2019 INDONESIA
MOBILE TRENDS

Shopping Categories &
Percentage of Consumers
willing to Spend more than
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7% Food | 24% Electronics 38% Charity

24% Fashion 53% Clothing

Accessories

28% Travel
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2.5X

Increase in Mobile Activity at Suhoor

KNOW YOUR CONSUMER
THIS RAMADAN
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1.2X
Increase in Travel
Content Consumption

3X
Increase in Footfall at
Highway Resting Points

6X
Increase in Footfall at Airports/
Railway Stations/Bus Stops
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75% of Consumers stock up food items
(non-perishables) before Ramadan

2.5X

Increase in footfall at Food Markets

4

____________________________________________ 9 9 R
..0‘00‘0.
10X A 1.3X
Increase in Increase in Increase in Food Increase in footfall

Mosque Visits Religious apps

& Recipe Content at QSR chains

50%

3X

Increase in Visits
to Religious Shops

68%
Cconsumers use Mobile
while watching TV

35%

Increase in Social Sharing

To Know More Details Contact
Prashant Choudhary

<prashant.choudhary@inmobi.com>

Increase in Video Consumption

6X

Increase in footfall
at Restaurants

20%

Increase in Gaming

65%

Increase in Location Check-Ins

To Download InMobi Romadan

Mobile Best Practices click here



https://www.dropbox.com/sh/yy6zw4septcr9g1/AACH1KZc74nXH1XU_iS1jmzka?dl=0

