phoenix Wireless bring innovation though the information interaction to
achieve the goal of marketing communications. Phoenix Wireless (3g.ifeng.com) and Phoenix Client
became a mainstream mobile media which servicing high-end wireless netizens and distinguished
traditional portals. It also become the first choice of many advertisers and advertising agencies to
expressing creations and Integrating resources. The ads-placement of Financial, automotive,
electrical and IT corporate advertisers are owned important positions in Phoenix Wireless. Phoenix
Wireless devote to forge a new high-quality ad networks, combining the Advantageous resources
like Phone Phoenix, Phoenix Client and nearly 10 built-in site of mobile phone brand manufacturers
consist of Lenovo, Tianyu, JinLi, Huawei. Phoenix Wireless offers superior mobile phone information
and SMS, MMS interactive services for its users and provides more precise and effective
ads-placement for majority of advertisers.

X2 Zhao Rui
BIREHE, L& &

Deputy General Manager, Wireless Advertising

2010 FIIARJRR, HiFTH @ ETICL) HHE . SRR R4
oLl & It R THE.  FEIA RUBGE G 22 i, BRI 3l 4%
B, T HP R B E A = 70 I ERAF R BRI, ARIR A LR
PN, MBI IT. FMCG. RS IE . 3 .
Rui joined Phoenix New Media in 2010 and is responsible for the formation of Sales and Sales
Support team and the development of wireless advertising market.Before Phoenix, Rui was in
Madhouse and contributed to the cases HP and Canon which won global awards. During his time in
Baidu, Rui was responsible for industry clients of communication, FMCG and automotive.
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Posterscope is China’s leading Out-of-Home (OOH) communications agency, and is committed to
provide clients with accountable and innovative campaigns, delivered by people who are highly
knowledgeable, and passionate about the Out-of-Home business. In 2007 it became part of the
Posterscope Worldwide Network, which is the OOH communications specialist of Aegis Group PLC
headquartered in the UK and listed on the London Stock Exchange. Posterscope provides integrated
OOH solutions and campaign management to clients, including media strategy development,
innovation exploration, media plan execution and monitoring service. lts client portfolio includes
Coca-Coca, Nokia, Pernod Ricard, Amway, Huawei, PICC, Samsonite, Nivea, Philips, etc.

P43 & Ben Milne
A F RS Group Planning & Innovation Director

Ben eV T oelE JRIE e ks, SER LBt AR AN
EL R AMAH A 11 F£THELR, TN
FlowerByKenzo (& H % =836 4K ERZHOFE
70,000 #REESEAE . FIEE 10 AT O g R MINT ) ELE) )
T2 H . Ah & E ST RIHEAE Posterscope #:% 432 Fl
Master AD ]2 23 . Ben FECAL I 32 2471 T8 2 il A AR
HENR S BB AT HE T

Ben graduated from Sussex University (U.K.) with a BSc
(Hons) degree in Experimental Psychology. He has 11 years
of OOH industry experience in buying, planning and innovation leading a diverse range of projects
such as planting a field of 70,000 poppies in the centre of London for FlowerByKenzo to turning 10
UK city centre’s into interactive playgrounds for MINI.  His previous role was General Manager of
Master AD, the Posterscope Worldwide network office, located in Moscow, Russia. Ben’s role at
Heartland-Posterscope is to oversee the account service department and lead the digital &
innovations division Hyperspace. Ben believes that the convergence of behavior and devices will
see increasing synergy between clients mobile and OOH strategies as consumers are able to search,
recommend and even purchase whilst on the move — behaviours that are becoming increasingly
commonplace with smartphones and emerging technologies like NFC.
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PPTV is the largest leading online TV service in China offering featured television shows, sports,
entertainments, news and other popular video contents. It is characterized for its live-streaming
service and professional video production. Based on the online video cloud platform PPCLOUDTM,
PPTV is accessible from a variety of systems including PC website (www.pptv.com) and its client
offer, mobile phones and PAD mobile devices, and Internet TV or set-up boxes provided by licensed
carriers. PPTV offers the clients latest, timely, high-quality and interactive online media experiences.

HBEE Steven Shan

BlE#k. 2&mEVREEHE

Vice President & General Manager of Multi-terminal Business
Department

FIEEE 2011 SN PPTV RIZ AL, BRI Rk 2 2 im Sl i 2
2P, RREEAE)HL BE. TR LA BRI AT L 2 SR R T
FEBERR, WREZ &R L EEANY SR R 1
51 PPTV W2 IMAE R RETHL. PRI, B e AL R LTI G 55 2 4%
b ST I A . P dh s BE AR 5 LA, DLEAES) PPTV B3hH. [N
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BRI T U 2 & Im R TR T A R R E MR . KSR, PPTV M2 AL IS A
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Mr. Shan Xiaolei joined PPTV Online TV in July 2011 and currently assumes vice president and
general manager of Multi-terminal business Department. Mr. Shan Xiaolei has worked in
multi-industry fields such as radio, telecom, Internet and media, which gives him rich operation
experience and an insight into industry chain and business models of multiple terminals. After joining
PPTV, Shan Xiaolei is mainly responsible for R&D, products, operation and business affairs in
multi-terminal business such as smart phone, PAD, smart TV and Set Top Box (STB), as well as
promoting PPTV mobile Internet and family Internet services. In PPTV’s strategic plan of “One Cloud
for Multiple Terminals”, the Multi-terminal Business Department led by Mr. Shan Xiaolei plays a
decisive role. Now under his leadership, PPTV Online TV’s share in domestic iPhone / iPad video
application market is the largest. PPTV has firstly realized the application for users in Andriod system
platform.
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WQMobile Technology Ltd.
www.wgmobile.com

T3 IE
WE TSI T 2000 4, BN T AT OB B2 B IR 25 WQMobile
AR BAERE BN 48 I AERAT i i i o ME T 4R 28 SR K0T
ETERIASE, TIEILWAF 6. MET 3L RSN &1 6 AR %L, JHE In-App |7 H .
App BEEH. App Bl Gttt #3) 020 DY R#HLSS, N E4E In-App B3] & . APP #EH
R TT % BT Ll APP HE] K& APP Bl Geit by MeT KI5 2 MIE N shg sy, 0
NIRRT RS K. 2TREaE R —AiizE .

WQ Mobile, founded in 2009, creates technology that reduces the inefficiency in information sharing
that exists between businesses and consumers today. We develop a mobile advertising technology
that fully integrates with mobile distribution channels and traditional advertisers which enables target
marketing for the mass market. With the convenient tool, developers are able to easily monetize their
mobile application and simultaneously monitor the account updates; advertisers are able to manage
their advertising campaigns thru selected targeted channels with the self-service platform. Our target
is to penetrate our technology to the traditional advertising environment and bring the best service
and value to the mobile advertising industry. Our four services includes in-app advertising, app
integrated marketing, app data analytic, mobile O20 solution; products includes in-app advertising
platform, app vertical solutions, AppPRO app promotion service, app data analytic, WQ Park, etc.

MHEIE Ken Lam
EHM%ZHE Sales General Manager

ME R TTME TSGR s HIBE 55 . NF) S E AT 12
&, AT AT, EWAF, Hbs 4A AFHARFE AL
K. 2008 EE T M EAER . Bl PEE #E0E. 2010 4
BEANAEE G U, AR SRR X a2 P — 1, 2011 43t
AB B HEMGUE, BRI E i 5B LRE WS, A
R 020 BRI SLRE . SRR E A P&G. ,
Nokia. Nissan. GM. AIG. TNT. H[ER1T, @UHRIT, TEEZ), HREH™E.

Ken Lam is in charge of WQ Mobile’s sales business. Ken has been engaged in advertising and
marketing industry for over 12 years, and has rich working experience in foreign company, listed
company, and international 4A companies. He started to focus on interactive internet marketing and
database marketing area from 2008. In 2010, Ken committed to weibo marketing industry and
served as the GM of Creaty China Southern district, and become a student of Mr. Du Zijian, leader of
Weibo marketing in China. From 2011, Ken decided to go mobile and combine weibo marketing
and mobile internet marketing together to provide practical O20 marketing solutions for clients.
Customers served in the past is listed but not limited to Procter and Gamble, Nokia, Nissan, General
Motor, AIG, TNT, BOC, CCB, China Mobile, Vanke real estate, etc.
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%5 % Richard Yang
FTERAR A B A SRER T BTG
Deputy Director & New Media Director

WS E KRN ERIRM . FE (&GS S ATk, i
i 15 AER AL SRR IE B SR, 1idg. AXRETAE
2. fEEPMEET AR REAR BEEHOGERA AL 4T T
TERVE B, WA TP ETg, B EEE.
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Renren Inc

www.renren-inc.com ""' renren

ANAT (NYSE: RENND A H [ 405k 1) 52 4 il +4
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Renren Inc. (NYSE: RENN) operates the leading real name social networking internet platform in
China. It enables users to connect and communicate with each other, share information and user
generated content, play online games, listen to music, shop for deals and enjoy a wide range of other
features and services. Renren’s platform includes the main social networking website Renren.com,
the online games center game.Renren.com, the social commerce website nuomi.com, and the newly
launched professional and business social networking service website jingwei.com. It had
approximately 162 million activated users as of Jun 30, 2012.

YLE5E Alvin Chiang
EREHE CMO

ILEMSAET 2008 4 11 HMEAANAF, HEHFENE
—W. MTTEE RN S TR E S, BT
sl AR G R E AL . T A%, WS EESE. 1T
SRR HIRM R 5, Gok)a TR E. MG, [
HEEEREAFEEEIR, £ HHE. FWRl. |1
[ 55 SR = AR, ST A TR, ARARAE S R 4%
BRI E, AR BRI 51 S 7 % 1
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Mr. Chiang joined the Renren Inc. in November 2008 as
Chief Marketing Officer responsible for advertising sales,
PR, business operation and marketing. A seasoned
executive with over 12 years of internet and advertising experience, Mr. Chiang has held senior roles
at Yahoo! Taiwan, NetEase and the Alibaba Group. His career highlights include generating
exceptional results in the areas of e-commerce, advertising sales and marketing planning for above
companies.
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Rovio Entertainment Ltd.
WWW.rovio.com
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Rovio is an industry-changing entertainment media company based in (
Finland, and the creator of the globally successful Angry Birds franchise.

Angry Birds, a casual puzzle game for touchscreen smartphones, became ROVI 0
an international phenomenon within a year of release, and is now the

number one paid app of all time. Following this success in mobile gaming, Angry Birds has expanded
rapidly in entertainment, publishing, and licensing to become a beloved international brand.

PR

Paul Lin Chen
General Manager, China

Paul is General Manager, China for Rovio Entertainment Ltd.
and oversees Rovio's office in Shanghai. Rovio is an
entertainment media company based out of Finland, and the
creator of the (globally successful Angry Birds
franchise. Paul has over 15 years of experience in video
games, consumer electronics, manufacturing, retail
distribution, brand management and licensing. Paul was
previously SVP and GM of ZVUE Inc, a leading manufacturer
in portable MP3 players preloaded with licensed music from
Sony BMG, Universal Music, and Warner Bros Music. Paul
also spent many years as VP and head of licensing for
Performance Designed Products, the largest video game accessories manufacturer in the US, which
he licensed brands from companies such as Nintendo, EA, Activision, Microsoft Xbox and Sony
Playstation. Other companies Paul has worked in the past are Hasbro, Harmonix, and Game Group
plc. Paul holds an MBA from University of Phoenix and is a regular speaker at many startup and
technology conferences in China and the US.
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Shanghai Huancai Network Technologies Co., Ltd.
www.sifang.com

DU VU R IR AL B RS, R THL. MR E D
S SNS LSRG, 7 (A W IR AT 7E b A LA E
WM DUR, DU DT SRR P AR s e
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Sifang is the leading LBS service of China, realizing perfect fusion to Mobile, geographic location &
SNS. With Sifang, users can “check-in” at locations in China, earn badges, become mayors, and
ultimately share their location based activities to the major social networks in China (MSN,Sina
Weibo,RenRen) using a smartphone or feature phone.

www.sifang.com

BEM Shi Gao
THHE BT ERE B &

Senior Vice President, Marketing & Operations

A, FEIT R sl KR S A 2 S i Mol da K 2 1
NBKo 54 8 457 2 AU AR UL 30T R T H ke A0
BRI PC BT H , 58 BTNV 2 2 441 A
RFFRE S BEMARE, TR ER L i it
AL, THAKIE 7 SRR AR, Je)amtiR T2 Mz O Es
1, itk Jr%. W2 NI, IF R TR E 2 !
AT IRTHEH A ETH KL 07 )5, BITRHE MABBER N, #EE Rk asi i AR R
ARIEWEHIN, HS 505 R LRI a7 % 09 FERIE ARG AN, S50k
Ji (sifang.com) [ 455G 1 20 IR A7 B RS HEBERS, BT dg SIs B 3 5%

With dozen of years experience in IT and mobile internet, Gao Shi is well known in the industry with
wide people relationship. In his early period, he was a leader for several game console emulator
development teams, which is the pilot in China in this area. In the same time, he also worked tightly
with UBI soft and other game companies for the video game migration from console to pc. After that,
he joined Microsoft engineering center in China as the first batch of employees. He kept working in
Microsoft for around 7 years, and his role in the company covered R&D, solution, support, marketing
and other. During the time, he also worked as the owner of multiple large projects of Microsoft. Gao
Shi resigned from Microsoft in 2007 and his next stop was Capgemini consulting, which is the third
largest consulting company in the world. He was in charge of building the delivery team with more
than one hundred members, and involved in the large mobile solution such as Beijing Olympic and
Expo Shanghai. By the end of 2009, Gao Shi became a cofounder of Sifang, the leading location
based service provider, and the main responsibility is the marketing and product operation.
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#5154 Ken Hong
FHRMIEEH B ZHE GM, Weibo Marketing

H 2010 4 6 H 2, Ken JTUREAT tH S THZ W 25 AP R 2R 4 A AR A
Bk E X ERH AL, 7574 7RSS AIZ B B A0
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Since June 2010, Ken has been the China Managing Director for Razorfish & Digitas, two of the top
digital agency networks in the world. He sets the overall strategy and manages the day-to-day
operations for both agencies. He takes an active role in helping clients like Nike, Unilever, L’Oreal,
Cartier, Tourisam New Zealand and many others defining digital strategy and developing innovative
marketing programs. Previously, Ken was the VP of Strategy, Analytics and Innovation with the
Razorfish Seattle office. Since May 2012, Ken has joined Sina and take the Senior Advisor role
helping Sina develop its popular Weibo platform into a powerful marketing platform for advertisers
and agencies. Ken holds a BBA degree in Finance from Stetson University and a MBA degree from
University of Florida.
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SOHU
www.sohu.com
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Sohu.com Inc. (NASDAQ: SOHU) is China's premier online brand and indispensable to the daily life
of millions of Chinese, providing a network of web properties and community based/web 2.0 products
which offer the vast Sohu user community a broad array of choices regarding information,
entertainment and communication. Sohu has built one of the most comprehensive matrices of
Chinese language web properties and proprietary search engines, consisting of seven leading web
properties.

E#r Belinda Wang
BELEEFEFEEBEE Co-President & COO

EWr L L GSTHEINA F] S E R 17173, £ Sk
RGBT ES . BV Z L TAb TR R gRe ehs, Ja
BN E 7 K23k POST-GRADUATE DIPLOMA 24477, G 7E
PEFES R A FAEIR, R EM T T A EENER. T
ot 1999 EMAMINAT, & EMIAR T ER. HE
S IR T 2009 SEETHVIRINA R B BHGRE RIS E T

Belinda Wang serves as Sohu.com's Co-President and Chief
Operating Officer. Ms. Wang leads the company's China brand
advertising sales, 17173, Focus, marketing efforts as well as
the automotive business unit and she has played an
instrumental role in developing China's online advertising market. Prior to joining Sohu.com, Ms.
Wang held positions with Internet Securities Inc.(ISI) and Motorola. Ms. Wang received a bachelor's
degree in linguistics from China Industrial and Commercial University and a post-graduate diploma
from National University of Singapore.
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Umeng was funded in the April 2010. It was the second project to be invested in by Innovation works
and recently received $10M funding from Matrix Partners. Umeng launched the first smartphone
application analytic platform in China; and with rapid growth it is now reaching developers worldwide
and serving more than 50% of smartphones in its core market of China. Umeng recently launched
an app network to enable developers to cross-promote their apps and manage their advertising
inventory. Umeng helps thousands of developers to make better applications , increase their user
base and revenue opportunity. Umeng’s management team were pervious at Google, Microsoft ,

Samsung and other leading technology companies.

¥ M Fan Jiang
BERFPATE CEO

¥ JUTE 2010 45 4 ALK TERR RN —a 0, KERN
WA IR B B TR R IR G5-F & - % JLYE 2006 4 % 2010
fE1E Google FE T{E, 25 Google i/, #EFi&E, NWE
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Jiang Fan founded Umeng in April 2010. Within one year he
has grown the company into China's leading mobile
developer service platform. Jiang Fan’s vision is to leverage
Umeng’s data and strong position in the developer world to
create exciting new solutions for developers and advertisers.
Prior to Umeng , at Google China, Jiang Fan was a key
engineer in Google maps, search result optimization and
Google adverting projects. He holds a Bachelor degree in
Computer Science from Fudan University.
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Unilever is one of the world’s biggest consumer product companies. With 400 brands spanning 14
categories of home, personal care and foods products in over 170 countries, no other company
touches so many people's lives in so many different ways. On any given day, two billion people use
our products. From feeding your family to keeping your home clean and fresh, our brands are part of
everyday life. The breadth of Unilever's involvement in China has added up to US$1 billion in
investment, and the introduction of over 100 advanced technologies. Our brand portfolio, including
OMO, Zhonghua, Lux, Pond’s, Clear, Hazeline, Lynx, Lipton, Knorr and Wall's, is much loved and
trusted by Chinese consumers. Now, Unilever has set up in Shanghai its Greater China
headquarters and Unilever R&D Center Shanghai, one of its six global research centers.

XIS Dorcas LAU
Blak, EFESFAETEH

Vice President, Digital Marketing & E-commerce

MRS b TSP SO R EIMABKR SR EEFE A, b
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Dorcas started her career in Unilever after graduated from The Chinese University of Hong
Kong. Throughout her years in Unilever, she has held various positions in Customer Development,
Marketing and General Management. In 2003, she was appointed as Managing Director for
Unilever Hong Kong and, in 2008, she expanded her role to cover the Taiwan business as well. In
July 2009, Dorcas moved to Mainland China to take up the role of Marketing Vice President for the
Foods and Ice-cream business in China. Recently, she is appointed as the Vice President Digital
Marketing and eCommerce for the North Asia region.
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VivaKi Greater China

www.VivaKi.com ‘{g f/ﬁ/
" A
FHANAE 4] (Publicis Groupe) 2 &3k KI5 4 .Vlva KI £§\ ‘ \@

AT Z—. BB SRR (VivaKi) S5 T
S NS, R SEASEAR], X hA
A I s PR A BRI AR BEALAY S ) #E” (ZenithOptimedia) F1“2 LR 4EH]"  (Starcom
MediaVest Group) . 1H#4£3#% (VivaKi Exchange) . ks 45 /CH LA Ik A (Digitas) . Hii A
I AR EE RS (Razorfish) 1 BHT A T AR R 4 A0 (VivaKi Nerve Center). FHPlEE A AR
TR L EE T ) T 3 R B R E AT R R E I EOR . A5 BALHE . AR & LU [ AR I
W BB TT % o

Publicis Groupe is one of the world’s largest advertising and communications company. VivaKi
aggregates the marketplace influence of Publicis Groupe five autonomous brands in media planning
and media buying agencies, including two global media agencies: ZenithOptimedia and Starcom
MediaVest Group; VivaKi Exchange ;digital marketing agency Digitas and digital advertising
company Razorfish; VivaKi Nerve Center. On behalf of its agency brands and their clients, VivaKi
faces the market to help identify and build marketing technology, message distribution, audience
aggregation and content solutions for the future.

EZF Sharon Wang
REH, SR LR TEE

General Manager, VivaKi Exchange Digital

LA TR A BB A 0 AR AR AN SV 55 WA R
M ZHEFEERHRTH SRS RN TEZE, XS
POAEA AL B G 5 Rl L AR & R RIS P R, RIS,
i B AR SR A HAT T 5B A AT RE

Sharon Wang is General Manager of VivaKi Exchange Digital.
She has over 12 years of marketing and technology sector
experience which develops her thought leadership in new 4
media and technology. She is also good at driving integration and seamless execution that aligns to
the strategy.
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Viva Mobile Media (Beijing VIVAME Information

Technology Co., Ltd) . ‘
www.vivame.cn
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VIVA Information Technology Co., Ltd is one of the most influential new media wireless service
providers in china. It provides technology and operation services of wireless new media platform
including pictures, articles, audios and videos. VIVA is an important partner of China Mobile, China
Unicom and China Telecom. VIVA Changdu is a digital-reading software which mobile phone users
and iPad users can download for free. The software supports all kinds of mobile phone operating
system and has covered 90% of the mainstream of intelligent terminals. VIVA, with hundreds of
well-known media partnerships, has composed more than a thousand magazines media library.

D |

B3 Henry Han
BB AFFEEPATE Founder & CEO
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Mr. Han co-founded China Netcom in 1999 and was appointed VP of Sales & Marketing. In 2003, Mr.
Han was appointed as Vice General Manager of China Netcom Beijing. In 2007, Han founded Viva
Mobile Media, which now owns two major brands — Viva Changdu, an all-platform digital magazine,
and VivaMe, a personalized reading app. With a total of 46 million users as of the end of 2011, the
company is now the most influential cell phone magazine digital publishing and distribution platform,
with most users in China. Han graduated from Cheung Kung Graduate School of Business with an
EMBA degree. Han is also Adjunct Professor at School of Management of Beijing University of Post
and Telecommunications, Guest Professor at China Media University and University of Shanghai for
Science & Technology, Vice Director of Chinese Institute of Electronics Broadband Committee.
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Vizeum Beijing
WWW.Vizeum.com

HHLAE T 2003 FEAE T EHAISL, J& TR EEERE ISR R 2 — 225 M H] Aegis PLC, THtEE
A BRI 2% — B APk UL AU AR S AV @ R 1H B LE, S56 W 2817 Nl s 8 RSt i 4
5, fEARBK 50 NMEZOAK 1) iS5 T 9 R LA V@ RS . 2010 AF 1 F, s A
5 CCTV VLS ) 5 e RARER R . RGNk v BT it B SR AR e E & g B s L, 76
ANESWACH . BHEEFTMN . S5 E R TERR IR R AR A AR R E bR g S 9
Gb, R EEEE AL RFE RS SRERNHMEREE TIE . AT IS ).
Vizeum China, established in 2003, belongs to the leading global marketing communication group,
Aegis Group. Vizeum Global Networks which always challenge the conventional media thinking,
combines its uniqgue consumer motivation theory with profound media expertise to make stronger
connections between brand and consumer in over 50 countries worldwide. In January 2010, Vizeum
is jointly ventured by Aegis Media Group and NASDAQ-listed Company, Charm Communication
Group, which is the largest CCTV media agency in China. Vizeum China, after the joint venture, set
up brand offices in Beijing, Shanghai and Guangzhou. It inherit the advantages of existing global
network, knowledge, tools and international professional experience, in addition, it will also share
China's most abundant domestic resource advantage. Vizeum China will be more creative, executive
and competitive in the future.

FRIEHE Amei Zheng
#F¥HEuLH, FE Managing Director, China

15 ) Em Mk, BHRMERE S EAIE TR PR B
MG LA IEN 228 L BAFE SRR, Je/afemiciyilE, S5Mm
A ChED AR SE/E3RS:

- 2004 4EF R E 30 fiASH oS A

- 2005 4EJF [ 50 frAs H ot 5 A

- 2005 AN 20 ) i

- 2006 M [E A R 2 G ot i3

- 2007 A A G ot i3

Amei has 15 years agency experience on media and communication, Features Brand
communication, media strategy and media management. Amei has worked in sequence in Lee &
Brothers Communication, Charm Group and Vizeum China. Amei has won the following awards :

- Top 30 ad career woman, 2004

- Top 50 ad career woman, 2005

- Top 20 influential ad persons, 2005

- Year of Woman outstanding achievement, 2006

- Year of Woman outstanding achievement, 2007
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Vpon Inc.

Www.vpon.com m
V p |

[Vpon &1 HarF 2008 4, & KHAEX A e sl i s LES - sBETEs
e BEEEREEIIRENMEII KRG E/87). &
R HTRE I DAL R B b R ANERE,  [Vpon BUH ] DRSS EIE 500 A4 A, A
FEFEY5 . aT A R, EEIZE, (BT, MerZ it 8000 /i, [ S E s il T
M. EHE. GA65 750 AT, HFERIFIE T SRR . HET Vpon T E#g/Abst & b/
A3 3CH, RPN X e B IR 8l S A 2 —
Established in 2008, Vpon Inc is the leading mobile advertising platform in Greater China. With
proprietary technology and operating advantages for smart mobile devices, big data processing and
analysis capabilities as well as insights into mobile brand marketing, Vpon has expanded customer
base to over 500 renowned brands including McDonald's, Coca-Cola, American Express and
Citibank. With presence in over 750 cities such as Beijing, Shanghai, Guangzhou, Hong Kong and
Taipei, Vpon has over 80 million unique users and has raised some US$ 10 million in a recent round
of venture capital funding. With subsidiaries in Shanghai, Beijing, Taipei and Hong Kong, Vpon is
considered one of the most promising mobile advertising media in Asia.

48¥%, Victor Wu
AIZE A EHATE Founder & CEO

FABBLA Vpon G KBRS B 5 QI AT B AT B, €17 Vpon
ZHT, RAGELE IBM HEAER G TRITHIES, 752 K EH A SR
SRINUR 1T RG0S5, BT, ING SRRl
ARATAESE, BV IBM A REE IR E . HETE Vpon {H/E
HIEHATE, NTTARREHESEH, 8B EEHXLS, i
ISR BAETEARAT . 222557 T HATUREE A BRAN 44 R JC 208 1
fERTT %, JFAE 2011 FESERE A EHE 700 IR B HIRT . RiF
Tl X A5 [ A K 24 B - 22 (MBA, Durham University), 3£F
b HORAESE AR 000, BAAETCZE 1) 5 S

Before establishing Vpon.Inc, Victor worked for IBM as a UNIX engineer with IT system planning
responsibilities for key financial institutions customers, including ABN-AMRO, ING and Swiss Bank
Corporation, delivering $5m of revenues per annum. As CEO of Vpon.Inc, Victor establishes and
drives the company strategy, operates a multinational and trans-regional business, and leads an
elite team in offering full service, results-driven LBS mobile ad network solutions to customers with
global brands, such as Citibank, McDonald’s and Coca-cola. Recently, Vpon.Inc has successfully
obtained $7 million of financing from Trustbridge Partners. Victor has an MBA from Durham
University (UK) and does mobile marketing research at Fu Dan University. He is an expert in the field
of LBS mobile ad network.
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www.wooboo.com.cn <«
‘ WOODOOBE#E

CHINA 1 [E T4 sumt e
e (150 B 8 B 24 7 AT T 2009 4F 3 ¢S b MR AT

1% 0 B A 1 B A 22 4 T AR ) T ) A 22 56

IN AR S, SEE TR B IR 2 BT A B S R 2 LI I 8 5 8 B AL H g . 2010 4 5 H 1E
FHEHTFH & FE. HATCBRNENSER T S FETFRRMEER L —. RZ Mm% UK
IR BIRE. WAL, =E. PEFz. P EANRES ORI & .

Wooboo (Beijing) International media co., Ltd. is officially established in March 2009. Our core team
consists of people with years of experience in Internet and mobile Internet constitutes. Wooboo
aspire to provide mobile Internet application development and integrated marketing communications
strategy. Wooboo officially launches mobile advertising platform in May 2010. Now, Wooboo has
become one of the leading developer and operator of mobile advertising platform. Many branded
customers are promoted through our platform, such as VW, Kia Motors, Nokia, Samsung, Pingan of
China, PICC and so on.

#5296 JASON ZHAO
BB £33 Deputy General Manger

FEANTTA A HNEE E TAE . 2000 45V 05 /R Tk R
FUHENA SRR, b, i 10 FERLER T 47k
Wy, A&FERmER ot g ek, BT 2550
% 1T Aw]4HAE CTO HR% .

Zhao yuguang is primarily responsible for product development
and operations work. He is graduated from the Harbin Institute
of Technology Department of Computer Science and
Technology in 2000, Bachelor's degree. With over 10 years
experience in the IT industry, he has extensive experience in
product development design and management. He previously
worked at a number of well-known IT companies as CTO.
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CHINAHRE X% EHEKE
PerE (NYSE:YOKU) , % —#iik i, 2006 4 12 f 21
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Youku Inc. is China's leading Internet television company. Our mission is to become the primary
source of online video content for Chinese internet users across all Internet-enabled devices.

BHH Frank Wei
BHEER SR

PUES K EHLRE R . 2007 AE IR BEAT Sk Bh e
BE RIS, 2009 FTHEMLE: = oz E R e, RREET.
Hih PN RS IO BTN BRI UG AR L I
AR R R 5005, AW TEE A 7RI . A A
R 5544 22 Je T 3 v K HE T 3 ot REARG EE A HE DTk . 1998 SR
HRFR R, T RGERTIE £ . 2000 FEINAFEIMA
q), T R ANZEE, b iE R FE BN 2002
AN R EEE, ATt 2 AN E AT S &SI R gEd
2004 FALFIE B A BhEE, P Bh S 505 45 T H B
J&; 2005 AT S =M mdaiEall, RRTEE
FIEBEMEE . B AT 25,
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Yum! Brands Inc., China
WWww.yum.com.cn

B Ak 4 ] b [ Flk B (Yum! Brands Inc., China Division)
SR 1A 26 AL Z0E 25 58 Zp B L T A0 4 R AR [T (Yum!
Brands Inc.), &9 E & KR RER] . B RIS R  E SV
AR AR A R ELE R, T 1993 AE7E Rilgr. BiE 2011
7, P EE MO A b ECRRE T TR 3,200 S A
BT, 500 ZFKLMEEET, 100 250206/ 20 FARTTEA
BT, AT AN%30 /3. 2010 b E PR E LAY 336 /0u NIRRT, 2 11 A BRI 1] v i
P KRR T
Yum! Brands Inc., China Division, a subsidiary of the NYSE listed Yum! Brands Inc., is the largest
restaurant group in China. Yum! China, the China headquarters of Yum! Brands Inc., was founded at
Shanghai in 1993. As of end of July 2011, Yum! China had established over 3,200 KFC restaurants,
over 500 Pizza Hut, over 100 Pizza Hut Delivery stores, and 20 East Dawning, employing more than
300,000 people. In 2010, total revenue of its restaurants was RMB 33.6 billion.

7k B Clare Zhang
RIREARZH Senior Media Manager

TR ET 2004 4 3 H N E AR B b E VAR, 47057
AR SC AR, H AT ST A AR BUR A 55 DL S
2 B ORI TT BE B R SRR . INNE AT, Tk
E W AEHLT Discovery Asia, Inc., flR %% (EURO RSCG) .
Clare Zhang has joined media team of Yum! Brands Inc., China
Division in March 2004. She is responsible for new media
business of all brands, and total media support of PizzaHut,
PHHS and East Dawning. Prior to joining YUM!, Clare Zhang had
worked for Discovery Asia, Inc., and EURO RSCG China.
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