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“We’re going to make some history 
together today.” – Steve Jobs 
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*** 
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The 
Modern 

Day Gold 
Rush 



There are more phones 
(4.8B) than toothbrushes 

(4.2B) 

TODAY 

THIS is 
the 

year of 
mobile 

10B Mobile Connected Devices 

7.6B World Population 

U.S. kid’s tablet ownership doubled from 
2012-2013 

Source: Cisco’s “Visual Networking Index (VNI) Global Mobile Data 
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Panic Attacks 
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What’s More Important 



FUNDAMENTAL SHIFT IN COMMUNICATION 
Years it took to reach 50 million users


75  years


38  years

13  years


3.7  years


1.6  years


4  years


1 in 2 
US mobile owners own 

a smartphone

 

- Nielsen (May 2012)


Mobile internet 
access will overtake 
wired access by 2015

 

- IDC (Sept 2011)


Age of Now 



Purchase Awareness 

Old	
  Consumer	
  Purchase	
  Pa1ern	
  

Purchase Awareness Brand 
Information 

Brand 
Engagement 

Emerging Purchase Behaviors 
New	
  Purchase	
  Pa1ern	
  

New	
  Behaviors	
  Driven	
  as	
  the	
  Digital	
  and	
  Mobile	
  world	
  becomes	
  the	
  “New	
  Normal”	
  

The New Normal 



Social By Default 

Consumers Now Have The Power 



The 
Real 

Mobile 
World 

Shi7	
  From	
  
Interrup<on	
  

To	
  Life	
  	
  
Par<cipa<on	
  



It’s 
Simple 

Actually 



Our Time 



Context Drives Device 



PCs Keep Us Productive 



Phones Keep Us Connected 



Tablets Entertain 



Multi Multi Screening 



Phones As The 1st Touch 



PCs For Complex Activities 



Tablets For Shopping 



Or Just Convenience 
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