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2014 US Open Mobile Landscape

Official Tournament Apps
1. 1IPhone App
2. iIPad App

3. Android App
— Both Mobile & Tablet

®0000 AT&T 7 10:51 AM

b4
US OPEN.

Match Complsted / 1 [« ]

SUAMTRACKEN

M.Cilic [14] p—
LIVE SCORES a

.. Day 12 Daily Hot Sheet
© Monday, September 8, 2014 presented by Xerox

WEZSTW" 2014 US Open Recap:

w Serena’s Triumph, Marin’s

Moment

/ ¥ 19:34 EDT
'1snpen.org

US Open Tennis
@ USOF ) @usopen
.@FerVerdasco @DavidFerrer87
Practicing for another #usopen five-
setter?
“« * 19

Interview: Marin Cilic




2014 US Open Push Alert Landscape

Objective

Develop a cross platform push alert program that enhances both the mobile and on-site fan

experience while covering all three important content categories.

1. Internal and Partner Promotions

2. Event Specific Targeted Alerts

3. Automated Alerts (Subscribed)




Features Used to Achieve our Goal

* Rich Media Landing Pages

* Dynamic Inbox / Message Center

Esurance at!

Come to the

* Deep Linking & Push to Mobile Browser
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Ticket Promotion Use Case

Targeting Criteria

- iBeacon Sighting Data

45 AM

18 of 49

- App Tags

- Current GPS Location

snneGa

Buy Tickets Now

Over 300K Devices Reached

32% Avg. Click Through




In-App Feature Promotion

89% i§ 9:35 AM
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US Open Live Streaming -- 53% Open Rate g X E[ljll\ll-_'ETW

CHALLENGE
US Open Radio -- 35% Open Rate A (Y C T

Want a chance to win
i 2
Live Prediction Challenge — 40% Open Rate gredtprize =

Don't miss your chance to win great prizes from
LG including a LG G3 phone, 55" Class LG
Smart TV and two tickets to the 2015 US Open
Men's Final by playing the US Open Live
Prediction Challenge presented by LG G3.
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Partner Alerts Strategy

946 AM p—T

19 of 49

Limited Volume of Alerts Per Day Py oo

6 of 48

Parameters Around Push Content
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Esurance at the U oy

Visit Esurance in toe Scuta Plaza Visit the Mercedes-Benz brand center for an
incredible photo opp. Teke a picture with the
Men's Singles US Open Trophy replica and a
$500 customer appreciation bonus is yours.

Custom Templates Allowed
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Partner Alerts Results

24 Total Partner Alerts Sent

52% Average Open Rate

Over 1 Million total sponsored alerts sent

Foot Traffic dramatically increased based

off alerts
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iBeacons & Event Specific Targeted Alerts



iBeacon Overview

* QOver 20 Beacons Deployed on-site
 Not all beacons used to send alerts

* Primary Use Cases
1) Daily Welcome Message

2) Collect Data
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Welcome to the US Open Message

« Daily ‘Welcome’ Message

* Delivered as soon as a fan
entered the grounds

« Content Included
— Official Schedule of Play
— Autograph Signings e
— Sponsored Attractions i e
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Warner Cabla SChedUIe Of Pla_y_
— First Time Visitors Guide Pressntac by Gitizen

Schedule includes:

— Other Daily Content a2 Ol s s
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wrinks vs. Kei Nishikori
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Welcome Message Results

* Over 75,000 Messages Sent

« Avg. 7,600 Rich Page Views Per |
Day

* Views higher than total push sent

* Repositioned the iPhone app as S NS e
On-Site gUide '_-'-_' er. Free Wifi Available for all US

around tha grouncs courtesy of

ime Warner Cable.
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