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BRAZILIAN FAST :  UPTO 50 MILLION 400 UNITS 12 UNITS
: MEALS IN
CASUALSINCE 1981 o [N BRAZIL IN FLORIDA

...................................................................................................................................

6th FOOD SERVICE
OPERATORIN BRAZIL
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QUALITY & BALANCED VALUES / BRAZILIAN
FOOD FOR ANYONE THE BRAZILIAN MEAL JOY AND HOSPITALITY



FIFA WORLD CUP
Brasil
















A GREAT MOMENT TO SHOW THE TRADITIONAL
BRAZILIAN FOOD TO PEOPLE AROUND THE WORLD
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' THE BILLING OF FOOD MARKET INCREASED 20%
IN RELATION THE PERIOD OF LAST YEAR
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Us 5 BILLION

Dados da Associagao Brasileira de Bares e restaurantes (R$ | | Bilhoes)
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FIFA Partners
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FIFA World Cup™ Sponsors
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FIFA World Cup™ Sponsors



" The Biggest Sponsors Of Brazil's

2014 World Cup Spend Big To
Engage With Fans




HOW COULD

A BRAZILIAN BRAND

TALK ABOUT

WORLD CUP?
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AND WE ALSO HAVE A BIG.COMPETITION

AGAINST A GIANT



WE ARE NOT TALK
ABOUT TECHNOLOGY













Dados da ANTEL Jul/ 2014
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WE ARE THE FOURTH CONTRY
IN SMARTPHONE NUMBERS
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the expectation is that in 2015 it will be sold
MORE THAN 100 CELL PHONES PER MINUTE



84% OF SMARTPHONES USES
ARE FROM CLASSB/C




PEOPLE BETWEEN 10 AND 34 YEARS OLD
REPRESENT APPROXIMATELY

'70% OF DEVICE USERS







_EVERYTHING
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PLAY WITH
THEIR

SMARTPHONES
WHILE
ENJOYING

BETWEEN THE MAIN USAGE THEIR FOOD

IS THE FOOD
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' GAMES REPRESENT

THE THIRT FUNCTION
~ MORE COMUM IN SMARTPHONES
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_EEPG DR NORATO DE OLIVE!

W WE LOOK BACK, BEFORE THE SMARTPHONES, TO REMEMBER o
WHAT ALL THE BRAZILIAN PEOPLE ONE DAY PLAYED
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AT THE END THE WORLD CUP w0 ‘

WAS NOTTHATBAD FORUS
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42.385 DOWNLOADS
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7.000 just in the first week
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DO YOU RE MBER
- THE COMP‘ETITION"




Fonte: Giraffas Jul/2014
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OUR SALES INCREASED

1.4% -

DQUARTI
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