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35% of all Americans and 50% of  
Millennials say social media influences  
their purchasing decisions 2 
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Sources:  
1.  Edelman Trust Barometer 
2.  Gallup Mobile Retail Panel Study 

Social Media Influences Conversation & Action 
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62% of people trust a  
person like yourself 1 



Everyday Wayin processes over 600 million social posts:  
•  Tweets  
•  Public Facebook posts 
•  Photos shared on Instagram 

Social Mobile Campaigns in Real Time  
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How can you let others tell your story? 
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… And Transform Your Brand into a Visual Communicator 
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Turn social perceptions into fact. 
 
Make all marketing hyperlocal—at the  
point of conversation. 
 
Construct in-the-moment campaigns. 
 
Drive meaningful, and measurable  
engagement. 

… And Become an Agile Marketer 
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•  Generated over 87,000 tweets 
•  Over 100,000 advertising impressions 
•  7 unique experiences 
•  Over 555,000 game time  
     page views 

Wayin helped the Denver Broncos 
achieve deeper engagement with 
fans, both in-venue and online at 
home during the game. Using Wayin’s 
collage widget, the Broncos were able 
to display fan photos, sponsor ads, 
and their best marketing materials to 
fans both in-venue and online. 

Results: 
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Rethink Fan 
Engagement 
Denver Broncos 
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•  600+ submissions 
•  1.5k page views  
•  Highly-visible in NYE broadcast  

Wayin created a live experience for the 
Bank of America Times Square billboard. 
Wayin enabled Bank of America to 
display submitted tweets in Times 
Square.  A back-end tool enabled Bank of 
America  to engage with everyone who 
ended up on the screen.  

Results: 
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Rethink Consumer  
Engagement 
Bank of America 
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•  188k Tweets 
•  522 Million impressions 
•  7 Promoted tweets related to 

commercial spots: 
o  1935 retweets 
o  3793 favorites  

Wayin partnered with Fox to create 
unique creative instances to promote their 
new movie, Let’s Be Cops. Through the 
Wayin Rights Granting Facilitator tool you 
can communicate quickly with Twitter 
authors and obtain rights to use their 
content in paid media.  Keep track of your 
rights-granted content while giving BS&P 
the final approval before it's sent to your 
media partners for display on air. 
 

Results: 
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Rethink Advertising 
Fox- Let’s Be Cops 
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•  24% conversion rate 
•  419k page views 
•  76% engagement 
•  TV display in 1,000+ stores 

Rethink E-Commerce 

Best Buy worked with Wayin to build 
social into their e-commerce experience 
during the peak holiday shopping season. 
Wayin enabled Best Buy to visualize 
product trends from Twitter conversation. 
Customers could easily identify what was 
hot and proceed directly to the purchase 
page through the “Shop Now” button.  
 
 
Results: 
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24% 

Best Buy 
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Follow @Wayin today 
for a free expert evaluation of your social media marketing efforts and 
free trial access to Wayin’s exclusive social visualization and analytics 

platform.  

What’s Next?  
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