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Three key things to take away today

• The scale of commerce advertising.

• What sets it apart?

• How can brands seize this shift?



India Ads market underpenetrated 
with significant headroom for 
growth. Digital will be a key driver



Commerce advertising is growing 
faster than the market. Expected to 
be ~25% of digital spends in 2-3 years
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Verticalization of search is here
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Uniquely positioned to propel 
growth

Traditional digital advertising 
platforms

Flipkart’s Advertising Platform

USERS ~400 MN+ users on scaled 
platforms

300 MN overall users. Digitally 
savvy, comfortable with online 
shopping

INTENT Demographics, Location, 
Income, Content consumed etc

All that’s there on traditional 
platforms + purchase intent + 
shopping preferences + category 
adjacencies + more

AD EFFECTIVENESS Largely discovery only Discovery to consideration to 
purchase



Across all brand archetypes, share of 
commerce investments are growing

30- 40%5-8% 10-15%

50-60%+

50%+

* Representative brands – not reflective of actual spends or sales
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Insights that influence better 
outcomes

In-market 
segments based 

on browsing & 
buying behavior

Payment 
modes

Life stage* Recency & price 
affinity



Hyper personalization for actionable 
marketing



Shopping funnels are not linear 
anymore

Awareness Consideration Purchase Retention Advocacy

Video Display Search Super
coins

Plus



Addressing said/unsaid needs that 
brands have 



To sum up




