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To give people the 
power to share and 

make the world more 
open and connected

Bring internet access 
to the two-thirds  

of the world who are  
not yet connected



Source: Facebook internal data June 2014

1.32B"
people  
monthly

829M"
people  
daily

654M"
people daily on 

mobile

1.07B "
people monthly "

on mobile

200M"
people monthly 
on Instagram



Media crossover in terms of time spent

Source: eMarketer, US , April 2014
1950 1960 2000 2010

Radio
Television

Digital
Mobile 2h 51m 

4h 31m

5h 46m



of global mobile"
Phone users sleep"
With their mobile"
Phone in easy reach.

68"
PERCENT

82%"
of U.S. and European"
consumers believe"
there is a mobile app 
they can’t go without, 
for even a day.

Globally, 
people consume  
more media via mobile 
than TV, PC or any 
other channel

Mobile phones have become the 
#1 gaming platform, 

overtaking PCs and consoles.

1 out of every 6.7 people 
on the planet owns a smartphone.
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3D Mobile Ad Campaign 
“WE OWN WORK”



Ford Mobile Site

40%"
Of Ford.com traffic comes from"

MOBILE

29,000"
Vehicles sold in 2013 from"

MOBILE WEBSITE LEADS
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3.2M"
full-size sedan 

owners in 
California

15M"
people in the 

market for a new 
pickup truck

Sources: Based on Facebook internal data, June 2014, 1. Millennials defined as age 18–34, 2. Based on sampled data pulled September 9th, 2014

56M"
women, age 
25–54 in the 

US

28M"
technology early 

adopters





  PERSONALIZATION







Personalized App Experience



Customer Lifecycle

“Customer First Approach”
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Global Mustang Reveal

GLOBAL"
Reveal reached"

70,000,000"
Consumers



The Future of Our Mobile Space




