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14 - 15 April 2010
Grand Copthorne Waterfront,

MOBILEMARKETINGASSOCIATION Singapore

Partnering for a second time, the Mobile Marketing Association (MMA) and Informa Telecoms & Media successfully organised the Anuz
Mobile Marketing Forum 2010 (MMF) from the 13th — 15th April at the Grand Copthorne Waterfront Hotel, Singapore. The 250-strong
crowd came together to discuss the latest technology developments, case studies and innovative ways of using the mobile channel
extend the reach and effectiveness of Mobile Marketing. With a 72% increase in participation compared to last year, the audience of
key local and international agencies, brands, carriers and other members of the global mobile marketing ecosystem, enjoyed a jam
packed 3 day event which proved an excellent platform for building closer business relationships through endless networking opportuni
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OVER 200 PARTICIPANTS JOINED US IN 2010 FOR 3 INCREDIBLE DAYS OF MOBILE MARKETING!
e More than 70% of surveyed attendees emerged very satisfied with the overall event.
¢ An overwhelming majority rated the sessions and event as being very valuable.

www.mobilemarketingforum.com
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What our satisfied clients have to say:

“Thanks for organizing a wonderful event. Gauging from the
interactions and high powered presentations, the forum was a great attending. | personally found it of extraordinary quality. A little lengthy

“The MMF was very well received among the 5 people from P&G

success.”
Ranganathan Somanathan, Starcom MediaVest Group

on the first day but perfect on the second.”
Marco Gavin

Procter & Gamble Asia Pte Ltd.

“It was one of the thoughtful, well planned, and well-structured Singapore Hub Haircare GBS Leader (AAIJK)
events | attended for a long time and | would like to thank you for
making this happen!”

Freddy Friedman

““One of the best mobile seminars so far.”
Rommel Pentinio, Associate Director, Starcom PH

““ Congratulations and thanks for all the incredible hard work you
and your teams have done to made this year’s MMF a brilliant
success. Thank you. It seemed to go really well, with greater
attendees, strong presentations and | was left with the impression

“Qverall it was a great forum to learn trends in mobile advertising
from across the world!”
Vinay Kumar, CEO, StratosHear

and confidence that this year is a turning point, this event specifically et 1 R R W\ L K F

for the future of mobile in the region.”
Barney Loehnis, Asia Pacific Digital Lead for OgilvyOne

Ogilvy & Mather Asia/Pacific

Mobile Marketing Forum 2011

(See below for contact details)

Attended by over 200 agencies, brands, carriers, and media professionals
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DON’T HESITATE TO CONTACT US...

For more information on the upcoming 2011 Mobile Marketing Forum Asia conference, sponsorship and exhibition options,

Singapore infocomm
Technology Federation

please contact: Ms Sheryl Pacheco at Tel: +65 6508 2455 | Email: sheryl.pacheco@informa.com




